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Jumnomnas padota: 88 c., 16 puc., 17 tab., 55 ucTouHUKOB, 3 MpHUIL.

MHTEPHET-MAT'A3HH, MHTEPHET-MAPKETUHT, MHTEPHET-
MATABUH OPI'AHU3ALIMM, OPIrAHU3AILIMA HWHTEPHET-MAI'ASUHA,
OLHEHKA O®PEKTUBHOCTM  @®YHKIHMOHUPOBAHWA  HWMHTEPHET-
MAT'ABUHA

[lenb uccrnenoBanus: nNpoBecTH aHanu3 3PPEKTUBHOCTU (PYHKIMOHUPOBAHUS
narepHeT-mMarazuia OOO «/luacABtollntoc» W HpennoXuTh HAMNPABIEHUS €ro
COBEPIICHCTBOBAHUS.

OOBEKT UCClIeIOBaHUs: UHTEPHET MAPKETUHT OPTaHU3aIIH.

[IpenMer uccnegoBaHUs: METOJbl OpraHU3alud M OUEHKU 3((PEKTUBHOCTHU
WHTEPHET TOPTOBIIM U UHTEPHET-Mara3uHa.

Metoasl UcCCIeAOBaHUSA: CUCTEMHbBIM, MHAYKIUU WU JEIYKIUHU, JOTUYECKOTO
00001IeHns, TaOMWYHBIN W Tpaduyeckuil MeToa, CPaBHUTEIHLHOIO aHANIN3a,
IPYIIHPOBOK.

HccnenoBanusi U pa3pabOTKHU: pacKpbiTa CYIIHOCTh U (DAKTOPBI pPa3BUTHS
MHTEPHET-MAPKETUHTa; HUCCIEOBAaHA HWHTEPHET-TOPTOBIA KakK OOBEKT HHTEPHET-
MapKeTHHTa; OIMWCaHa OpraHU3allds WHTEPHET-MarasuHa U METOJbl OLEHKU €ro
3¢ heKTUBHOCTH; JlaHa (hUHAHCOBO-3KOHOMHYECKAs XapaKTePUCTHKA
00O «/lnacABrollmtoc»;  ouLeHEHAa  OpraHM3alusi  WHTEPHET-MAPKETHHIa B
00O «/luacAsrollntoc»; mnpoBenen ananu3 3G(HEKTUBHOCTH HHTEPHET-MarauHa
000 «/lmacABrollimroc»; MHPeanoKEHbl MEPOINPHUITUA IO COBEPIICHCTBOBAHHIO
nHTepHeT-Marazuia OO0 «/lmacABtollntoc»; mpuBeneH pacuyeT SKOHOMHYECKOU
3O PEKTUBHOCTU OT MPEAJIOKEHHBIX MEPOTIPUSITHH.

O6nacte Bo3mosxkHoro npumenenusi: OO0 «/IuacABrollmrocy.

ABTOp paboOThl MOATBEPKIAET, UYTO TMPHUBEACHHBIM B HEW pacueTHO-
aHAJTUTUYECKUN MaTepual MpaBWIbHO M OOBEKTHBHO OTPaXaeT COCTOSHHE
HCCIIEyEMOTO TPOIlecca, a BCE 3aMMCTBOBAHHBIE W3 JUTEPATYpHBIX M JPYTUX
HUCTOYHUKOB TEOPETUUECKUE, METOJOJIOTUYECKHE M METOJMYECKUE MOJOXKEHUS U
KOHIIETIIIUH COMPOBOXKIAIOTCS CChLIIKAMU HA UX aBTOPOB.



JpimmomMuas pa6ota: 88 c., 16 main., 17 tab., 55 kpeIHii, 3 ga.

IHTOPHOT-KPAMA, IHTOPHOT-MAPKETBIHI', IHTOPHOT-KPAMA
API'AHI3AILIBII, API'AHI3AILIBIA IHTOPHOT-KPAMA, AILIDHKA
DOEKTBIYHACLI ®YHKIBISTHABAHHS IHTOPHAT-KPAMBI

MbhTta pacnepaBaHHA: IpaBecll aHamii3 3(eKThIyHacUl (yHKIbITHABaHHS
iHTIpHAT-KpaMbl  TAA  «/lpisicAyrallntoc» 1 mpamaHaBanb — Hampamki — Sro
VaCKaHAJICHHS.

