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PE®EPAT

Jurutomuast pabota: 74 ¢., 59 UCTOYHUKOB, 7 TaOIHIL, 4 pUCYHKA, 2 TIPHIIOKEHHSL.

Kmouessie crnosa: MEJMAOBPA3OBAHUE, MEJUATPAMOTHOCTD,
SKOHOMUYECKA ST KYPHAJIMCTHKA, KUTAT, TIEPBAS
®UHAHCOBAS, DKOHOMWYECKHII OBO3PEBATEJIb, IIM®POBLIE
MEJIHA.

OO0BeKT uccienoBanus — MmenraoOpasoBareiabHas QYHKIUS SKOHOMHUYECKOM
KypHamctukn Kuras.

IIpenmer wuccnenoBanust —  MeauaoOpa3OBaTENbHBIE  TEXHOJOTHUH,
UCIIONIb3yEMbIe  JKOHOMHYECKMMH  u3fnaHusimu  «llepBas  QunaHcoBass» U
«JKOoHOMUYECKUN 0003peBarenby 1 (HOPMUPOBAHUA MEIUArpaMOTHOCTU
ayJIUTOPHH.

Henb  uccinenoBaHuss —  ONPEIEIUTb  OCOOEHHOCTH  peajM3alHiH
Mennao0pa3oBaTesibHOM (YHKIIMM B SKOHOMHMUYECKOW KypHanuctuke Kutas u
OLICHUTH €€ BIUsHNE Ha POopMHUpOBaHNE (PHUHAHCOBOM IPaMOTHOCTH HACETICHHUS.

[TonyueHnHble pe3yiabTaThl U UX HOBU3HA. B quIiioMHO#N paboTe mpoBeacH
KOMIUICKCHBIN aHaIM3 KOHIENIMH Meauao0pa3oBaHUs M HMX TMPAKTUYECKOTO
BOILIOLIEHUSI B JIEATENBHOCTH BEAYIIMX KHUTAMCKMX SKOHOMHYECKHX W3IaHUMN
«IlepBas puHAHCOBASH» M « IKOHOMHUUECKHI 0003peBaTelNby. BBISBICHBI KIIIOUEBBIC
MeAnaoOpa3oBaTeIbHbIE  TEXHOJOTHH, BKJIIOYAas  BHU3yaU3allI0  JAHHBIX,
MYJIbTUMEIUUHBIA KOHTEHT, OOpa30BaTelbHBIE IOAKACTHI U CIEUNPOSKTHI 10
(GUHAHCOBOMY TPOCBEHICHUIO. YCTAaHOBJEHBbl pa3iMyus B MOAXOAaX K
(GOpMUPOBAHUIO HKOHOMHYECKOM T'PaMOTHOCTH PA3JIMYHBIX TPYII HaCEJICHUs,
OTNpE/eNICHbl MPUOPUTETHBIE HAIpPAaBJICHUS KOHTEHTHBIX CTpaTerud W UX
s pexTuBHOCTh. OlLIEHEH YpOBEHb MEAMArpaMOTHOCTH AyAUTOPUH KHUTAMCKUX
CMMU Ha ocHOBE CTAaTUCTUYECKHUX JAHHBIX U KOHTEHT-aHaIM3a MyOIuKaIHii.

HoBu3zHa uccrienoBanus 3akiI04aeTcsi B CUCTEMATU3alMU U CPAaBHUTEILHOM
aHaM3€e MPAKTUK MeauaoOpa3zoBaHUsl B cdepe SKOHOMHUYECKOH >KYPHATUCTHKU
Kuras, onpenenenuun BiausHus 1u@poBeix TuiaropM Ha  ¢GoOpMUPOBAHUE
¢buHaHCOBOM KYyIbTYphl W pa3pabOTKe MPaKTUYECKHMX PEKOMEHAAIMUA IO
COBEpILIEHCTBOBAHUIO MEAMa00pa30BaTENbHON  JIEITEILHOCTH 3KOHOMHUYECKUX
CMUN.

O06acTh BOBMOKHOTO MPAKTHYECKOTO NMPUMEHEHUs. Pe3ynbTaThl ¥ BHIBOIBI
JUTIIIOMHOM pabOThI MOTYT OBITH UCIIOJIL30BaHBI MPHU pa3pad0TKe 00Pa30BaTEIbHBIX
nporpaMM TI0 MEAUarpaMOTHOCTH, COBEPIICHCTBOBAHUHM WH(OPMAIIMOHHBIX

CTpaTeruii HSKOHOMUYECKUX W3MaHUK U (POPMUPOBAHWU TOCYIAPCTBEHHBIX
3



HMHHUIIUATUB B C(bepe (1)I/IH8,HCOBOFO IIPOCBCIICHUA HACCIICHU .



ABSTRACT

Master’s thesis: 74 pages, 59 sources, 7 tables, 4 figures, 2 appendices.

Keywords: MEDIA EDUCATION, MEDIA LITERACY, ECONOMIC
JOURNALISM, CHINA, FIRST FINANCIAL, ECONOMIC OBSERVER,
DIGITAL MEDIA.

Object of the research is the media educational function of China's economic
journalism.

Subject of the research is media education technologies used by the economic
publications "First Financial" and "Economic Observer" to form the media literacy
of the audience.

The purpose of the study is to determine the specifics of the implementation
of the media education function in economic journalism in China and to assess its
Impact on the formation of financial literacy of the population.

Results and novelty of the research. The thesis presents a comprehensive
analysis of media education concepts and their practical application in the activities
of China’s leading economic media outlets, First Financial and Economic Observer.
Key media education technologies have been identified, including data visualization,
multimedia content, educational podcasts, and special projects focused on financial
literacy. Differences in approaches to developing economic literacy for various
population groups have been determined, as well as priority directions in content
strategies and their effectiveness. The level of media literacy of Chinese media
audiences has been assessed based on statistical data and content analysis of
publications.

The nowvelty of the research lies in the systematization and comparative
analysis of media education practices in the field of China’s economic journalism,
the identification of the impact of digital platforms on the formation of financial
culture, and the development of practical recommendations for improving media
education activities in economic media.

Scope of practical application. The results and conclusions of this thesis can
be used in the development of educational programs on media literacy, the
improvement of information strategies of economic media, and the formation of
government initiatives aimed at enhancing financial literacy among the population.



