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Junnomuas pabota: 65 c., 5 puc., 10 tabmn., 64 ucrounuka.
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Ilenp wHccnenoBaHMs: HAa OCHOBAHUM  XapaKTEPUCTUKUM  BO3MOXKHOCTEHN
MCKYCCTBEHHOIO HMHTEJUIEKTa, pa3paboTraTh M O0OOCHOBAaTH MPEMJIOKEHUS 10
IIPUMEHEHHUIO MCKYCCTBEHHOI'O HWHTEJIEKTa B MapKETUHIOBOHM AesATesnbHOCTH PYII
«M3parenbcTBO «benbiaHKaBbII.

OOBEKT UcCleI0BaHus: UCKYCCTBEHHBI UHTEIUICKT.

[Ipeamer wuccienoBaHUSA: WMCKYCCTBEHHBI WHTEIUIEKT B MAapKETUHIOBOM

nesarenpHoctd PYII «M3narensctBO «bendmankaBbimy.
MeToabl HUCCJIEIOBAHUS CpPaBHUTEIbHBIN aHams, TPYNIUPOBKH,
OTHOCHTEIBHBIX BEJIUUYHH, CUCTEMHBIN MOJIXO0I.

UccnenoBanusi u pa3pabOTKW: HAa OCHOBE HW3YUYEHHUS TEOPETHUYECKHUX OCHOB
UCKYCCTBEHHOI'O MHTEJIEKTa, MPOBEJAECH aHAIM3 U JlaHa OIIEHKAa BO3MOXHOCTH
VCIOJIb30BaHUSI MUCKYCCTBEHHOIO MHTEJUIEKTa B aesATrenbHOCTH PYII «M3parenscTBO
«benbmankaBei»y, pa3pabOTaHbl TPEIOKEHUS TIO0 PA3BUTHIO BO3MOXKHOCTEH
WCIIOJIb30BaHUSI UICKYCCTBEHHOTO MHTEJUIEKTAa B MApKETUHTOBOM nesitenbHocTH PYII
«M3marennpcTBO «beOnaHKkaBbI.

O061acTh BOBMOXKHOTO MTPAKTUUECKOTO TPUMEHEHUS: MPAKTUICCKUN MapKETUHT

PVII «M3narensctBO «bendmaHkaBbIIy.

ABTOp pabOTBHl TMOJATBEP)KJIAET, UTO IMPUBCJICHHBIM B HEW pPacueTHO-
AQHAJTUTUYCCKUN MaTepuan OOBEKTUBHO OTPaXKaeT COCTOSHUE HCCIIEIYEMOTO
mpolecca, a BCE 3aMMCTBOBAaHHBIE U3 JIMTEPATypHBIX M JPYrUX MCTOUYHUKOB
TEOPETUUECKUE, METOJOJOTMYECKUE M METOAUYECKHE TIOJOKEHUS W KOHIECMIIUU
CONPOBOXKJAIOTCS CChUIKAMM HA WX  aBTOPOB.



Diploma work: 65 p., 5 fig., 10 tables, 63 sources.
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The purpose of the study: based on the characteristics of the capabilities of arti-
ficial intelligence, to analyze the possibility of using artificial intelligence in the mar-
keting activities of the RUE "Publishing House "Belblankavyd".

Object of the study: artificial intelligence.

Subject of the study: artificial intelligence in the marketing activities of the
RUE "Publishing House "Belblankavyd".

Research methods: comparative analysis, grouping, relative values, coeffi-
cients, comparison, deduction and induction of analysis.

Research and development: based on the study of the theoretical foundations of
artificial intelligence, an analysis was conducted and an assessment was given of the
possibility of using artificial intelligence in the activities of the RUE "Belblankavyd
Publishing House", proposals were developed for the development of the possibility
of using artificial intelligence in the marketing activities of the RUE "Belblankavyd
Publishing House".

Area of possible practical application: in the activities of the RUE
"Belblankavyd Publishing House".

The author of the work confirms that the calculation and analytical material
presented in it objectively reflects the state of the process under study, and all theoret-
ical, methodological and methodological provisions and concepts borrowed from lit-
erary and other sources are accompanied by references to their authors.
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MbTa nacneaBaHHS: Ha MaJCTaBE XapaKTapbICThIKI MardbIMacled IITy4YHara
IHTAJIEKTY, pachpalaBalb 1 adrpyHTaBallb IPANAaHOBBI Na NPBIMAHEHHI IITy4Hara
IHTAJIEKTY ¥ MapkeThiHraBaii n3einacii PYII “BoinaBenrsa “benOnankaBbia’.

AOG'eKT macienaBaHHA: IITYYHbI IHTIJICKT.

[Ipanmer pacienaBaHHs: ITYYHBI IHTAJIEKT y MapKeTbIHraBail a3evinacui PYII
“BoigaBentsa “benbnankaBbia’.

Mertaapl gacienaBaHHs: MapayHaJIbHbI aHai3, TPYNOYKi, aIHOCHBIX BEJI1YbIHb,
CICTOMHBI MAJIbIXO/.

JlacnenaBaHHi 1 pacmpanoyki: Ha aCHOBE BBIBYUSHHS TIApITHIYHBIX ACHOY
HITYy4Hara 1HTAJIEKTY, TpaBeA3€Hbl aHaji3 1 JaJ3eHa alPHKa MardbiMacil
BBIKAPBICTAHHA  IUTy4yHara iHTAJeKkTy Y m3eitHacii  PYID  "BrimaBeurna
"benGnankaBblA'", pacmnpanaBaHbl MpPAMaHoOBBl Ma  Pa3BIII0  MardybIMaclen
BBIKAPBICTAHHS  IITy4YyHara IHTAJEKTY §  MapkeThiHraBai a3ediHacui  PVYII
"BrinaBentsa "ben0Onankasein'.

l"aymina mMarybiMara mpakThIYHATA MPBIMSHEHHS: MPAKTBIYHBI MapKeThIHT PYTI
«BrinaBentBa «bendnankaBbII».

A¥yTap mpaipl mauBsip/Kae, IITO MPBIBEA3CHbI ¥ €U pa3iikoBa-aHaIIThIYHbI
MaT3phIsAi a0'eKThIYHA aJIIOCTPOYBae CTaH JIOCJIEIHAra Mpalpcy, a yce 3ana3blyaHblsa
3 JITapaTypHBIX 1 IHIIBIX KPBIHIL TIApITHIYHBIA, METaJajariuyHbld 1 MeTaJblYHbISA
HaJIaXk?HHI 1 KaHLPIIBI cylpaBapKaroliia cracbulkami Ha 1X ayTapay.
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