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Junnomuas pabota: 54 crp., 14 puc., 5 tabmn., 54 ucrouynuka

[IU®POBASI PEKJIAMA, CYIIHOCTH IIMDOPOBON PEKJIAMBEI,
BUJIbI MUDOPOBOM PEKJIAMBI, [TOKA3ATEJIN OLEHKUN
SODOEKTUBHOCTH ITUOPOBOM PEKJIAMBI

Heanb uccienoBanusi: BBISIBICHHE COBPEMEHHBIX TEHJICHIUNA pPa3BUTHUS
upoBOil pekiiaMbl W pa3padOTKa TMPEAJIOKEHUN [0 TOBBIMICHUIO €&
sapdextuBHoCcTH B OO0 «Mynbrumoropc CepBHCY.

OO0bekT ucciienoBanusi: nudponas pexiama.

IIpeamet ucclieI0OBaHMsI: COBPEMCHHBIC TCHICHITUN Pa3BUTHS [UGPOBOI
pexiiambl OO0 «MynbeTumoTopc CepBUCY.

MeTtoabl uccieq0BaHus: aHanu3, 0000IIeHHe, CpaBHEHUE, YKOHOMHKO-
CTaTUCTHYECKUM METOI, pacyET mokaszaresei 3¢ HEeKTUBHOCTH.

HccaenoBanusi 1 pa3padoTKHU: HAa OCHOBE M3YUYEHUS TEOPETHUECKUX
acnekToB MUGPOBON pekyiaMbl U aHanm3a JaesaTeabHocTH OO0 «MynbTUMOTOPC
CepBuC» BBISBICHBI KJIIOYEBBIC HAIMpaBICHUS Pa3BUTHA ITUGPOBON PEKIAMBI.
Pazpaboranbsl mpeIoKEHHS 10 TOBBIMICHHIO A(HPEKTHBHOCTH HUGPOBOI
PEKIIaMBI.

O61acTh BO3MOKHOTO TNPHUMEHEHMS: MPAKTUYECKUE PEKOMEHIAIuu
MOTYT OBITh HWCTOJB30BaHBl U1 TOBBIMICHUS A(G(OEKTUBHOCTH MHPPOBOI
pexiiambl OO0 «MynbeTumotope CepBuc.

ABTOp pabOTHl TOATBEPKAAET, YTO MPUBEACHHBIA B HEW aHAIN3 U
MpEeUIOKEHUsT  00JIaal0T TMPAKTHYECKOW 3HAYMMOCTBIO U MOTYT OBITh
aJanTUPOBaHbl ISl APYTUX KOMMEpPUYECKUX CTpykTyp. Pabora BbimojiHeHa C
OMOpOM Ha OTEYECTBEHHBIE W MEXJAYHAPOJHBIE HCTOYHUKH, O(QUIIMATbHBIC
JOKYMEHTBI, a TakKe€ Ha CTaTUCTUKYy W Martepuanbl kommanuun OO0
«MynbsTumoTope CepBuc.



Jeiruiomuas npana: 54 crap., 14 man., 5 tabi., 54 KpbIHIIbI

JITYBOBA S POKJIIAMA, CYTHACIb JITYBABAU POKIIAMBI, BIJIbI
JIIUBABAU PDOKJIAMBI, ITAKA3YBIKI AIIPHKI D®EKTBIYHACLI
JIIYBABAU POKJIAMBI

Mbsta jacjiefaBaHHSl: BBISYJIICHHE CYYacHBIX TOHIDPHIBIA pa3Billlsd
JaiubaBail paKJIaMbl 1 pacripalioyka mpanaHoy Ia MaBBIIIIHHIO € 3()EKThIYHACIT
Yy TAA «MynbIiiiMoTapc copBicy.

AO'eKT nacjieqaBaHHsI: JIiu0aBas pIKIama.

IIpagMeT pnacjenaBaHHs: CyYacHBIS TOHJDHIIBI pasBillusg JiuOaBait
pakiamel TAA «MynbiiMoTape capBicy.

MeTtanbl 1acjegaBaHHs: aHaNi3, abaryJbHEHHE, TapayHaHHe, YKaHOMIKa-
CTaTBICTBIYHBI METAJI, Pa3JiK MaKa3ublKay F(heKThIYHACII.

JacjenaBaHHi I pacnmpamoyki: Ha acHOBE BBIBYYAHHS TIAPATHIYHBIX
acrnekTay Jiu0aBail pakiIamsl 1 aHamizy a3erHacii TAA « MynbIiiMoTapc copBic»
BBISIYJICHBI KJTIOYABBIS HAIMpaMmKi pasBilis jiubaBail pakiambl. PacmpariaBaHbl
IIparaHoBbI Ma MABBIIIYHHIO Y(PEKTHIYHACI JIY0aBail PIKIAMBI.

Bobaacub marysiMara npbIMSIHEHHSI: TIPAKTHIYHBISL pIKaMEHAAIbI1
MOTYIIb OBIIIb BHIKAPBICTAHBI JIJIS1 TABBIIIPHHS A(DEKThIYHACII J140aBail pIKIaMbl
TAA «MynbIiiMOTape CIPBICH.

A¥Tap mpanbl mansspjKae, IITO MPbIBEA3EHBI ¥ €M aHali3 1 mpanaHoOBbI
BaJIOJIAlOI[h MPAKThIYHAN 3HAYHACITIO 1 MOTYIIb OBIIb aJanTaBaHbISA TS 1HIIBIX
KaMepIbIMHBIX CTpyKTyp. llpama BeikaHaHa 3 amopail Ha aWYBIHHBIA 1
MDKHAPOJIHBISL KPBIHIIBI, a(ilbIiHBIA TaKyMEHTHI, a TaKCaMa Ha CTATBICTBHIKY 1
MaTIPBIsUTBl Kamiianii TAA «MynbiiiMmoTape capBic.



Diploma work: 54 p., 14 pict., 5 tables, 54 sources

DIGITAL ADVERTISING, THE ESSENCE OF DIGITAL
ADVERTISING, TYPES OF DIGITAL ADVERTISING, INDICATORS FOR
EVALUATING THE EFFECTIVENESS OF DIGITAL ADVERTISING

The purpose of the study: identify current trends in the development of
digital advertising and to develop proposals to improve its effectiveness at
Multimotors Service LLC.

The object of research: digital advertising.

Subject of the research: current trends in the development of digital
advertising by Multimotors Service LLC.

Research methods: analysis, generalization, comparison, economic and
statistical method, calculation of performance indicators.

Research and development: based on the study of the theoretical aspects
of digital advertising and the analysis of the activities of Multimotors Service
LLC, key areas of digital advertising development have been identified.
Proposals have been developed to improve the effectiveness of digital
advertising.

Scope of possible application: practical recommendations can be used to
improve the effectiveness of digital advertising by Multimotors Service LLC.

The author of the paper confirms that the analysis and proposals presented
in it have practical significance and can be adapted for other commercial
structures. The work was carried out based on domestic and international sources,
official documents, as well as statistics and materials from Multimotors Service
LLC.



