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Hunnomuas pa6ora: 70 c., 13 puc., 10 ta6., 57 HICTOUHUKOB.

NMHTEPHET-MAPKETUHT, NHCTPYMEHTBI NHTEPHET-
MAPKETHUHI'A, TEHAEHIWKU, HIUDOPOBU3ALIMUA, JTIPOABUXEHUE,
OOOEKTUBHOCTD

Llenp wuccnaenoBaHus: pa3zpabOTKa MNPEUIOKEHUN IO COBEPIICHCTBOBAHHIO
NPUMEHEHUsI MHCTPYMEHTOB MapKeTuHra B cetn MHTepHer mist komnanum OOO
«Acton Codr».

OOBEKT ucCIeI0BaHNs: HHCTPYMEHThHI MAPKETHHIa B ceTh IHTepHeT.

[IpeameT uccienoBaHUsA: HCIOJIb30BAHHE MHCTPYMEHTOB MAapKETHMHIA B CETH
Hurtepnet Ha npumepe OO0 «Acton Codry.

MeTtoapl MccneoBaHus: OOIIME METOAbl (MHAYKIHS U JEAYyKLHUSA, aHadu3 U
CHUHTE3, OMpeJelieHne W KiacCuUKalvs, CpaBHEHHWE M aHAIOrHs); OoOLIeHAYyYHBIC
METOAbl  (KOMIUIEKCHBIM  MOAXOA);  AHAJIUTUKO-IIPOTHOCTHYECKUE  METO/IbI
(cTaTUCTUYECKUE METObI, SKCIEPTHBIM OMpPOC); MAPKETHUHTOBBIE METONbI (aHATU3
KoHKypeHToB, SWOT-ananu3) u npouue.

O6macTb BO3MOXXHOTO NPHUMEHEHMS: MPENJIOKEHHBIE PEUIEHUS MOTYT OBITh
WCIIOJIb30BAaHbl HA MpPAaKTUKE JJIsl TOBBILIEHUS ASKOHOMHYECKOW 3(PeKTuBHOCTU
NEeATEIbHOCTH MPEATIPUSITHS.

ABTOp pabOTBl MOATBEPKIAET, YTO NPOBEAEHHBIA B HEW pacuyE€THO-
aHAIMTHYECKUI MaTepuan MpaBWIBbHO M OOBEKTHUBHO OTPAXaeT COCTOSHUE
UCCJIENYyEMOr0 MpOLEcca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYpPHBIX M JPYTUX
MCTOYHHUKOB COMPOBOKIAIOTCS CCHIJIKAMU HA UX aBTOPOB.



Thesis: 70 p., 13 fig., 10 tab., 57 sources.

INTERNET MARKETING, INTERNET MARKETING TOOLS, TRENDS,
DIGITALIZATION, PROMOTION, EFFICIENCY

Research objective: development of proposals to improve the use of online
marketing tools for LLC «Aston Soft».

Research object: online marketing tools.

Research subject: the use of internet marketing tools in LLC «Aston Soft».

Research methods: general methods (induction and deduction, analysis and
synthesis, definition and classification, comparison and analogy); general scientific
methods (integrated approach); analytical and predictive methods (statistical methods,
expert surveys); marketing methods (competitor analysis, SWOT analysis), and others.

Realm of the possible practical applications: the proposed solutions can be
applied in practice to enhance the economic efficiency of the company’s operations.

Author of work confirms that the above thesis work in computational and
analytical material correctly and objectively reflects the state of the process under
investigation, and all borrowed from the literature and other sources of theoretical and
methodological position and concepts accompanied by references to their authors.



Hpimomuas padora: 70 c., 13 man., 10 Tab., 57 xpbiHiL.

IHTEPHOT-MAPKETBIHI, IHCTPYMEHTHBI IHTEPHOT-MAPKETBIHI'Y,
TAOHJIDHIIBIL, JITUBABI3ALIBIA, [TPAJABDKSHHE, D®EKTHIYHACIID

Mbsra nacnenaBaHHs: pacpanoyka ImparnaHoy Mna y1acKaHaJIECHHIO TPBIMSIHEHHS
IHCTpyMEHTAay MapKeThIHTY ¥ ceriBe [HTapHaT Ana kammanii TAA «Acton Codry.

AOG'eKT macnenaBaHHS: IHCTPYMEHTBI MApKETHIHTY ¥ celiBe [HTApHAT.

[Ipanmer nacnenaBaHHS: BBHIKApHICTAHHE 1HCTPYMEHTAY MApKETBHIHTY ¥ CeIliBe
[aTapHHT Ha npeikianze TAA «Actor Codry.

MeTtanpl nacnenaBaHHS: aryJbHBISI MeTaabl (IHAYKIBIA 1 J3AYKUbISL, aHami3 1
CIHT?3, BBI3HAUAHHE 1 KiIaciikaipls, MapayHaHHE 1 aHAJOTIA); aryJbHAHABYKOBBIS
MeTanapl  (KaMIUIEKCHBI  MAaJbIXOM); aHAIITBIKA-TIParHACTBIYHBIL ~ METaJbl
(CTaTBICTBIYHBIS METaJbl, IKCIEPTHAE albITAaHHE); MAPKETHIHTABBII METaAbl (aHami3
KaHKypaHTay, SWOT-anani3) 1 1HIIbIS.

Bob6nacip mMarysiMara NpbIMSHEHHS: MpanaHaBaHbIA PALISHHI MOTYIb OBIIb
BBIKAPBICTAHBIS HA MPAKTHILIBI JIJ1s1 TABBIIIIHHS SKaHaMi4Hal 3(DeKThIYHACII I3eHHacIl
paanpbleMCTBA.

A¥Tap pa®oThel mauBsp/pKae, ITO NpaBeA3€Hbl ¥ € pa3iikoBa-aHAIITHIYHbI
MaT3phIsI ITpaBlJibHA 1 a0’ €KThIYHA aJUTIOCTPOYBAE CTaH JaciegaBaHara npaijcy, a yce
3ama3bluaHblsl 3 JITAPATYPHBIX 1 THIIBIX KPBIHIL CyNpaBaKarola ClacbUIKaMl Ha 1X

ayrapay.



