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PE®EPAT

Jumnomnas padora: 62 c¢., 10 pwuc., 7 Tadi., 80 UCTOYHUKOB, 2 TIPHUJL.

NHTEPHET-PEKJIAMA, AHAEKC.IMPEKT, KOHTEHT, KJIMKWH,
KOHBEPCHH, BUPYCHAA PEKJIAMA, BCIUIBIBAIOIIIA A PEKJIAMA

Hean padoThl: onpenelieHre HAMIPABICHUN MOBBIIEHUS 3 (HEKTUBHOCTH
nHrepHeT-peknambl B UYII «1C-butpukc24».

O0BbeKT ucc/Ie10BaHMS — MHTEPHET-PEKIIama.

Ipeamer ucciaenosanust — nurepHer-peknama UYII «1C-butpukc24» B
Yandex Direct.

MeToabl HMCCIEAOBAHUSA: AHAIW3 WM CHHTE3, MHAYKUHUS W JEIyKIUA
CTaTUCTUYECKUU, TMHAMHUYECKHH, TpaUUeCKUN aHaJIu3.

HccaenoBanuss U pa3padoTKM: HAa OCHOBE H3YUYEHHUS TEOPETHUUYECKHX
OCHOB MHTEPHET-PEKJIaMbl ObLIa ONpE/IeeHa €€ CYIIHOCTh, BUJIbI U MOKA3aTeNH
3 PeKTUBHOCTH. Paccmotpensl HOPMAaTUBHO-IIPABOBbIC JOKYMEHTHI,
peryiupyloiiue uHTepHeT-pekiiamy B cetu aTtepHeT B PecniyOonuke bemnapyce.
IIpoBeneH ananu3 pexiiambl B ceTd IHTEpHET U aHAIN3 KOHTEKCTHOW PEKJIaMBbl B
cetu Unatepent UVYII «1C-burpukc24». Ha ocHOBE MOTYy4YEHHBIX TaHHBIX ObLIH

pa3paboTaHbl MPEIJIOKEHUSI MO MOBBIMIEHUIO A(PGHEKTUBHOCTH PEKIAMbl s
NVYII «1C-burpukc24».

O0s1acTh BO3MOXKHOI0 NMPAKTHYECKOI0 NMPUMEHEHUS: NPEI0KEHHBIE
pelieHrs MOTyT ObITh UCTIOJIB30BaHbI HA MPAKTUKE MOBBIICHUS Y PEKTUBHOCTH
MIPUMEHEHUSI UHCTPpYMEHTOB 1udpoBoro Mapketunra B UYII «1C-butpukc24y.

ABTOp palbOThI MOATBEPKAAECT, YTO MPUBEIAEHHBIA B TUILIOMHON paboTe
pacy€THO-aHATUTUYECKUI MaTepual MPaBWIbHO M OOBEKTUBHO OTpaXaeT
COCTOSIHME UCCIIEyEMOTO MPOLIECCA, @ BCE 3aUMCTBOBAHHBIE U3 JIUTEPATYPHBIX U
IPYTHUX HWCTOYHUKOB TEOPETUYECKUE, METOJOJIOTHYECKHUE W METOAUYECKUE
MOJIOKEHHE
Y KOHUEMIMU COMPOBOXKAAIOTCS CChIJIKAMU HA UX aBTOPOB.

(moamuch CTyAeHTa)



PODEPAT

Heimiomuas padora: 62 c., 10 mamtonkay, 7 tadi., 80 kpblHill, 2 JagaTKi.

IHTOPHOT-POKIIAMA, AHIASKC.J3IPOKT, KAHTOHT, KIIIKI,
KAHBEPCII, BIPYCHAS POKIIAMA, YCIIIBIBAJIbHAS POKIIAMA

Mbsra paloThl: BbI3HAUDHHE HANpaMKay MaBbIIIIHHSA 3(EKThIYHACHI
1HTIpHAT-paknambl ¥ [VIT «1C-BiTpsikc24».

AO’eKT AacjieaBaHHs -IHTIPHIT-PIKIIaMa.

