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[lens wccrmemoBaHus: pa3paboTKa MPEMIOKCHUN IO Pa3BUTHIO CHIIBI OpeHIa
«MT3».

OOBeKT uccienoBaHus: KOHIENIUs OpeHa.

[IpenMer wuccrnenoBaHusi: OCOOCHHOCTH MAPKETUHIOBOTO OOECIEYEHHUS] CHIIbI
openna «MT3».

MeTonbl MCCIEIOBaHUA: aHaIU3 JUTEPATYPHBIX HCTOYHUKOB, TPaJHLIMOHHBIN
aHaJIu3 JOKYMEHTOB, CpaBHEHHE, OajJaHCOBBIM METOJ, NPHEM aOCOIIOTHBIX pa3HMII,
pacyeT cpeHUX U OTHOCUTEbHBIX BEJIMYUH U JIp.

HccnenoBanust W pa3paOOTKU:  HCCIEAOBAaHbl TEOPETHYECKUE  ACIEKThI
MapKETHUHIOBOI0 00€CIeueHUs CHIIbl OpeH/1a; MPOBEJEH aHaJlu3 U OLIEHKa CUJIbl OpeHaa
«MT3»; pazpaboTaHbl PEIOKEHUS, HAPABIICHHBIE HAa pa3BUTHE CHIIbI OpeHaa «MT3».

O0Js1acTh BO3MOYKHOTO MPAKTUYECKOIO MPUMEHEHUs: OpraHusanuu PecrnyOnuku
benapycs.

ABTOp pabOThI MOATBEPKIAET, YTO MPUBEACHHBIN B HEMl (PaKTUUECKUN MaTepHal
MPaBUIBHO U OOBEKTUBHO OTPAXAET COCTOSIHUE MCCIEyeMOro Mpolecca, a BCe
3aMMCTBOBAaHHbIE U3 JIMTEPATYpHbIX M JPYIMX HMCTOYHUKOB TEOPETUUYECKUE H
METOAOJOTUYECKHUE TOJIOKEHUS MU KOHILEHIMU COMPOBOXKIAIOTCA CChUIKAMU Ha HUX
aBTOPOB.



Thesis: 63 p., 9 figures, 8 tables, 54 sources, 4 appendices.

BRAND, BRAND STRENGTH, LOGO, SLOGAN, SYMBOL, FONT,
MARKETING COMMUNICATION CHANNELS, INTERNET, SMM, PROMOTION,
EFFICIENCY, ADVERTISING, TARGET

The purpose of the research development of proposals for the development of the
strength of the MTZ brand.

The object of research: brand concept.

Subject of the research: features of marketing support for the strength of the MTZ
brand.

Research methods: analysis of literary sources, traditional analysis of documents,
comparison, balance method, reception of absolute differences, calculation of average
and relative values, etc.

Research and development: theoretical aspects of marketing support for brand
strength were studied; analysis and assessment of the strength of the MTZ brand were
conducted; proposals aimed at developing the strength of the MTZ brand were developed.

Field of possible practical application: organizations of the Republic of Belarus.

The author of the work confirms that the factual material presented in it correctly
and objectively reflects the state of the process under study, and all theoretical and
methodological provisions and concepts borrowed from literary and other sources are
accompanied by references to their authors.
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MbTa nacienaBaHHs: paciparoyka mpamanoy ma pasBiito ciiel opaama "MT3".

AOG'exT nacienaBaHHS: KaHIIIBIS OpIHA.

[Ipanmer nacnmenmaBaHHs: acabiiBacIll MapKeThIHTaBara 3a0€CTSTUdHHS CLIbI
opanaa "MT3".

Meranpl nacnenaBaHHs: aHaMi3 JITapaTyYpPHBIX KPbBIHIL, TPAIbILBIAHBI aHaTI3
JaKyMEHTay, mapayHaHHe, OajlaHcaBasi MeTaj, NMPhIEM aOCATIOTHBIX PO3HIL, Pa3JiiK
CSAPAAHIX 1 aAHOCHBIX BEJIIYBIHB 1 1HIII.

JlacnenaBanHi 1  pacmparoyki:  JaciefaBaHbl  TIAPATHIUHbBIA ~ ACTIEKTHI
MapKeTbIHTaBara 3a0eCIsU3HHS ClIbl Op3HJa; MpaBeI3€Hbl aHajl3 1 aldHKa CUIbI
Opanna "MT3"; pacnpanaBaHbl MpanaHoBbl, HAKIPABaHbIS Ha pa3BIUE CLIbI OpaHIA
"MT3".

BoGnacip MarysiMara mnpakTbhlyHara NpbBIMSHEHHS: aprasizaibli Pacmy6umiki
benapycs.

A¥Tap mpaipl manBsipakae, IMTO TPbIBEN3EHBI ¥ €Ml (HaKTBIYHBI MaTIPbISIT
npaBiIbHA 1 a0'eKThIVHA aJJTIOCTPOYBAe CTaH AOCIeaHAra Mpardcy, a yce 3ana3blyaHbis
3 JITapaTypHBIX 1 IHIIBIX KPBIHII[ TAAPATHIYHBISA 1 METaJalariuHblsl MaTaKdHHI 1
KaHIPIIIBI CyIpaBaKarolla crachblIkami Ha 1X ayTapay.



