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MAPKETHUHI', JIOAJIBHOCTH KJIIMEHTOB, ITPOI'PAMMBI
JIOAVIBHOCTHU, DIGITAL-UHCTPYMEHTDI, PECTOPAHHBIN
BU3HEC

Hean ncenenoBanus: pazpaboTka MpOrpaMMbl JIOSIBHOCTH KJIMEHTOB IS
00O «Mapkonu Utanmy.

O0beKT HccIe0BAHNS: CUCTEMA JIOSUIBHOCTH KIMEHTOB pectopana OO0
«Mapkonu Utanm»

IIpeamer uccaeg0BaHUA: MEXAHU3MBI MIOBBILICHUS JIOSJIBHOCTH KJIMEHTOB B
pectopanHoM 6u3Hece Ha mpumepe OO0 «Mapkonu Urtammy.

MeToabl HCCIEIOBAHUSI: KOHTEHT-aHANIW3, CPABHUTEIbHBIA aHAIU3,
CTaTUCTUYECKHUE U TpadUuecKre METO b, aHKETHPOBAHUE.

HccaenoBanusi m pa3padoTku: B Xoje pabOThl M3Y4YEHBI TEOPETHUECKUE
OCHOBBI JIOSUIBHOCTH KJIMEHTOB, BHUJIbBI U CTPYKTypa MPOrpaMM JIOSUIbHOCTH,
KJItOueBbIe Mmokazatenu ux 3hdexkTuBHOCTH. [IpoBenéH aHaNIM3 TEKYIIEro YpPOBHS
JIOSUTBHOCTH TocTel pectopana «Mapkonu Mtanm» yepe3 aHKETUPOBAHUE U OLIEHKY
OT3BIBOB. BBIsBIICHBI cllabble MECTa B CUCTEME MOTHBAIIUU MTOCTOSIHHBIX KJIMEHTOB.
Ha ocHoBe ncciienoBanus MpeasioKeHa KOMIUIEKCHAs! TporpaMmMa JIOSJIbHOCTH

O6s1acTb  BO3MOKHOTO TPUMEHEHHUsI: pE3yJbTaTbl MOTYT  OBIThH
HCITI0JIb30BAaHbI B PECTOPAHHOM OM3HECE sl MOBBIIECHUS KIIMEHTCKOU JIOSUTBHOCTH,
YBEJIMYEHHUS IOBTOPHBIX MOCEMIEHUN U CPEIHETO YeKa.

ABTOp MOATBEPKIACT, YTO BCC AaHAJIUTHICCKHUEC TaHHDbIE, paC‘IéTbl H BbIBOAbI 00bEKTHBHO
O0TPAKAKT peajibHOe COCTOsIHUE cucTeMbl JosiibHOCTH OO0 «Mapkonn Uraam».

HI/ITI/IPOBaHI/Iﬂ N 3AaUMCTBOBAHHUSA CONMPOBOXKIAANTCHA CCHIJIKAMUA HA UCTOYHUKH.



Jpimomuast mpara: 65 c., 3 man., 10 tabn., 53 kpeIHiI.

MAPKETBIHI, JIOSIJIBHACIb KJIEHTAY, ITIPATPAMBI
JIOAVIBHACIIL, JITYBABBIA IHCTPYMEHTDBI, POCTAPAHHBI BI3HIOC

Mbdra nacjegaBaHHsA: pacnpaloyka Iparpambl JIOSUIbHACII KIIEHTay AJis
TAA «Mapxkoni ITami».

A0'eKkT aaciiefaBaHHS: cicTOMa JIOSUIbHACII KIieHTay poactapaHa TAA
«Mapxoni Itami».

IIpaamer nacienaBaHHsI: MEXaHI3MBI MMABBIMIAHHS JIOSIBHACI KJIIEHTAY y
pacTapaHHbIM 013HACce Ha mpbikiaa3e TAA «MapkoHni Itamiy.

Meraabl  faaciieaBaHHA:  KaHTPHT-aHANI3, TMapayHaIbHBI  aHANI3,
CTaTBICTBIYHBIA 1 TPA(IUHBIL META/IbI, ATTBITAHHE.

JacienaBaHHi i pacnpanoyki: y xoa3e mpamnsl BBIBYYaHBl TIAapPITHIYHBIA
ACHOBBI JIOSUTBHACII KJIIEHTAY, B1JIbI 1 CTPYKTypa Mparpam JOsUIbHACI, KIIFOUaBBIs
naka3ubIKi 1X 3¢ektbiyHacii. [IpaBea3ensl anani3 Osrydyara y3poyHIO JIOSUIbHACI
racuei pacrapana «Mapkosi ITani» npa3 anbITaHHE 1 ALPHKY BOA3bIBAY. BhIsyieHb
cia0bIs 0aki ¥ cicTAME MaThIBAlIbIl MACTAsIHHBIX KilieHTay. Ha acHoBe nacienaBaHHs
nparaHaBaHa KOMILJIEKCHAsI Mparpama JIosuIbHaCIIl.

BoOsacub mnpbIMSIHEHHSI: BBIHIKI  MOTYLb ObIllb  BBIKAPBICTaHBl ¥
paCcTapaHHbIM OI13HACE ISl TAaBBIIIAHHS KJIICHIKAW JIOSJIbHACI, MaBEIUdHHS
NayTOPHBIX HABEJIBAHHSY 1 CAPAHATA YaKY.

AyTap naussipaskae, ITO e aHAJITHIYHbIS 1aHbISA, Pa3JiiKi I BBICHOBbI
a0'eKTbIYHA aJIIOCTPOYBAKIbL PIAJbHBI CTAH CiCTAMBI JossibHacui TAA
«Mapxkoni Irami». ¥Yce wnbITaBaHHi 1 3ama3pl4YaHHi CYNpPaBaKa0IIA
CIACHIJIKAMI HA KPBIHILbI.



Thesis: 65 p., 3 figures, 10 tables, 53 sources.

MARKETING, CUSTOMER LOYALTY, LOYALTY PROGRAMS, DIGITAL
TOOLS, RESTAURANT BUSINESS

Research objective: development of a customer loyalty program for «Markoni Italy».

Object of study: the customer loyalty system of «Markoni Italy» restaurant.

Subject of study: mechanisms for enhancing customer loyalty in the restaurant business
using «Markoni Italy» as a case study.

Research methods: content analysis, comparative analysis, statistical and
graphical methods, surveying

Research and development: the study examined theoretical foundations of
customer loyalty, types and structures of loyalty programs, and key performance
indicators. An analysis of the current loyalty level among «Markoni Italy» restaurant
guests was conducted through surveys and review evaluations. Weaknesses in the
motivation system for regular customers were identified. Based on the research
findings, a comprehensive loyalty program was proposed.

Potential applications: the results can be applied in the restaurant industry to enhance
customer loyalty, increase repeat visits, and boost average check amounts.

Author's confirmation: the author confirms that all analytical data, calculations,
and conclusions objectively reflect the actual state of the loyalty system at «Markoni Italy».
All citations and borrowed materials are properly referenced.



