MHUHHUCTEPCTBO OBPA3OBAHMUSA PECITYBJIMKU BEJIAPYCbH
I'OCYJAPCTBEHHOE YYPEXXJIEHUE OBPA3OBAHUA
«MHCTUTYT BUZHECA BEJIOPYCCKOI'O 'TOCYJAPCTBEHHOI' O
YHUBEPCHUTETA»

KA®EJIPA MAPKETHUHI'A

[IIMMKO BepoHnuka AnexkcanapoBHa

PEKJIAMA B CETU UHTEPEHT U I1YTHU ITIOBBIILIEHUSA EE
IPOPEKTUBHOCTH

JlutiomHas pabota

HayuHsblii pykoBOOUTEB:
KaHAUJAaT S)KOHOMHYECKHUX HAYK,
noueHT H. B. YUepuenko

Jlomyiiena k 3amure
« » 20 r

3aB. kadeapoii MapKeTHHTa
K.3.H., JJOLEHT
H.B. Yepuenko

Mumnck, 2025



PE®EPAT

Jurnnomuas pabora: 62c¢., 23 puc., 12 tabm., 53 ucrounuka, 1 npui.

NHTEPHET-PEKIIAMA, ITPOZIBM’)KEHUE, UHTEPHET, MAPKETHHI,
PE3VJIBTATUBHOCTD, ITPUBJIEHEHUE AY/IUTOP1I

LHeab wuccaenoBanmss pa3paboTarh MOPEJIOKEHUS IO  IMOBBIIICHUIO
PE3YJITaTUBHOCTU UHTEPHET-pEKIaMbl B iesiTeIbHOCTU 3AO «Jluinc KOCMETUKY.
O0beKT ucc/IeI0BAaHUA: NHTEPHET-PEKIIaMa.

IIpeamer  mccieI0BaHUSI:  UCIOJIb30BAaHUE  MHTEPHET-PEKIAMbl B
nesteabHOCTH 3A0 «/umuc KOCMETHKY.

MeTtoabl uccjieq0OBaHUs: aHAIN3, ASTYKIUS U a0CTparupoBaHue.

HccaenoBanuss u pa3padoTKU: HA OCHOBE H3YYEHHUS TEOPETHUECKUX
aCIEKTOB MHTEPHET-PEKJIaMbl, ObLIIM OIpeneseHbl €€ 0COOEHHOCTH, MPEAJIOKEHbI
PEKOMEH/IalluH, KOTOPbIE OMOTYT YIYUYIIUTh MPOJBUKEHUE YEPE3 PEKIIaMy B CETH
Nutepner B 3A0 «/Inimc KOCMETUKY.

O0s1acTh BO3MOKHOTO NPHMEHEHUs: MpPaKTUUYeCKui MapkeTuHr 3A0
«/Inmuc xocMeTHK.

ABTOp pabOThl TOATBEPKAAET, 4YTO TNPHUBEICHHBIH B HEW pacyeTHO-
aHAJIUTUYECKUN Marepuan MpaBUIbHO W OOBEKTUBHO OTPAXKAET COCTOSHUE
UCCJIelyeMOro Tpolecca, a BCE 3aMMCTBOBAaHHBIE W3 JIUTEPATypHBIX U APYIHX
MCTOYHUKOB COMPOBOXKIAIOTCSA CChUIKAMU Ha UX aBTOPOB.

(TonnMCh CTyAEHTA)



POD®EPAT

JpimioMuas padora: 62 c., 23 poic., 12 tabmn., 53 kpbiHinsl, 1 gamarak.

IHTOPHAT-POKJIAMA, TTPACOYBAHHE, IHTOPHAT, MAPKETBIHT,
D®EKTBIYHACL, IIPLILATHEHHE AV JIBITOPBII

Mbra paciemaBaHHsi:  pacopallaBallb MpPAnaHoOBbl A  MaBBIIIPHHI
adeKThIyHACII THTAPHAT-paKIambl ¥ m3eitHacii 3AT «Jlsutic KocMeThiky.

AO’eKT JacjiefaBaHHsI: IHTIPHAT-PIKIaAMA.

IIpaameTr nacjieqaBaHHsi: BBIKAPHICTAHHE 1HTIPHAT-PIKIIAMBI ¥ J3€HHACIII
3AT «[puric KocMeThIK.

MeTtaabl AaciaeqaBaHHs: aHAJI3, I3AyKIbISA 1 abcTparaBaHHe.

JlacnenaBaHHi i pacmpanoyka: Ha NaJCTaBE BBIBYYSHHS TIap3THIYHBIX
acrieKTay IHTAIPHAT-pIKIaMbl ObUIlI BbI3HAYAHBI sie acabiiBacill 1 MparnaHaBaHbI
pAKaMeH/Iallbll, SIKisl 1alaMoryllb Malenbllb MPAacoyBaHHE Mpa3 pIKJIaMy ¥ CETIIbI
[amapHaT y 3AT «Ipitic KocMmeTbiky.

I'ajina MarypiMara BbIKapbICTAHHSA: NPaKThIuHbI MapKeThIHT 3AT «/lputic
KocMmeTsiky.

A¥Tap paboThl mauBapKae, ITO NPHIBEA3EHBI ¥ €l pa3iaikoBa-aHaII ThIYHBI
MaTAPbIsI paBUIbHA 1 a0’ €KThIYHA aJUIIOCTPOYBAe CTaH Jaciieyara mparpcy, a yce
3ara3bplYBaHHI 3 JITApaTYPHBIX 1 IHIIBIX KPBIHIL CYNPaBaKarolIla CrachuIKaMi Ha
1X ayTapay.

(Toparic CTyI9HTA)



ABSTRACT

Thesis: 62 pages, 23 figures, 12 tables, 53 sources, 1 appendix.

INTERNET ADVERTISING, PROMOTION, INTERNET, MARKETING,
EFFECTIVENESS, AUDIENCE ATTRACTION

The purpose of the study: to develop proposals for increasing the
effectiveness of Internet advertising in the activities of JSC "Dilis Cosmetic".

Object of the study: Internet advertising.

Subject of the study: the use of Internet advertising in the activities of JSC
"Dilis Cosmetic".

Research methods: analysis, deduction, and abstraction.

Research and development: based on the study of theoretical aspects of
Internet advertising, its features were identified and recommendations were
proposed to improve promotion through online advertising at JSC "Dilis Cosmetic".

Scope of possible application: practical marketing of JSC "Dilis Cosmetic".

The author of the work confirms that the calculation and analytical material
carried out in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to
their authors.

(student signature)



