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Heabio padoThl sBIAETCS pa3pabOTKa MPEMJIOKEHUM 10 TOBBIIICHUIO
7 (HEKTUBHOCTH UCTIOIB30BaHUSI HHCTPYMEHTOB MpojBikeHus OO0 «AIBAT A»
B CETH UHTEPHET.

O0beKT ucciaeN0BAHUA —  TEOPETUUYECKHE AaCMEKThl HHCTPYMEHTapus
MPOJIBUKEHUS MPOJYKTA B CETH UHTEPHET.

IIpeamer wucciaenoBanuss — crnenuduUka HHCTPYMEHTOB MPOJIBHKECHHUS
npoaykra OO0 «AJIBAI'A» B ceT UHTEPHET .

MeToabl UcC/IeI0BaAHUA: METObl SMITUPUUYECKOTO YPOBHS, TaKUE Kak cOOp
U CHCTEMAaTH3alusl MEePBUYHBIX JIaHHBIX, a TaK)Ke KaOMHETHBIC METOJIbI, BKIIIOYas
aHajgu3 BHYTPEHHEH OTUETHOCTH TMPEANPUATUS UM  HU3yYCHUE  BHEIIHEH
KOHKYPEHTHOM CpPEJIBI.

HccienoBanusi u pa3padoOTKH: PACCMOTPEHBI TEOPETHUUECKHUE OCHOBBI
WHTEPHET-MAPKETUHIa; TMPOBEAEH aHainu3 HHTepHeT-MapketuHra B 00O
«AJIBAT'A»; paccMoTpeHbl TpoOJeMbl W TEPCHEKTUBBI PA3BUTHUS HUHTEPHET-
mapkeTuHra B OO0 «AJIBAT'Ay.

Ob0js1acTb BO3MOKHOI0O TNPHUMEHEHHUSI: MAPKETHUHIOBas JEATEIbHOCTD
000 «AIIBAT A».
ABTOp pabOThl TOATBEPXKIAET, YTO TMPHUBEACHHBIMN B HEH pacyeTHO-

aHAIMTHUYECKUI Marepuan NpaBWIbHO M OOBEKTHUBHO OTPAXAET COCTOSIHUE
HCCIIEYEMOTO TPOLECCa, a BCE 3aMMCTBOBAHHBIE W3 JIUTEPATYpHBIX U JIPYTUX
MCTOYHUKOB TEOPETHUYECKUE, METOAOJIOTMYECKUE U METOANYECKHUE TMOJOKEHUSA U
KOHIIETIIMY CONTPOBOKIAOTCS CCHIJIKAMHM HA UX aBTOPOB.
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The purpose of the work is to develop proposals to improve the efficiency
of using ADVAGA LLC's promotion tools on the Internet.

The object of the study is theoretical aspects of the toolkit for promoting a
product on the Internet.

The subject of the research is specifics of the tools for promoting the product
of ADVAGA LLC on the Internet.

Research methods: empirical methods, such as the collection and
systematization of primary data, as well as cabinet methods, including the analysis
of internal reporting of the enterprise and the study of the external competitive
environment.

Research and development: the theoretical foundations of Internet
marketing are considered; the analysis of Internet marketing in ADVAGA LLC is
carried out; the problems and prospects of development of Internet marketing in
ADVAGA LLC are considered.

Scope of possible application: the activities of LLC "ADVAGA".

The author of the work confirms that the computational and analytical
material presented in it correctly and objectively reflects the state of the process
under study, and all theoretical, methodological and methodological provisions and
concepts borrowed from literary and other sources are accompanied by references
to their authors.
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Mbraii mpanbl 3'syisenia pacrpalnoyka [IparnaHoy Ia MMaBbIIISHHIO
a(heKThIYHACIl BBIKAPBICTAHHS 1HCTpyMeHTay mpacoyBaHHI TAA «AIIBAT'A» ¥
ceTubl [HTIpHAT. MeTabl facieaBanHs: METaabl IMIIIphIYHATA Y3POYHIO, TaKis K
300p 1 CicTAMATHI3AIBIS TIEPIIACHBIX NAI3CHBIX, a TaKcama KaOiHETHBISI METaJpbl,
YKJIIOYAI0Ubl aHajii3 yHyTpaHail clipaBa3JavyHaclll MpajIpbleMCTBa 1 BBIBYUIHHE
3HEIIHAN KaHKYPIHTHAW acsipoa3sl.

AO0'eKT JacjegaBaHHsl — TIAPITHIUHBIL  aCHEKThl  1HCTpyMEHTapa
MpacoyBaHHS MPATYKTa ¥ CETIBI IHTAPHAT.
IIpagmer paciaemaBaHHsi — crenbidika 1HCTPYMEHTAY MPacoyBaHHS

npanykra TAA «AJIBAI'A» y ceTupl iHT3pHAT.

MeTtaabl gacjiegaBaHHsi: METabl SMIIIPbIYHATA Y3pOYHIO, Takis K 300p 1
CICTAMAThI3albIsl MMEPIIACHBIX JAJ3€HBIX, & TaKcaMa KaOlHETHBIS METalbl, Y ThIM
JIKy aHaji3 yHyTpaHail crpaBa3/iayHaclli paalpbleMCTBA 1 BBIBYUSHHE 3HEIIHSTa
KaHKYpIHTHAra acsipoiass.

JacienaBaHHi 1 pacnpanoyki: pasriekaHbl TIapIThIYHBIL  aCHOBBI
IHTAPHAT-MAPKEThIHTY; IPAaBEA3€Hbl aHall3 IHTIPHIT-MapkeThlHry § TAA
«AJIBAT'A»; pasrnemkanbl mpadiieMbl 1 MEpPCHEKTHIBBI PAa3BILLS 1HTIPHAIT-
MapkeThIHTY Y TAA «AIIBAT A».

Bobaacub MarusiMara npbiMsiHeHHs1: 13eiiHacub TAA «AJIBAT A».

A¥Tap mpaibl nauBsip/pKae, MITO MPbIBEA3EHBI ¥ €1 pa3iiiKoBa-aHATIThIYHBI
MaT3phIsI MpaBiibHA 1 a0'eKThIYHA aJIITIOCTPOYBAE CTaH JA0ceHara mparpcy, a yce
3arma3bpluaHblsl 3 JITAPATYPHBIX 1 IHIIBIX KPBIHII TIAPITHIYHBISA, METaAaNaridHbIs 1
METaIBIYHBIS MTaJIaXKIHHI 1 KaHIPIIIBI CYTIpaBaKarollia CriachklIkaMi Ha 1X ayTapay.




