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JumnomHuas pa6ora: 66 c., 23 puc., 8 Tabmn., 51 ucrounuk, 5 mpui.
PEKJIAMA, HWHTEPHET-PEKJIAMA, MHCTPYMEHTHI PEKJIAMBI,
DODOEKTUBHOCTH PEKJIAMBI, HEUPOCETH

Lenr wuccnemoBanus: pa3paboTKa MPEANIOKEHUH IO  MOBBILICHUIO
3¢ pexkTUBHOCTH HcHob30BaHus peknambl B cetu UuTepHeT YII « H-TuBny.

OOBeKT ncciae10BaHus: HHTEPHET-peKiiama.

[Ipenmer wuccrnemoBanus: ON-line pekiama Kak HMHCTPYMEHT HMHTEPHET-
peknamsbl YII «H-TuBw».

MeTop! iccneAOBaHUS: NEAYKIIUS, HHIYKIUS, CPAaBHEHHSI, CHCTEMaTU3allns
U 0000IIEHHE TEOPETUYECKUX U MPAKTUYECKHX MAaTE€pUaloB, CBOJAKUH U
TPYNIUPOBKU, aHATUTUIECKUE TPOIIETYPHI.

HccnenoBanus u pa3pabOTKH: Ha OCHOBE M3YYEHHUS TEOPETUUECKUX OCHOB
UHTEpHET-pEeKJIaMbl ~ OblJIa  ONpEJeNeHa €€ CYIIHOCTb, BHJBI, OCHOBHBIC
UHCTPYMEHTBl M ToKazaTenu d(dexTtuBHOCTU. PaccMOTpeHBl HOPMAaTHBHO-
IPaBOBBIC IOKYMEHTHI, peryaupyromue on-line peknamy B Pecniyonuke Benapyce.
[IpoBeneH aHaaM3 MUPOBBIX TEHACHIUI pa3BUTHS ON-lineé pexiambl U TEKYIIETO
cocTostHus pbIHKa ON-line peknamer B benapycu. Takxke ObUT TpOBeACH aHaMMU3 ON-
line pexmamer Y11 «H-TuBwu». Ha ocHOBE IOITy4eHHBIX JAHHBIX OBLTH pa3padoTaHbI
OPEJIOKEHUSI TIO0 TOBBIIICHUIO J(PPEKTUBHOCTH HCIONb30BAaHUS HHTEPHET-
peknamsbl 1151 Y11 «H-TuBwmy.

O6macTe  BO3MOXXHOTO  MPUMEHEHHs:  MPaKTHYeCKas  JAeATeIbHOCTh
VII «H-TuBu»

ABTOp pabOThl TOITBEPXKAAET, YTO MPUBEACHHBII B HEHl pacyeTHOo-
AHAJIMTUYECKUI MaTepuan TMPaBUIBHO M OOBEKTHUBHO OTPAXKAET COCTOSHUE
UCCIIEyeMOro MpoIlecca, a BCE 3aMMCTBOBAHHBIC M3 JIMTEPATYPHBIX M JPYTHX
MCTOYHUKOB COIPOBOXKIAIOTCS CCHUIKAMH Ha UX aBTOPOB.



JpimioMHast padota: 66 c., 23 peic., 8 Tabi., S1 kpbIHila, 5 npeLL.

POKIIAMA, IHTOPHOT-POKIJIAMA, IHCTPYMEHTHI POKIIAMBI,
DPEKTBIVHACLb POKJIAMBI, HEUPACETKA

MbTa pacienaBaHHs: pacmpalioyka MpanaHoy Ia MaBBIIIIHHIO BRIHIKOBACII
on-line paxnamer ¥ cetubl [aTapHIT YII «H-111Bi» 3 yinikam aifubiHHAara i 3amMexHara
BOIIBITY 1 Cy4aCHBIX TOHIIHIIBIN.

AOG'exT maciemaBaHHS: IHTIPHIT-PIKIaAMA

[Ipanmer nacnenaBaHHs: ON-line pakiama sSIK iIHCTPYMEHT 1HTAPHAIT-PIKIAMBI
VII «H-L1iBi»

MeTop1 nacienaBants: I3AYKIbIS, IHAYKIIBIS, TapayHaHHI, CICTIMAaThI3aIlbIsA
1 abaryJbHEHHE TIapATHIYHBIX 1 MPAKTHIUHBIX MATIPhIAiay, 3BOJKI 1 TPYIOYKI,
aHAITBIYHBIS IPAIIyPHI

JlacnenaBaHHi 1 pacnpanoyKi: Ha aCHOBE BBIBYYIHHS TIApP3THIUYHBIX ACHOY
IHTAPHAT-PIKJIaMbl OblIa BbI3HAYaHa s€ CYTHACIb, BIJbl, ACHOYHBIS MpbLIaAbI 1
naka3yblki 3(eKTeIyHacll. Pa3rienkanbl HapMaThIyHA-IIPaBaBblsl TaKYMEHTHI, KIS
parymomoibs 0on-line pskmamy ¥ PacryOminer benmapych. IlpaBenseHbl aHami3
CYCBETHBIX TAHJPHIIBIN pa3Bimis ON-line pakiamer i Osrydara crany peiHKy online
pakiamel ¥ Bemapyci. Takcama ObIy mpaBen3eHbl aHai3 on-line pakiaamer YIT «H-
[{iB1». Ha acHoBe aTppIMaHbIX AaJ3€HBIX ObLIl paclpalaBaHbl IpanaHOBBI I1a
MaBBIIIIHHIO A()EKTHIYHACII BBIKAPBICTAHHS 1HTIPHAT-pakiIaMbl 1 YT «H-1{iBiy.

AOG'ekT MarysIMbIX pacrpanoBak: npaktblyHas azeiHacup Y11 «H-LiBiy.

A¥Tap mpanpl nanBspjpkae, To MPBIBEA3CHBI ¥ €M pasiiikoBa-aHATITHIYHBI
MaT3phISI MpaBiibHA 1 a0'eKThIYHA aJIIOCTPOYBae CTaH JIOCieaHara mnpamacy, a yce
3ama3bluaHbls 3 JIITApaTypPHBIX 1 IHIIBIX KPBIHILL CYITpaBapKarola CrachbuikaMi Ha 1X

ayrapay.



Thesis: 66 p., 23 fig., 8 tab., 51 sources, 5 app

ADVERTISING, ONLINE ADVERTISING, ADVERTISING TOOLS,
ADVERTISING EFFECTIVENESS, NEURAL NETWORK

The purpose of this graduate work: to develop proposals to improve the
effectiveness of on-line advertising on the Internet of the UE «H-TV», taking into
account domestic and foreign experience and current trends.

The research object: on-line advertising

The subject: on-line advertising as an on-line advertising tool of the UE
«H-TV».

Research methods: deduction, induction, comparisons, systematization and
generalization of theoretical and practical materials, summaries and groupings,
analytical procedures.

Research and development: Based on the study of the theoretical foundations
of on-line advertising, its essence, types, main tools and performance indicators were
determined. The regulatory documents regulating on-line advertising in the Republic
of Belarus are considered. The analysis of global trends in the development of on-line
advertising and the current state of the on-line advertising market in Belarus is carried
out. An analysis of the on-line advertising of the UE «H-TV» was also carried out.
Based on the data obtained, proposals have been developed to improve the
effectiveness of the use of online advertising for the UE «H-TV».

Scope of possible application: practical activities of the UE «H-TV».

The author of the work confirms that the computational and analytical
material presented in it correctly and objectively reflects the state of the process
under study, and all borrowed from literary and other sources are accompanied by
references to their authors.



