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HNunnomuas pabota: 61 c., 26 puc., 3 Taba., 57 UCTOUYHUKOB.

MUD®POBOU MAPKETUTI', MAPKETUHI', ”THCTPYMEHTHI
[IU®POBOI'O MAPKETHUI'A, UTHTEPHET-CAWT, LIU®POBAS PEKJIAMA.

Henr wuccaegoBanmsi: pa3paboTka MPEIOKEHUH MO0  MOBBIILICHUIO
3¢ peKTUBHOCTH PYHKIMOHUPOBaHUS UHTepHET-caliTa OAO «AMKOJIOp».

O0beKT nccjieJ0BaHusI: CUCTEMAa UHCTPYMEHTOB LIM(PPOBOr0 MapKETHUHTA.

IIpeamert ucciaenoBanusi: UHTEpHET-calT opranuzauuu OAO «AMKOIOPY.

MeToabl HCCIeIOBAHMS: METOJl aHAlIM3a, CUCTEMHBIM MOAXOM, METO[
UHAYKIIMH, METOJ] KJacCU(PUKALIIH.

HccnenoBannst m pa3padorkm: usydeHa crnenupuka GyHKIHOHUPOBAHUS
MHTEpHET-caliTa Ha OCHOBE CaiiTa OpraHu3alyy, MPOBEICH aHAJIU3 U OLEHKA €ro
PE3YJIbTATUBHOCTH, pa3pabOTaHbl MPEAJIOKEHHSI IO TMOBBIICHUIO 3 ()EKTUBHOCTH
uHrepHeT-caiita OAO «AMKOAOP».

Ob6sacTh BO3MOKHOIO NPHMEHEHMS: pekiamHas aesTenbHocTs OAO
«AMKOIOPY.

ABTOp pabOTBl MOATBEPXKAAET, 4YTO IPHUBEACHHBII B HEH pacueTHo-
aHAJIMTUYECKUM MaTepuasl MNPaBUIBHO M OOBEKTUBHO OTPAXKaeT COCTOSTHUE
UCCIIElyeMOro Ipolecca, a BCE 3aUMCTBOBaHHbIE U3 JIUTEPATYPHBIX M JPYrHX
HCTOYHHKOB COIIPOBOKJIAIOTCS CChIJIKAMU Ha X aBTOPOB.

(moxmuch CTyneHTa)



Jpimuiomuas nmpana: 61 c., 26 man., 3 tabma., 57 KpbIHIIL.

JIIMBABBI MAPKETBIHI', MAPKETBIHI', [HCTPYMEHTBI
JIIYEABAT A MAPKETBIHT'Y, IHTOPHAT-CAUT, JITYBABAS POKJIAMA.

Mbhra fgaciaelaBaHHsl.  pacIpamoyka IpanaHoy Ila  IaBBIISHHIO
a¢ekThIyHacI G yHKUbITHABaHHS IHTIpHAT-caiiTa AAT «AMKoI0Dp».

AO'eKT 1acjielaBaHHsA: CiCTAMa IHCTpyMEHTAY Jiily0aBara MapKeTbIHTY.

IIpaameT naciaenaBaHHsI: IHTIPHAT-CAUT apraHizaibii AAT «AMKOIOP».

MeTtaabl aacjefaBaHHSA: METaj aHali3y, CICTAMHBI NaibIXOJ, METal
THAYKIIBI1, METaJl KJIaci(iKallbli.

JacienaBanHi i pacnmpamoyki: BbeiByyaHa crenpblika (QyHKIbISIHaBaHHS
IHTAPHAT-CaliTa HA aCHOBE caiiTa apraHi3allbli, IPaBE/3EHbI aHAII3 1 alPHKa ST0
BBIHIKOBACIII, pacrpaliaBaHbl IparaHOBhI 1a MABBIIMIYHHIO Y()EKTHIYHACI[ IHTIPHAT-
caiita AAT «Amkagop».

BoOaacup marybiMara mnpbIMSHEHHSI: poKiamMHas na3eiiHacub AAT
«AMKazop».

A¥Tap mparbl nanBsipa)kae, ITO TMPBIBEA3EHBI ¥ € pa3TikoBa-aHATITBIYHBI
MaTIPBISUT MPaBTbHA 1 a0'€KTHIYHA aJTIOCTPOYBae CTaH JOCieHara mparjcy, a yce
3ama3plyaHbls 3 JIITapaTypHBIX 1 THIIBIX KPBIHII CYIIpaBaKaoIa Criachbliikami Ha
X ayTapay.

(moamuck cTyaeHTa)



Thesis: 61 p., 26 figures, 3 tables, 57 sources.

DIGITAL MARKETING, MARKETING, DIGITAL MARKETING TOOLS,
WEBSITE, DIGITAL ADVERTISING.

The purpose of the research: developing proposals to improve the efficiency
of the Amkodor website.

The object of research: a system of digital marketing tools. Subject of the
research: the website of the organization of JSC «Amkodor».

Research methods: analysis method, systematic approach, induction method,
classification method.

Research and development: the specifics of the functioning of the website
based on the organization's website have been studied, its effectiveness has been
analyzed and evaluated, and proposals have been developed to improve the
effectiveness of the Amkodor website.

Scope of possible application: advertising activities of JSC «Amkodor».

The author of the paper confirms that the computational and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to
their authors.

(moamuck cTyaeHTa)






