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Heab wucciaenoBanusi — pa3paboTKa MPEAJIOKEHHUHM, HalpaBJIECHHBIX Ha
COBEpILIECHCTBOBAHHUE IMPOBENCHUSI MAapKeTHUHroBbIX uccieaoBanuii OAO «Coep
bauk».

OO0beKT nccie]0BaHUs . MAPKETUHTOBbIE HCCIIEIOBaHUs B ceTu IHTEpHET.

IIpeamer McciaenoBaHWsi: MapKETUHIOBbIE UCClenOBaHUS B cetu MHTepHET
OAO «Coep bank.

Metoabl uccie10BaHMsA: KaOMHETHbIE WCCIEAOBAHMS, OLEHKA, aHaJu3,
rilyOMHHOE MHTEPBBIO. B paboTe ucnosb30BaHbl METO/Ibl: MAPKETUHIOBOTO aHAJIN3A,
rpaduueckoro aHanaMs3a, CPaBHUTEIBHOTO aHANIM3a, KIacCU(PUKALUU, TEOPETUYECKOTO
000011IeHNs ¥ KPAaTKOT'0 aHAJIM3a JIMTEPATYPHBIX UCTOYHUKOB.

UccnenoBannst m pa3padoOTKHU: pPACCMOTPEHBI TEOPETUUYECKUE OCHOBBI
MapKETUHTOBBIX MCCJEeI0BaHM B ceTu HTepHeT, MpoBeAeH aHaIN3 MAPKETHHIOBbIX
uccinenoBanuii OAO «Co6ep bank», BbISABIEHBI IPOOJIEMBbI U MEPCIIEKTUBBI PA3BUTHUS
MapKkeTHHTOBBIX ucciegoBanuii B OAO «Coep banky.

O0J1acTh BO3MOKHOIO NPHMEHEHHUsI: COBEPLUICHCTBOBAaHWE MapKETHUHIa Ha
IIPEINPUATUH.

ABTOp paboThl MOATBEPXKAAET, 4YTO TPUBEACHHBIH B HEHl pacyeTHo-
aHAJIMTUYECKUM MaTepual TMpaBWIbHO U OOBEKTUBHO OTPaXXaeT COCTOSHUE
UCCIIElyEMOr0 IIpoliecca, a BCE 3aUMCTBOBAaHHBIE W3 JIMTEPATypHBIX U JIPYTUX
MCTOYHUKOB COITPOBOKIAOTCS CCBUIKAMU HAa UX aBTOPOB.



Thesis work: 60 p., Figures 11, Table 11, 55 sources, 2 app.

MARKETING, MARKETING RESEARCH, INTERNET RESEARCH, DEEP
INTERVIEW, CUSTOMER JOURNEY MAP, ARTIFICIAL INTELLIGENCE

The purpose of the study is to develop proposals aimed at improving the
marketing research of JSC «Sbher Bank».

The object of the study: marketing research on the Internet.

The subject of the study: marketing research in the Internet OJSC “Sber Bank™.

Research methods: desk research, evaluation, analysis, in-depth interview. The
paper uses the following methods: marketing analysis, graphic analysis, comparative
analysis, classification, theoretical generalization and brief analysis of literary sources.

Research and development: the theoretical foundations of marketing research
on the Internet are considered, the analysis of marketing research of JSC "Sbher Bank"
is carried out, problems and prospects of development of marketing research in JSC
"Sber Bank" are revealed.

Area of possible application: improvement of marketing at the enterprise.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from literature and other sources are accompanied by references to their
authors.



Heimnomuas npana: 60 craponak, 11 mamonkay., 11 taGmin, 55 kpseiHil, 2
MIPBIKJIaTaHHS.

MAPKETBIHI', MAPKETBIHI'ABBISA JTACJIIEJABAHHI, IHT3PHOT
HNACJIEZABAHHI, TJIBIBIHHAE IHTOPB'TO, KAPTA HUIAXY KIIIEHTA,
ITYYHBI IHTOJIEKT

Mbhra pacjenaBaHHsi — pacopaljoyka TMpamnaHoy, HakKipaBaHBIX Ha
yaackaHaJICHHE MPaBsiI3eHHSI MapKEThIHTaBbIX fgacieaaBanHsy AAT «Coep banky.

AO'eKT 1acjie]aBaHHs: MAPKETHIHTaBbIs 1aciieJaBaHHI ¥ ceTLbl [HTIpHAT.

IIpagmeT naciaenaBaHHsi: MapKETHIHTABBISA JacieqaBaHHI ¥ CEeTIBl [HTAIPHAT
AAT «Coep bank.

MeTaapl JgacjiefaBaHHsI: KaOIHETHBIA JacjieJaBaHHI, alPHKa, aHali3,
rIpI0iHHAE THTIPB'I0. Y Tpallbl BBIKAPHICTAHBIS METAJbl: MapKeThIHTaBara aHalizy,
rpadiuHara a”amizy, mnapayHajbHara aHamizy, Kiaciikaipll, TIapIThlYHAra
abaryJIbHEHHs 1 KapoTKara aHaji3y JITapaTypHbBIX KPBIHIII.

HacaenaBanHi 1 pacnpanoyki: pasrie/kaHbl TIAPITHIYHBIA  ACHOBBI
MapKETBIHTABBIX  JIacjelaBaHHSAy y CETIbl [HTAPHAT, TPaBEI3CHBI aHAII3
MapkeTbiHTaBbIX gacnefaBaHHsy AAT «CoOep bank», BBIAYICHBI mpabiembl i
NEPCTIEKTHIBBI Pa3Billllsl MapKeThIHTaBbIX nacinenaBanusay y AAT «Coep bank».

Bo6saacubr MarybiMara npbIMSIHEHHSI: YyJacKaHAJICHHE MAapKEThIHTY Ha
paJpbIEMCTBE.

A¥Tap mpatbl manBsipakae, MITO MPBIBEA3CHBI ¥ €l pa3iikoBa - aHAIITHIYHbBI
MaTAPBISUT TpaBUIbHA 1 a0'eKThIYHA aJTIOCTPOYBAae CTaH JIOCJeNHara Imparpcy, a yce
3ama3plyaHbls 3 JTITApaTYPHBIX 1 IHIIBIX KPBIHII CyHpaBapKaromia crachblikaMi Ha 1X

ayrapay.



