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Junnomuas pa6ota: 91 c., 19 puc., 20 Ta6:1., 88 UCTOUHUKOB, 3 TPUJL.
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Lenp uccnenoBanus: pa3padoTKa MPeUI0KEHUN O Pa3BUTHIO HU(POBU3ALINU
koMIuiekca MapkeTuHra OAQO «MUHCKHN TPaKTOPHBIN 3aBOI.

OOBEKT AUIMIIOMHOM pabOThI — KOMIIEKC MapKETHHTA.

[Ipenmer qumioMHON paboThl — HUdpoBU3aLMKM KOMIUIeKkca MapkeTunra OAO
«MUHCKHUI TPAaKTOPHBINA 3aBO».

Mertoapl ucCCaea0BaHUsA: METOJbl MHIAYKLIWH, AEAYKIUU, METOAbl CPaBHEHHS,
TaOJIMYHBIA U TpaPUUECKUN METOIBI.

UccnenoBanust u pa3pabOTKU: Ha OCHOBE M3YYEHHE TEOPETUUYECKUX OCHOB
KOMIUIEKCAa MApKETHHIa, aHalu3 (QyHKIMOHUPOBaHMS KoMIulekca mapketunra OAO
«MUHCKUN TPaKTOPHBIA 3aBOJ» W OLEHKH ero 3((EeKTUBHOCTH pa3paboTaHbI
NPEJIOKEHUS Pa3BUTHIO U(POBU3ALNK KOMIUIEKCAa MAPKETUHTA OpraHu3aliu.

O6nactb BO3MOXKHOTO TNPUMEHEHHMs: TMPEMIOKEHUS M0 IuGPOBU3ALUU
mapkeTunra 1ji1 OAO «MUHCKUN TPaKTOPHBIN 3aBOJIY.

ABTOp paboThl TOATBEPXKIAET, YTO TNPUBEICHHBIH B HEW pacyeTHO-
aHAIMTUYECKUM MaTepuas MpPaBUIbHO M OOBEKTUBHO OTPAXKAaeT COCTOSHUE
UCCIIElyeEMOr0 IIpoliecca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATypHBIX U JPYTHX
UCTOYHHKOB COIPOBOKJAIOTCS CCBUIKAMMU Ha 1754 aBTOPOB.



Thesis: 91 pages, 19 figures, 20 tables, 88 sources, 3 appendices.

MARKETING, ORGANIZATION, COMPLEX, INDICATORS, ELEMENTS
OF MARKETING, OFFERS, EFFICIENCY

Purpose of the study: development of proposals for the development of digital-
ization of the marketing complex of MTZ OJSC.

The object of the thesis is the marketing complex.

The subject of the thesis the digitalization of the marketing complex of MTZ
OJSC.

Research methods: methods of induction, deduction, comparison methods, tab-
ular and graphical methods.

Research and development: based on the study of the theoretical foundations of
the marketing complex, analysis of the functioning of the marketing complex of MTZ
OJSC and assessment of its effectiveness, proposals have been developed for the de-
velopment of digitalization of the organization's marketing complex.

Area of possible application: proposals for digitalization of marketing for MTZ
OJSC.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to
their authors.
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Mbara pacnenaBaHHA: pacmpaloyka MpamnaHoy TMa pasBIlIl0 KOMIUIEKCY
Mapketbira AAT «MIHCKI TpaKTapHBI 3aBOY.

AOG'exT gpimIoMHal paboThl — KOMIUIEKC MAPKETHIHTY.

[IpagmeT npimmomMHait paboTsl — 1pIdpaBizalbli KoMIIeKkey MapkeThiHry AAT
«MIiHCKI1 TpaKTapHbI 3aBOJIY.

MeTtanpl gaciemaBaHHS: METaabl 1HAYKIbI, AMYKIb, METaabl MapayHaHHS,
TaOJIIYHBI 1 rpad1yHbl METAIbI.

JlacnenaBaHHi 1 pacrpanoyki: Ha aCHOBE BBIBYUSHHS TIAPITHIUHBIX ACHOY
KOMIUIEKCY MapKeTHIHTY, aHaji3 (YHKIbISTHABAHHS KOMIUIEKCY MapKeThIHTy AAT
«MiHCKI TpakTapHbl 3aBOJ» 1 alPHKI SIro 3(eKThIYHACII pacnpaliaBaHbl MparnaHoOBbI
pa3BilIIIO HbIPpaBi3albll KOMIIEKCY MAPKETHIHTY apraHi3allbii.

["anmina MardeiMara TpBIMSHEHHSI: TIPAaHOBBI Ta MBIGpaBi3albli MAPKETHIHTY
st AAT «MIHCKI TpaKTapHBI 3aBOJI.

AyTtap paOoThl maiBspaXKae, MITO NpPbIBEA3EHBl ¥ €l pa3iiKoBa-aHaJIIThIYHBI
MaT3phIAil MpaBUIbHA 1 a0'eKThIYHA aJUIIOCTPOYBae CTaH JaciiejaBaHara Ipaiscy, a
yce 3amas3plyaHbls 3 JITApaTypPHBIX 1 IHIIBIX KPBIHIL CYNpaBapKarolila criachblyIkaMi Ha
1X aytapay.



AUIIVIOMHASA  PABOTA  BPOIONIOPYETCA B CJEAYIOIIEA
HOCJIEAOBATEJIBHOCTMH:

TUTYJILHBIN JINCT;

3a/laHUE Ha JUIIOMHYIO paboTy (3al0JIHEHHOE);
OI'JIABJIEHME,

PED®EPAT (ua Tpéx si3bIKax);

BBEJIEHUE;

OCHOBHAsl 4acCTh;

3AKJIFOYEHUE;

CIIMCOK HMCIIOJIbB3OBAHHBIX NCTOYHHMKOB;
IMPUJIOXEHU A
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JlutimomHast paboTa CIIMBaeTcsl B TBEPIOM NEPEIUIETe:

AHHOTAIUA

AHHOTAIUS TPEIOCTABISAETCS B OYMa)KHOM U AJIEKTPOHOM BHJIE.

AHHOTauMsl BBINOJHAETCS Ha TPEX S3BIKAX: PYCCKOM, aHIJIMKUCKOM,
6emopycckoM. Homepa ctpanull B aHHOTAI[UU HE CTaBSTCA.

[Tpumep odopmiteHHs MpeCTaBICH BHIIIIE.



OT3BIB HAYYHOTO pPYKOBOJUTENS, CHOpaBKa AaHTHUIUIArAaT, aHHOTAIUS U
pereH3usl Ha JUIUIOMHYIO pPa0OTy JOJDKHBI OBITh TIOMEIICHBI B KOHBEPT,
MPUKJIECHHBIM K BHYTPEHHEN YacT nepBoi 0010xkku (CM. Goto)




