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OOBEKT UCCIEOBAHUS — TEOPETUUYECKUE OCHOBBI MPOEKTUPOBAHUS BOPOHKHU
MPOIAK.

[IpenMer ucclieoBaHUS — MPOEKTUPOBAHUE BOPOHKHU MPOJAXK B HUHTEPHET-
Mapketuare OO0 «ApxBai».

Ilenpr pabGoTel: pa3paboTKa TMPEAJIOKEHHH IO  COBEPIICHCTBOBAHUIO
MPOEKTUPOBAHUS BOPOHKHU MPOJIaKk B HUHTEpHET-MapKeTUHre OO0 «ApXBai».

MeTronsl  uUCCHENOBaHUS: CUCTEMHBIA AQHAIW3, CPABHUTEIBHBIA AHAJIMU3,
CTaTUCTUYECKUE METOJIbl, KOHTEHT-aHalIu3, SKCIEPTHbIE OIEHKH, SKOHOMHKO-
MaTeMaTU4YECKOe MOJICTUPOBAHUE.

[lonyueHnHble pe3ynbTaThl U WX HOBHM3HA: MPOBEJIEH KOMILUIEKCHBIN aHaIn3
TEOPETUYECKUX OCHOB  MPOEKTHUPOBAHUS BOPOHKU MPOAAX, HCCIEIOBAHbI
COBPEMEHHbBIE METOJbl 1 MHCTPYMEHTHI ONTHUMH3AIMU BOPOHKHU MPOJIaK, BBHISIBICHBI
OCHOBHBIE TPOOJIEMBI B CUCTEME MHTEPHET-MAapPKETHUHTa UCCIEAYEeMOM OpraHu3allu,
pa3paboTaHa ONTUMHU3UPOBAHHAST MOJEIb BOPOHKU MPOAAX C UCIOJIb30BaHUEM
coBpeMeHHbIX digital-TexHoMorui, MpenIoKeHbl MPaKTUYECKUEe PEKOMEHAAIUU 10
BHEIPEHUI0O U DJKOHOMHUYECKOEe 00ocHOBaHHE 3(P(PEKTUBHOCTU MPEIIOKEHHBIX
MEPOIPHUSITUN.

O6macTh  BO3MOXKHOTO  MPAKTUYECKOTO  MPUMEHEHUS:  MPEJI0KEHHBIC
pPEKOMEHAAIMM MOTYT OBITh HCIOJb30BAaHBI KOMMEPUECKMMH OpraHU3alUsMH s
MOBbIIEHUS 3(PHEKTUBHOCTU UHTEPHET-MapPKETUHIa U YBEIIUYEHUS 00bEeMa MPOJaK.

ABTOp paboOThl MOATBEPKIAET, UTO TMPUBEACHHBIM B HEW pacueTHO-
aHAJUTUYECKUN MaTepuanl TMpPaBWIbHO U OOBEKTHUBHO OTPaXaeT COCTOSHUE
HCCIIETyEMOTO TPOIleccCa, a BCE 3aMMCTBOBAHHBIE W3 JUTEPATYpHBIX M JPYTrUX
HUCTOYHUKOB TEOPETUUECKUE, METOJOJIOTUYECKHE M METOJMYECKUE TMOJOKECHUS U
KOHIIETIIIUY COMPOBOXKIAIOTCS CChLIIKAMU HA UX aBTOPOB.
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Object of research: Theoretical foundations of sales funnel design.

Subject of research: Sales funnel design in internet marketing at Archway LLC.
Objective: To develop proposals for improving the design of the sales funnel in
internet marketing at Archway LLC.

Research methods: System analysis, comparative analysis, statistical methods,
content analysis, expert evaluation, and economic-mathematical modeling.

Results and novelty: A comprehensive analysis of the theoretical foundations
of sales funnel design was conducted. Modern methods and tools for sales funnel
optimization were studied. Key issues in the internet marketing system of the
analyzed organization were identified. An optimized sales funnel model using
modern digital technologies was developed. Practical recommendations for
implementation and an economic rationale for the proposed measures were provided.

Potential practical application: The proposed recommendations can be used by
commercial organizations to increase the effectiveness of internet marketing and
boost sales.

The author confirms that the analytical and calculated materials presented in
this thesis accurately and objectively reflect the state of the studied process, and that
all theoretical, methodological, and conceptual statements borrowed from literature
and other sources are properly referenced.
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AOQ’eKT naciielaBaHHs: TIAPITHIYHBISI ACHOBBI IIPACKTaBaHHS BapOHKI
poJaxay.

[IpagMet nacnegaBaHHs: MpaeKTaBaHHE BAPOHKI MPOJaxay y IHTIPHIT-
MapkeTbIHTy TAA «ApXBai».

Mbrta mpatbl: pacnpanoyka rnpanaHoy mna y1ackaHaleHHI MpaeKTaBaHHs
BApOHKI IpoJiaxkay y IHTAPHAT-MapKeThIHTY TAA «ApxBait».

Mertasnp! nacienaBaHHs: CICTAMHBI aHall13, MapayHaIbHBI aHAII3,
CTaTBICTBIUHBIA METa/Ibl, KAHTIHT-aHaJ13, SKCIIEPTHBIS allPHK1, IKaHAMIYHa-
MaTAMaThlYHAE MaIdJIIBaHHE.

ATpbIMaHbIs BBIHIKI 1 1X HaB13HA: IPaBEI3€HbI KOMILJIEKCHBI aHaI3
TAapPATHIYHBIX ACHOY MpAacKTaBaHHS BapOHKI MPOJaKay, BIBYUaHbl Cy4acHBIS
MeTaJbl 1 IHCTPYMEHTHI allThIMi3allbll BAPOHKI MTPOJIaXKay, BbIAYIEHbI aCHOYHbIS
npabsieMbl ¥ CICTAIME IHTAPHAT-MAPKETHIHTY Jaciie/laBaHail apraHizallbii,
pacripaliaBaHa anTbIMi3aBaHas MaJi3J1b BapOHKI Mpojiaxay 3 BbIKapbICTAHHEM
cydacHbix digital-TaxHasoriii, mpamaHaBaHbl MPAKTHIYHBIS PIKaMeHAAIbI1 TTa
VKapaHeHH1 1 SkaHaM1YHae adrpyHTaBaHHE d(PEKTHIYHACIII MparaHaBaHbIX
MEpANpbIEMCTBAY .

Cdepa marusiMara npakThlUHAra NPLIMSIHEHHS: MTpallaHaBaHbIs PIKaMeHAaIbI1
MOTYIIb OBbIllb BRIKAPHICTAHBI KaMEPIIBIMHBIMI apraHi3allblsiMi J1J1s MaBBIIIIHHS
3(heKThIYHACIl IHTIPHAT-MAPKETHIHTY 1 TaBeNIIUdHHS ab'€may npojaxay.

A¥Tap mpaisl nanssipJiKae, To NpbIBeA3EHbI ¥ €11 pa3iikoBa-aHATITIYHbI
MaT3phIsil IpaBiibHA 1 a0’ eKThIYHA aJITIOCTPOYBae CTaH Jaclie/lapaHara mparpcy, a
Yce 3ama3blyaHbls 3 JITapaTypPHBIX 1 HIIBIX KPBIHII TRAPITHIYHBISA, METa1allariYHbIs 1
METaJIbIYHBIS NadaXdHH1 1 KaHIPIIBI CyIpaBaXKarollia CriachblIkaMi Ha 1X ayTapay.



