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NHTEPHET-PEKIIAMA, B2B-KOMMVYHUKAIINN, KOHTEKCTHAA
PEKJIAMA, PACCBUIKM TIO DJIEKTPOHHOHM IIOUTE, AHAJIUTHKA,
KJIMEHTCKUU ITYTh, [TIOBBIIIEHUE PE3VJILTATUBHOCTH

Lenp wucciaemoBaHus: pa3paboTaTh TNPEUIOKEHHUS IO  IMOBBIIICHUIO
pe3ynbTaTUBHOCTH pekiaMmbl B ceth MHTepHeT OOO «ApXHUTEKTOp LU(PPOBBIX
KOMMYHUKALUI.

OOBbeKT nccienoBaHus: pekiiama B ceTu IHTepHeT.

[Ipenmer uccnemoBanus: ocoOeHHOCTH pekiiambl B cetu MutepHer OO0
«APXUTEKTOP HUPPOBBIX KOMMYHHKALIUI.

Mertoapl uCCHeNOBaHWsA: aHANW3 MW CHUHTE3, CPABHUTENBHBIM aHAJU3,
rpynnupoBka, SWOT-ananu3, pac4eTHbIE U CTATUCTUYECKUE METO/BI.

HccnenoBanus U pa3padOTKU: U3YyYEHBl TEOPETUYECKHE OCHOBBI MHTEPHET-
peKIaMbl B  COBPEMEHHBIX YCJIOBHUAX; JaHa XapaKTEPUCTHKA TEKyLIEH
MapKETUHIOBOM CTpAaTerMy OpraHu3aluu; MpoBeleHa oleHKa 3(()EeKTUBHOCTU
JEHCTBYIOIIUX PEKIAMHBIX KAHAJIOB; OOOCHOBAHbI MPEIJIOKEHUS 1O BHEIPEHUIO
IUJATHOM pEKJIaMbl M PACCBUIOK MO DJJIEKTPOHHOM TMOCYTE € PacdyE€TOM
HKOHOMHUYECKOUN 3P PEKTUBHOCTH.

OO6mactb BO3MOXHOTO TPHUMEHEHMS: MApKETHHroBas nedaresbHocTs OO0
«APXUTEKTOP HHUPPOBBIX KOMMYHHUKALIAI.

ABTOp pPabOTBl TOITBEPXKAAET, YTO MPUBEACHHBII B HEW pacyeTHO-
aHAIMTUYECKUI Marepuan MpaBWIbHO M OOBEKTHUBHO OTPAXAET COCTOSIHUE
HCCIIEAYEMOTO TPOLECCa, a BCE 3aMMCTBOBAHHBIE W3 JIUTEPATYpHBIX U JIPYTUX
HMCTOYHUKOB CONPOBOXKIAIOTCS CCHUIKAMH HA UX aBTOPOB.



Heimomnas padota: 67 c., 13 man., 8 tab:m., 51 kperHina, 1 npeik.

[HTOPHOT-POKIIAMA, B2B-KAMVHIKALBI, @ KAHTOKCTHAA
POKJIAMA, PACCBUIKI TIA DJIEKTPOHHANM TIOWIIE, AHAJITBHIKA,
KJITEHIKI HUJIAX, [TABBIIISHHE BBIHIKI

MbhTa  ngacnenmaBaHHS:  paclpanaBallb — [pPamaHOBBl Ma  MaBBIIMIPHHI
pa3yabTaThIyHacHi pakiaambl ¥ ceTubl [HTIpHAIT TAA «ApxiTokTap diu0aBbIX
KaMyHIKaIlbliD».

AOG'exT maciemaBaHHS: pIKiIaMa ¥ CeTIbl [HTIpHAT.

[Ipanmer nacnenaBanHs: acaOiiBacii pakiambl ¥ ceTisl [HTIpHAIT TAA
«APXITIKTAp JIYOABBIX KAMYHIKAI[BIN.

Metanpl gacrnefaBaHHs: aHaMI3 1 CIHTI3, MapayHalIbHBI aHali3, TPYMNOYKa,
SWOT-anarni3, pa3miKoBbIS i CTaTHICTBIYHBISI METAIBI.

JlacnenaBaHHi 1 pacnpanoyKi: BbIByYaHbl T3apATHIYHBIS aCHOBBI 1HT3PHET-
PAKJIaMBI ¥ CYYAaCHBIX YMOBAX; J1aJl36HA XapaKTapbICThIKA OATrydail MapKeThIHTaBaid
CTpAaTaril apradizaipli; NpaBeA3eHa alPHKa 3(EeKThIYHACHI A3€H0UbIX PIKJIAMHBIX
KaHaJlay; abrpyHTaBaHbl IpariaHOBbI 1A YKapaHEHHI IIaTHAM p3KIIaMbl 1 pacChUIaK
11a AJIEKTPOHHAM MOIIIIE 3 pa3ilikaM dKaHaMi4Hai 3(hEeKThIYHACII.

lamna MarysiMara NOpbBIMSHEHHS: MapKeThlHraBass 13eiiHacip  TAA
«ApXITIKTap J1IYO0aBbIX KAMYHIKAIbII.

A¥Tap mpalnbl nanBsipp)kae, IITO NPbIBEA3EHBI ¥ €1 pa3ikoBa-aHaTITHIYHbI
MaT3phbIsI MpaBiiibHA 1 a0'eKThIYHA aJINTIOCTPOYBAE CTaH JA0CceHara mpapcy, a yce
3ama3bluaHblsl 3 JITAPAaTyPHBIX 1 IHIIBIX KPBIHIL CYNpaBaJKarola crachblIkaMmi Ha
1X ayTapay.
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INTERNET ADVERTISING, B2B COMMUNICATIONS, CONTEXTUAL
ADVERTISING, EMAIL MAILING, ANALYTICS, CUSTOMER JOURNEY,
IMPROVING PERFORMANCE

The purpose of the study: to develop proposals to improve the effectiveness
of advertising on the Internet of Digital Communications Architect LLC.

Object of the study: advertising on the Internet.

Subject of the study: features of advertising on the Internet of Digital
Communications Architect LLC.

Research methods: analysis and synthesis, comparative analysis, grouping,
SWOT analysis, calculation and statistical methods.

Research and development: the theoretical foundations of Internet advertising
in modern conditions were studied; the current marketing strategy of the
organization was characterized; the effectiveness of existing advertising channels
was assessed; proposals for the introduction of paid advertising and e-mail
newsletters were substantiated with the calculation of economic efficiency.

Area of possible application: marketing activities of Digital Communications
Architect LLC.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to
their authors.



