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Junnomuas pabota: 69 c., 14 puc., 7 Tabmn., 61 UCTOYHUKOB, 5 TPUTOKEHUIA.

MAPKETUHI, MOTUBALMS TIOTPEBUTEJIEN, ITOTPEFHOCTH,
TTOBEJIEHUE ITOTPEBUTEJIEN.

Ilenp wucchenoBaHus: pa3paboTKa pPEKOMEHJAUUH MO  MOBBIIIECHUIO
MOTHBaUMK mOTpeduTeneil Kk norpedmenuto npoayktoB OO0 «310poBbiid
IPOTYKT.

OOBeKT nccae1oBaHus: MOTUBALIMA TOTPEOUTENEH MPOAYKTA.

[Ipenmer uccnenoBanus: Ceu(pUKa MOBBIIICHNS MOTUBALIUU MTOTpeOUTENEH
IPOJYKTA.

Meroabl HcceqOBaHUSA: CUCTEMHBIM MOJAXOJ, aHAJIN3, CUHTE3, MHIYKIIHS,
JeAyKIIUs, CPaBHEHHE, TpahUIECKUN METOS.

OO6macTh BO3MOXHOTO MPHUMEHEHHUS: MAPKETHUHTOBasi JI€ATEIbHOCTH
NPEANPUATANA PHIHKA 3JOPOBOTO MUTAHUS.

ABTOp pPabOThl TOATBEPKIAET, YTO MPUBEICHHBII B HEW pacyeTHO-
aHAIMTHUYECKUI Marepuan MpaBWIBHO M OOBEKTHUBHO OTPAXAET COCTOSIHHUE
HCCJIEIyEMOT0 Mpoliecca, a BCE 3aMMCTBOBAHHBIE M3 JHUTEPATYPHBIX M JAPYTHUX
MCTOYHHUKOB COMPOBOKIAIOTCS CChIJIKAMU Ha UX aBTOPOB.



Thesis: 69 p., 14 figures, 7 tables, 61 sources, 5 appendices.

MARKETING, CONSUMER MOTIVATION, NEEDS, AND CONSUMER
BEHAVIOR.

The purpose of this graduate work: development of recommendations to
increase the motivation of consumers of LLC «Zdorovyi producty.

The research object: motivation of consumers of the product.

The subject: specifics for increasing the motivation of consumers of the
product.

Research methods: systems approach, analysis, synthesis, induction,
deduction, comparison, graphical method.

Realm of the possible practical applications: marketing activities of health
food market enterprises.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from literary and other sources are accompanied by references to their
authors.



Jpimuiomuas padora: 69 c., 14 man., 7 ta6:a., 61 kpeIHil, 5 1agaTak.

MAPKETBIHT, MATBIBAIIBIA CITAXBIVIIOY, ITATPOBBI,
[TABOJI3IHBI CITAXKBIYIIOV.

Mbsra pmacnepmaBaHHSA: pacmpanoyka pIKaMEHJAUbld Ia  MaBBIIISHHIO
MaTbIBaIlbIs CHAXKBIYIIOY Ja criakbiBaHHs npanaykray TAA «31apoBbl NpagyKT».

AOG'exT nacienaBaHHs: MaThIBAlbIS CHAXBIYIIOY MIPAAYKTY.

[IpagmeT nmacnemaBaHHS: crerbiika MaBBIIIPHHAS MATHIBAIBIl CITAXKBIYIIOY
MPaayKTy.

Meranel nmacnefgaBaHHS: CICTOMHBI TAIBIXOM, aHAI3, CIHTI3, 1HIYKIIBI,
TPAYKIIBIA, TapayHaHHEe, TpadidHbl METa.

BoGnacie maryeimMara — MpBIMSHEHHS: ~ MapKeThIHTaBas  J3CHHACID
MPaANPHIEMCTBAY PHIHKY 371apoBara XxapuaBaHHS.

A¥Tap pa®oThl MauBspKae, ITO NPBIBEA3EHBI ¥ €1 pa3IikoBa-aHaIITHIYHbI
MaT3phIs IpaBUIbHA 1 a0'eKThIYHA a/UTIOCTPOYBAE CTaH JacieIBaHHAara mparacy, a
Yce 3ama3plyBaHHI 3 JIITAPATYPHBIX 1 IHIIBIX KPBIHIL CYTIpaBaKarollla crachbliKaMi
Ha IX ayTapay.