Ipaamer naciaenaBannsi — 1HTIpHAT-pIkiIamMa [VII «1C-bitpeikc24» y
Yandex Direct.

MeToabl pacjegqaBaHHsSI: aHANI3 1 CIHTAI3, IHAYKIBIS 1 JBIYKIbIA,
CTaTBICTHIUHBI, JIHAMIYHBI, TpadiuHbI aHAII3.

JacieqaBaHHi I pacnpaunoyki: Ha aCHOBE BBIBYYDHHS TIAPITBIYHBIX
aCHOY I1HTIPHAT-pIKJIaMbl OblJla BbI3HAYAHA si€ CYTHACIb, BiJbl 1 MaKa3ybIKi
adexThiyHacl. Pa3riemkanbl HapMaTblyHaA-TIpaBaBbisl  JTaKyMEHTHI,  SIKis
PATYJIOKONb THTIPHAT-p3KIaMy ¥ ceTubl [HT3pHAT y PacnyOmiuel benapyce.
[IpaBen3eHbl aHali3 pIKIaMbl ¥ ceTIbl [HTAPHAT 1 aHali3 KAaHTIKCTHAN pIKIaMBbl
¥ cerubl [HTApHAT 11 «1C-bitphikc24». Ha acHOBe aTpbhIMaHBIX JAHBIX OBLI1
pacripaliaBaHbl PAMaHoOBHI Ma MaBbIIIHHI 3 eKThIyHACI pakiambl ais [T «1C-
BiTpbikc24y.

Cdepa maruybiMara npaxkTblYHAra MNPbIMSHEHHSI: IIpanaHaBaHBISA
paldHHI MOTYIb OBbIl[b BBIKAPHICTAHBI HA TMPAKTHIIBl JJi MaBBIIIIHHS
3(eKThIYHACL] NPBIMIHEHHS 1HCTpYMeHTay JiubaBara MapkeTbHry ¥ IVII «1C-
BiTpbikc24y.

A¥yTap paboThl ManuBsppKae, MTO MPAACTAYICHBI ¥ ABIIJIOMHAN Mpaiibl
pa3IiKOBa-aHANITBIYHBI MATAPBISI JAAKIaaHA 1 a0’ eKThIYHA aJIlOCTPOYBae CTaH
JaciefaBaHara nparacy, a yce 3ama3bl4aHbls 3 JITapaTypHBIX 1 IHIIBIX KPBIHII
TOAPATHIYHBIA, METaJajaridHpld 1 METaIbIYHbIA MaJTaKIHHI 1 KaHIDRIMII
cynpaBajpKarolliia CacbuikaMmi Ha iX aytapay.

(moprmic CTyJIPHTA)



ABSTRACT

Thesis: 62 pages, 10 figures, 7 tables, 80 sources, 2 appendices.

INTERNET ADVERTISING, YANDEX.DIRECT, CONTENT,
CLICKS, CONVERSIONS, VIRAL ADVERTISING, POP-UP
ADVERTISING

Objective of the work: Defining ways to enhance the efficiency of internet
advertising for UE «1C-Bitrix24».

Object of the study — Internet advertising based on the use of Yandex
Direct.

Subject of the study — Internet Advertising of UE «1C-Bitrix24» on Yandex
Direct.

Research methods: scientific synthesis, statistical and dynamic analysis,
graphical method of displaying information.

Research and Development: based on the study of the theoretical
foundations of internet advertising, its essence, types, and performance indicators
were identified. Regulatory and legal documents governing internet advertising
on the Internet in the Republic of Belarus were reviewed. An analysis of internet
advertising and contextual advertising on the Internet for the UE "1C-Bitrix24"
was conducted. Based on the obtained data, proposals were developed to improve
the effectiveness of advertising for the UE "1C-Bitrix24."

Possible practical application: the proposed solutions can be used in
practice to increase the effectiveness of digital marketing tools in UE «1C-
Bitrix24».

The author of the work confirms that the calculation and analytical
material provided in the thesis correctly and objectively reflects the state of the
process under study, and all theoretical, methodological and methodological
provisions and concepts borrowed from literary and other sources are
accompanied by references to their authors.

(student's signature)



