MHUHUCTEPCTBO OBPA30BAHUSA PECITYBJIMKHU BEJIAPYCb
I'OCYJAPCTBEHHOE YYPEXJIEHUE OBPA3OBAHUSA
«MHCTUTYT BU3HECA BEJIOPYCCKOI'O 'OCYJAPCTBEHHOI O
YHUBEPCUTETA»

KA®E/IPA MAPKETHUHI'A

AHHOTAIUS K TUTITIOMHON padoTe

YYACTHUE OPT'TAHU3AIINU B BBICTABKAX U ITYTHU ITIOBBIINEHU A
EI'O DQOPEKTUBHOCTH

HBbII"”AHOBA Mapus CepreeBna

Hay4HbIi1 pyKOBOAUTEND:
KaHAUAAT JKOHOMUYECKUX HAYK,
noueHt H.B. Uepuenko

Mumnck, 2025



Junnomuas pabora: 74 c., 19 puc., 15 tabin., 57 UCTOYHUKOB, 2 MPUIL.

BBICTABOYHAA HNEATEJIBHOCTHD, BbICTABKU,
BBICTABOYHBIN CTEHJ], [TOJJTOTOBKA K BBICTABKE, PABOTA C
IIOCETUTEJISIMU HA CTEH/E, BRICTABOYHBIM EPEHIVHT

Hens wucciaenoBaHusi: pa3padOTKa KOMIUIEKCA MEPONPHUITHI U
000OCHOBaHWE MPENJIOKEHUI, HANPaBICHHBIX Ha MOBbIIEHHE 3((HEKTUBHOCTU
y4acTust OOQO «2NHUTTEKCTUIIbY B BhICTaBKaX.

OO0beKkT mHccieJOBAHUA: BBICTABKM KaK 3JEMEHT  KOMIUIEKCca
MIPOIBUKEHUSI.

IIpeamer HCCJIeIOBAHMSA: BBICTABOYHAs NEeATEIbHOCTD
000 «DJIUTTEKCTUIIBY.

Meroabl HMcCIeAOBAHMS: aHAIM3 M CHHTE3, aOCTparupoBaHUE,
CpPaBHUTEIIbHBIN aHanu3, aHketupoBaHue, SWOT-aHaIM3 M CTAaTUCTHYECKUE
METO/IbI 0OPa0OTKU JTAHHBIX.

UccaenoBanuss U pa3padoTKM: H3YyYEHBl TEOPETUYECKUE ACIIEKTHI
y4acTHsl OpPraHM3alMy B BBICTABKE KAK 3JIEMEHTAa KOMIUIEKCAa NPOJBUKEHUS,
MPOBEICH aHAJIM3 M OLEHKY pE3yJbTaTUBHOCTH Y4YacTUs OpraHu3alud B
BBICTABKE, pa3paOOTaHbl MPENJIOKEHUS [0 TMOBBIIIECHUIO 3(P(HEKTUBHOCTH
yuyactusi OOO «DJIUTTEKCTUIIb) B BBICTABKAX.

Oo0s1acTh BO3MOKHOI'0O NPUMEHEHHUSI: MAPKETUHIOBAs JEATEIBHOCTh
00O «2nMUTTEKCTUIIBY.

ABTOp pabOThl TMOATBEP)KIAET, YTO MPUBEACHHBIM B HEW pPacyeTHO-
AHAJIUTUYECKUI MaTepuall MPAaBWJIbHO M OOBEKTUBHO OTPAXKAET COCTOSHHE
HCCIIEAYEMOT0 MPOLECCa, a BCE 3aMMCTBOBAHHBIE W3 JUTEPATYPHBIX U JIPYTUX
HMCTOYHHMKOB COIPOBOK/IAOTCS CChIJIKAMH HA UX aBTOPOB.



Thesis: 74 p., 19 fig., 15 Tab., 57 sources, 2 app

EXHIBITION ACTIVITIES, EXHIBITIONS, EXHIBITION STAND,
PREPARATION FOR THE EXHIBITION, WORKING WITH VISITORS AT
THE STAND, EXHIBITION BRANDING

The purpose of this graduate work: development of a set of measures
and substantiation of proposals aimed at increasing the effectiveness of the
participation of LLC "Elittextil" in exhibitions.

The research object: exhibitions as an element of the promotion
package.

The subject: exhibition activity of LLC "Elittextil".

Research methods: analysis and synthesis, classification, abstraction,
comparative analysis, questionnaires, SWOT analysis and statistical methods
of data processing.

Research and development: the theoretical aspects of the organization's
participation in the exhibition as an element of the promotion package have
been studied, the analysis and evaluation of the effectiveness of the
organization's participation in the exhibition has been carried out, proposals
have been developed to increase the effectiveness of the participation of LLC
"Elittextil" in exhibitions.

Scope of possible application: the activities of LLC "Elittextil™.

The author of the work confirms that the calculation and analytical
material given in it correctly and objectively reflects the state of the process
under study, and all borrowed from literature and other sources are
accompanied by references to their authors.



Heimiomnas pabora: 74 c., 19 man., 15 tabn, 57 xkpeiHil, 2 1aaar.

BBICTABAUHASL [I3EMHACLb, BBICTABBL, BbICTABAUHEI
CTDOHJI, TIAJPBIXTOVKA  JIA  BBICTABBI, IIPALIA 3
HABEJIBAJIBHIKAMI HA CTDH/I3E, BRICTABAYHA ST BPOH/ILIHT

MbdTa faaciieqaBaHHsI: pacipaioyka KOMIUIEKCY MepanpbleMcTBay 1
abrpyHTaBaHHE MpanaHoy, HaKipaBaHbIX Ha MaBBIIIPHHE 3(PEKTHIYHACI YA3eIy
TAA «OmITTOKCTHIIBYY BHICTABAX.

AO'eKT JacjielaBaHHSA: BBICTABBI K 3JIEMEHT KOMILUIEKCY ITPACOYBAHHS.

IMpagmer aacjieaBaHHA: BbICTaBauHas n3elHacb TAA
«ONITTIKCTHUIBY.

MeTaabl acjeaaBaHHsI: aHAII3 1 CIHTA3, Kiacidikaipisd, abcTparaBaHHe,
napayHaJbHbl aHaii3, aHketaBaHHe, SWOT-aHami3 1 CTAaTBICTBIYHBISI METaJbl
anpanoyKi 1aa3eHbIX.

JlacienaBaHHi i pacnpanoyKi: BbIBy4aHbl TIAPITHIUHbISA ACIIEKTHI YA3EITY
apraHizalpli ¥ BBICTaBE SK 3JE€MEHTa KOMIUIEKCY IPAcOYBaHHs, IPABEI3ECHbI
aHadi3 1 alPHKY BBIHIKOBACII VA3€Ny aprasizaubll ¥ BBICTABE, paclpaliaBaHbl
MpanaHoBbl A MaBBILPHHIO 3(dekTeiyHacul yazeny TAA «DmITTIKCTBUIBY Y
BBICTaBaX.

Bobaacunb MarybniMara NPbIMAHEHHSA n3erHacIb TAA
«OMITTIKCTHUIBY.

A¥Tap npatibl manBsipaxae, ITO NPbIBEI3EHBI ¥ €1 pa3iiKoBa-aHATIThIYHBI
MaTApBIsUT MpaBlIbHA 1 a0'€KThIYHA aIIOCTPOYBae CTaH JOCJeAHara mparpjcey, a
yce 3amasblyaHblsl 3 JITapaTypHBIX 1 IHIIBIX KPBIHIL CyIpaBa/Karolua
crachbUIKaMi Ha iX ayTapay.



