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OIVIABJIEHHUE

BBEJIEHHE ... 3

IJTABA 1. MTHCTPYMEHTHBI U METO/1bI ®OPMHWPOBAHIWA NUMUJKA
TOCYIHAPCTBA ..., Ommuodka! 3akiaaka He onpeaejeHa.

1.1 Ponws meaua B popmupoBanuu umumka KHP ................ Onmmoka! 3akiaaka e
omnpejejieHa.

1.2 Ponb 65orocdepsl B hopMUpPOBAaHUU pelyTallK CTpaHbl 3a pyoexoM Omuodka!
3akiajka He onpeaeieHa.

1.3 3HadyeHre MHEHU OJI0T€pPOB U APYTUX IMYOIHMYHBIX JTUYHOCTEH B CO3TaHUM U
MPOABUKECHUU UMUIIKA «vvvvvvreeeeneniiirrrnneeenennss Ommuodka! 3akaaka He onpeaejeHa.

BBIBOJABIIIO ITIABE I .....oocvvveieiiiiiiinne, Ommuodka! 3akiaaka He onpeaejeHa.

['JTABA II. OBPA3 KIUTA B PYCCKOS3BIYHbBIX BJIOTAX .Omuoka! 3akiaaaka
He Oompe/eJieHa.

2.1 MenuiiHble cTpareruu 6J0TepoB B MpoABMKEeHUH uMuka Kuras ...... Omuoka!
3akiiagka He ompeaeseHa.

2.2 Cnemuduka hopmupoBanus Mmeauaodpasza Kutast B pycCKOsI3bIYHON

omorocdepe (mpuMepsl U 0COOEHHOCTH MPE3EHTALNH)....... Ommnoka! 3akaaaka He

ompeeJeHa.

BBIBOJBI ITO I'TTABE II.....cccoeeeeiiiiiinne, Ommuodka! 3akaaaka He onpeaejeHa.
['JTABA 1II. )KAHPOBO-TEMATUYECKOE CBOEOBPA3SVE UMUJIXKA KUTAS
B BJIOTAX HA PYCCKOM A3bIKE .............. Ommuodka! 3akiaaka He onpeaejeHa.

3.1 OCOOEHHOCTU KOHTEHTA ..c.vvvvrernvreaennennes Omunodka! 3akiaaka He onpeaejeHa.

3.2 Tematuka u npo0OiieMaTuKa pyccKos3bIYHbIX O70r0B 0 Kurae ............. Ommnodka!l

3akjagkKa He onpeaesieHa.

3.3 SI3bIKOBBIE U CTUJIEBBIE CPEICTBA CO3AaHMs Mennaoopasza Kuras........ Ommnodka!
3akjagkKa He onpeaesieHa.

3.4 Penpe3enrtauusa Mmeauaodpasza Kutast B TeKCTax pycCKOSI3bIUHBIX OJIOTOB
....................................................................... Omunodka! 3akiaaka He onpeaejeHa.

BBIBOIDBI T1O I'JTABE II.......cceeeeiiiieene Omunodka! 3akiaaka He onpeaejeHa.
SAKJIFOUEHUE ... Omunodka! 3akiaaka He onpeaeseHa.
CIIMCOK HUCIIOJIB3OBAHHBIX UICTOYHUKOB ............. Ommoka! 3akiaaaka ne
omnpenesieHa.
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Humnomuas pabora: 65 c., 48 ucrounukos, 10 Tabmui, 1 npunoxeHue.

KimroueBbie cnosa: HMMUJDK KHP, MEJMAOBPA3, BJIOTOC®EPA,
YOUTUBE, PYCCKOA3BIYHBIE BJIOI'U, ME/INACTPATEI'MA, KAHPOBO-
TEMATHUYECKOE CBOEOFPA3UE, ITYBJIMUHA S JUITJIOMATU S, KUTAM.

OOBekT uccnenoBaHusl — pycckosi3piuHas Onorocdepa, nocesménHas Kurato,
npencrabieHHas Ha miargopme YouTube.

[Ipenmer uccnenoBaHuss — MEIMACTPATErMU, JKAHPOBBIE M CTWIMCTHYECKHE
OCOOCHHOCTH BHJICOKOHTEHTa PYCCKOS3BIYHBIX OJIOT€pOB, HAMpaBICHHbIE Ha
dbopmupoBanue meanaoodpasa Kuras.

Lens uccnenoBanus — aHaiau3 GOPMUPOBAHUS U PENPE3ECHTAMN MeIHao0pas3a
Kuras B pycckosi3piuHOM O610rocgepe.