AO'eKT gacienaBaHHs: IHTIPHAT MAPKETHIHT apraHi3allbli.

[IpanMer nacnmenaBaHHS: MeETajbl apraHizanblli 1 alpPHKI 3(EeKThIYHACI
THTAPHAT-TAHIIIO 1 IHTAPHAT-KPaMBI.

Mertanbl fgacienaBaHHS: CICTAMHBI, I1HAYKIbBI 1 JAAYKIBI, JlariyHara
abarynbHEeHHS, TaOM4HbI 1 rpadiuHbl METaJl, apayHaabHara aHajizy, rpymnoBax.

JacnenaBanHi 1 pacmpainoyki: pacKpbiTa CyTHAcllb 1 (akTapbl pa3Billllsd
IHTIPHAT-MAPKETHIHTY; JacjielaBaHbl I1HTIPHAT-TAaHAAIb SIK a0'eKT 1HTIPHAT-
MapKeTBhIHTY; allicaHa apraHi3aibli I1HTIPHAT-KpaMbl 1 MeETaabl aJ3HaKi §ro
3(heKThIYHACII; Jaa3eHa ¢diHaHCcaBa-3KaHAMIYHAs XapaKTapbICThIKA
TAA «/psicAyrallntoc»;  anpHeHa — aprasizaublsi  IHT3PHAT-MAapKETBIHTY ¥
TAA «IpsicAyTallntocy; mnpaBen3eHbl aHami3 3(QEKThIYHACIT 1HTIPHIT-KPaMBI
TAA «IpsicAyTallmiocy; mpanaHaBaHbl MeEpanpbIEeMCTBBI A  YJAacKaHAJICHHI
IHTIpHAT-KpaMbl  TAA  «/IpiacAyrallntoc»; mnpbiBeA3eHBI pasiiKk dKaHaMIYHAi
a(eKThIYHACII aJ] TpanaHaBaHbIX MEpApbIEMCTBAY.

Bo6nacup marusimara npeiMsiHeHHs: TAA «lprsscAytallmocy.

A¥yTap mpansl nanssip/iKae, IITO NPbIBEA3EHbI ¥ € pa3iikoBa-aHATITBIYHbI
MaT3phIsl MpaBUlbHA 1 a0'eKThIYHA aNIFOCTPOYBae CTaH JIOCieAHara mpamacy, a yce
3ama3blyaHblsl 3 JITApaTypHBIX 1 1HIIBIX KPBIHIL TAAPATHIUHbBIA, METaJalariyHbIs 1
METaJIbIYHBIS TaTaXdHH1 1 KaHIPIIBI CypaBaJXKarollia CriacblIkaMmi Ha 1X ayTapay.



Thesis: 88 p., 16 fig., 17 tab., 55 sources, 3 app.

INTERNET STORE, INTERNET MARKETING, INTERNET STORE OR-
GANIZATION, ORGANIZATION OF THE INTERNET STORE, ASSESSMENT
OF THE EFFICIENCY OF THE INTERNET STORE

The purpose of the research: to conduct an analysis of the effectiveness of the
online store DiasAvtoPlus LLC and propose directions for its improvement.

Research object: Internet marketing of the organization.

Subject of research: methods of organizing and evaluating the effectiveness of
online trade and online stores.

Research methods: systematic, induction and deduction, logical generalization,
tabular and graphic method, comparative analysis, grouping.

Research and development: the essence and factors of Internet marketing
development are disclosed; Internet trade as an object of Internet marketing is
studied; the organization of the online store and methods of evaluating its
effectiveness are described; the financial and economic characteristics of
DiasAvtoPlus LLC are given; the organization of Internet marketing at DiasAvtoPlus
LLC was evaluated; conducted an analysis of the effectiveness of the online store
DiasAvtoPlus LLC; proposed events for the improvement of the online store
DiasAvtoPlus LLC; the calculation of the economic efficiency of the proposed
measures 1s given.

Area of possible application: DiasAvtoPlus LLC.

The author of the work confirms that the computational and analytical material
presented in it correctly and objectively reflects the state of the researched process,
and all theoretical, methodological and methodological positions and concepts
borrowed from literary and other sources are accompanied by references to their
authors.



