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PE®EPAT

Jumiomnas padota: 56 c., 11 puc., 10 tabi., 54 ucrouHuka.

KOHKYPEHTOCIIOCOBHOCTD [IPOJIVKTA, OLIEHKA
KOHKYPEHTOCIIOCOBHOCTH, MAPKETUHI'OBBIE CTPATEIUH,
[IPOTPAMMBI JIOSUIBHOCTU, BPEHIUPOBAHHA S [TPOJIY KL, OAO
«MUWHCKUU TPAKTOPHBII 3ABO/I»

Ieab padoThi: pazpaboTaTh U 00OCHOBATH MPEI0KEHHUS IO TTOBBIIIICHHIO
KOHKypeHTocnocoOHocTH npoaykiuu OAO «MuHckuit.

OO0beKT nccjieJ0BaHUA: KOHKYPEHTOCIIOCOOHOCTh MPOAYKTA.

IIpeamer wucciienoBaHusi: KOHKYPEHTOCNOCOOHOCTh mpoaykra OAO
«MUHCKHI TPaKTOPHBINA 3aBOI.

MeToabl  ucclielOBAaHUSI:  aHAIW3, CpaBHEHHE,  HaOIIOICHHUE,
COMOCTaBJIeHHE, 00cIe0BaHue, 0000IIEHNE TEOPETUUECKOTO U MPAKTUUECKOTO
Marepualna.

HccaenoBanuss 1 pa3padOTKH: pPaCCMOTPEHBI TEOPETUUECKHUE OCHOBBI
KOHKYPEHTOCHOCOOHOCTH MPOAYKTA; CHUCTEMATU3UPOBAHBI METOMABI OIEHKHU
KOHKYPEHTOCIIOCOOHOCTH 51 HOPMAaTHBHO-IIPABOBOE pEryJIupoBaHUe
MapKeTUHTOBOU pesitenbHOCTH B PecmyOnuke benapych; mpoBeaéH aHamus
COCTOSIHUSL KOHKYPEHTHbIX mno3uiui npoaykuuun OAO «MT3»; npennoxeHbl
MyTH TMOBBIIIEHUS KOHKYPEHTOCITOCOOHOCTH.

O0s1acTh BO3MOKHOI0 NMPAKTUYECKOr0 NMPUMEHEHHMs: MAPKETUHI OBast
NEATENBHOCTh U CcTpaTermyeckoe ymnpasieHue npoaykumedn OAO «MwuHCkuin
TPAKTOPHBIN 3aBOMI.

ABTOp pabOTHl MOJTBEPKJIAE€T, YTO NPUBEJICHHBIM B HEH pPaCUETHO-
aHAIMTHYECKUI MaTepuaid OOBEKTUBHO OTPAXAET COCTOSHUE MCCIIETyEMOro
npolecca, a BCE 3aMMCTBOBAaHHBIE M3 JIMTEPATYPHBIX U APYTHX HCTOYHUKOB
TEOPETHYECKUE, METOJOJIOTUYECKNE U METOANYECKUE MOJIOKEHUS U KOHUECIIIIUU
COIPOBOKJIAIOTCS CCBUIKAMM Ha UX aBTOPOB.



PODEPAT

JpimmomMuas pabota: 56 c., 11 main., 10 Ta6m., 54 KpBIHILIHL.

KAHKYPDHTA3I0JbHACIb [TPAJTYKILIBII, ALIDHKA
KAHKYPDHTA3JIOJBHACL, = MAPKETBIHTABBISI ~ CTPATOITL,
[TIPATPAMBI JIASIJTBHACLIL, BPOHIABAS TTIPAJTYKLIBISL, AAT « MIHCKI
TPAKTAPHbBI 3ABO/I»

MbsTa padoThl: pacnipaiaBalib i a0rpyHTaBallb IPANaHOBHI I1a MaBBIIIAHHI
KaHKypaHTa3nonbHac npaaykubli AAT «MiHCKI TpakTapHBI 3aBOY.

AO0’eKT AacjiefaBaHHS: KaHKYPIHTA310JIbHACIH TIPATYKIIbIL.

I[IpaagMer pnacjenaBaHHsl: KaHKYpAHTA3[oJbHACIh Mpanykiblli AAT
«MIiHCKI TpaKTapHBI 3aBOJIY.

MeToabi JAacjelaBaHHS: aHami3, napayHaHHe, Ha3ipaHHe,
cynacTtayjeHHe, arbITaHHe, alaryJbHEHHE TdIapAThlUHAra 1 MpaKTbIYHAra
MaT3phISTY.

JacjienaBaHHi 1 pacnmpaumoyki: pasrieakaHbl TIAPITHIYHBIS ACHOBBI
KaHKYpOHTA3J0JbHACII  MpajayKTa;  CICTAMAThI3aBaHbl  METAJbl  AlPHKI
KaHKYPAHTA3/I0JbHACII 1 HApMAaThIYHA-IIPABABOE PATYJISIBAaHHE MapKeThIHraBail
n3eitHacii ¥ PacnyOmninel benapych; npaBeA3eHbl aHalli3 CTaHy KaHKYPIHTHBIX
nazineii  npaaykieli  AAT «MT3»; mnpamaHaBaHbl NUISXI [aBBIMIPHHS
KaHKYPIHTa3/101bHACII].

lajgina MarysIMbIX TPAKTBHIYHBIX Y:KbIBAHHSAY: MapKEThIHTaBas
I3eHacipb 1 cTpaTiariuHae kKipaBaHHe npanykibisii AAT «MiHcki TpakTapHbI
3aBO/IY.

A¥yTtap paboThl mauBsIpAXKae, IITO TMPBIBEA3EHB Y €U pasllikoBa-
aHATITBIYHBI MaTAPBISUT  a0’eKThIyHA aJJIIOCTPOYBae CTaH Jlacliie/laBaHara
mpampcy, a yce ma3blyaHbls 3 JITapaTypHBIX 1 1HIIBIX KPBIHIL TIap3THIYHBIA,
MeTaJajariyHblsl 1 METaJbIYHBIS MaldaXdHHI 1 KAHIPMOIBI CyIpaBaKarolia
criachbUIKaMi Ha 1X ayTapay.



ABSTRACT

Diploma thesis: 56 pages, 11 figures, 10 tables, 54 sources.

PRODUCT COMPETITIVENESS, COMPETITIVENESS
ASSESSMENT, MARKETING STRATEGIES, LOYALTY PROGRAMS,
BRANDED MERCHANDISE, MINSK TRACTOR WORKS (MTW)

Objective of the thesis: to develop and substantiate proposals for
enhancing the competitiveness of the products of Minsk Tractor Works (MTW).

Object of research: product competitiveness.

Subject of the research: competitiveness of the products of OJSC “Minsk
Tractor Works”.

Research methods: analysis, comparison, observation, juxtaposition,
survey, synthesis of theoretical and practical material.

Research and developments: theoretical foundations of product
competitiveness are considered; methods for assessing competitiveness and
regulatory frameworks for marketing activities in the Republic of Belarus are
systematized; the state of the competitive positions of MTW products has been
analyzed; proposals for enhancing competitiveness have been developed.

Field of potential practical application: marketing activities and strategic
management of MTW’s products.

The author of the thesis confirms that the calculation and analytical
material presented objectively reflects the state of the studied process, and all
theoretical, methodological, and methodical provisions and concepts borrowed
from literary and other sources are accompanied by references to their authors.