MeTtozsl uccnenoBanus. B paboTte mpuMeHeHbl KOHTEHT-aHAJIN3, CPABHUTEIBHO-
VUCTOPUYECKUM METON, NWCKYPCUBHBIM AaHAIW3, JWHIBOCTWIMNCTUYECKHM aHaJuU3,
METOJI KaYE€CTBEHHOI'O aHAJIN3a BUICOKOHTEHTA.

[lonydeHHble pe3ynbTaTbl MU MX HOBU3HA: NMPOBENEH KOMIUIEKCHBIA AHAJINA3
MEINACTPATEruil PYCCKOSA3BIYHBIX OnorepoB, ocBemaromux Kutail, Ha mpumepax
nonyasipubix  YouTube-kananoB («Kwutaii-Topon», «bonpmas Asus», «rops
[lytunoB — Kuralickuii Anbmanax», «Hana Ilomnebecnas», «Kanan EBrenus
KonecoBa»). BBbIBIEHBI KIIOUEBBIE JKAHPOBO-TEMATUYECKUE HAINPABICHUS W
CTHWJIMCTHUYECKHUE MPUEMBI, UCTIOJIb3yEeMbIE B Osiorocdepe aiis co31aHusi MO3UTUBHOTO
nvugka Kurtas cpegum pycckosizpluHOM —aynutopud. HoBH3HA uccnenoBaHUs
3aKJII0YAeTCsl B CHUCTEMAaTU3allMd M OOOOIIEHWH COBPEMEHHBIX PYCCKOS3bIUYHBIX
MEAUaNpaKTHK, HaIlpaBIeHHBIX Ha (popMUpOBaHME MO3UTHUBHOTO oOpa3za Kutas, yTto
MO3BOJISIET MPUMEHATh TOJYyYEHHbIE BBIBOABI B  0O0JIACTU  MEXIYHAPOIHOM
KYPHAIMCTUKY U MyOJTUYHOU JUTIIIOMATHH.

OO65acTh BO3MOXHOTO NPAKTUYECKOTO MPUMEHEHHMS: TMOJIOKEHUS U BBIBOJIBI
MOTYT OBITh MCIOJb30BaHbI B pa0OTE rOCYITapCTBEHHBIX U OOIIECTBEHHBIX CTPYKTYP,
3aHUMAOIIUXCA NPOABMKEHHEM MEXIyHapogHOro mMuka Kuras w pasButuem
3 (HEKTUBHBIX CTPATErMii KOMMYHUKAIIMM B PYCCKOSI3bIYHOM CETMEHTE COLUAJIbHBIX
Meaua.

ABTOp paboThl MOATBEPKAAECT, UYTO NPUBEACHHBIA B HEH pacuy€THO-
aHAIUTUYECKUH Marepuan TNpaBWIbHO M OOBEKTUBHO OTPAXKAET COCTOSHUE
HCCIIEyEMOro IMpolecca, a BCE 3aMMCTBOBAaHHBIE W3 JIMTEPATYPHBIX U APYrUX
VMCTOYHHKOB TEOPETHUYECKHE, METONOJIOTUYECKUE W METOAUYECKUE TIOJOKECHUS U
KOHUEIIHNH COTPOBOXKIAKOTCS CChUIKAMU HA UX aBTOPOB.



ABSTRACT
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YOUTUBE, RUSSIAN-LANGUAGE BLOGS, MEDIA STRATEGIES, GENRE
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Object of research — the Russian-language blogosphere dedicated to China,
presented on the YouTube platform.

Subject of research — media strategies, genre and stylistic features of video
content by Russian-language bloggers aimed at forming the media image of China.

Purpose of research — analysis of the formation and representation of China's
media image in the Russian-language blogosphere.

Research methods. The thesis employs content analysis, comparative-historical
method, discourse analysis, linguistic and stylistic analysis, qualitative video content
analysis.

Results obtained and their novelty: A comprehensive analysis of media strategies
used by Russian-language bloggers covering China was conducted using examples
from popular YouTube channels ("Kitai-Gorod," "Bolshaya Aziya," "Igor Putilov —
Kitaiskii Almanakh," "Nadya Podnebesnaya," "Evgeny Kolesov’s Channel"). Key
genre-thematic directions and stylistic techniques employed in the blogosphere to
create a positive image of China among Russian-speaking audiences were identified.
The novelty of the research lies in the systematization and summarization of
contemporary Russian-language media practices aimed at shaping a positive image of
China, making the conclusions applicable to the fields of international journalism and
public diplomacy.

Possible areas of practical application: Findings and conclusions may be utilized
by governmental and non-governmental organizations involved in promoting China's
international image and developing effective communication strategies within the
Russian-speaking segment of social media.

The author confirms that the analytical and evaluative material presented
accurately and objectively reflects the state of the researched process, and all
theoretical, methodological, and conceptual statements borrowed from literary and
other sources are accompanied by references to their authors.



