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Jumiomnas padota: 90 c., 10 puc., 18 tab., 82 nucrounuka, 3 mpui.

NMHTEPHET-MAPKETUHI, OAO «T'AJIAHTO4», WHCTPYMEHTHI
NHTEPHET-MAPKETUHI'A, HU®POBBIE KAHAJIbBI KOMMYHUKAINU,
HEJIEBAS AYAUTOPU S, OUEHKA DOOEKTUBHOCTU

lenpr  uccienoBaHus:  pa3pabOTKa  MOPEMIOKEHUW 1O  MOBBIIMICHUIO
s dextrBHOCTH MHTepHET-MapkeTuHra OAQO «l"anaHTaIsy.

OOBEKT UCCIIeIOBAHUS: UHTEPHET-MAPKETUHT OpTraHU3alluH.

[Ipenmer wuccrenoBaHus: pe3yJbTATUBHOCTh HCIIOJNb30BAHUSA HHCTPYMEHTOB
nHtepHeT-MapkeTnHra OAQO «["amanTas.

Metonbl UCCIIENOBaHUS: TEOPETUYECKAM AaHAIU3, OINHMCATEIbHBI METOJ,
cpaBHUTENbHBIN aHanu3, SWOT-ananus.

O61acTh BO3MOKHOT'O MPAKTUYECKOTO MPUMEHEHUS: MPEITIOKEHHBIE PEIICHUS
MOTYT OBITh HCIHOJIb30BaHBl Ha TMPAKTHKE TMpPU TNOBBINIEHUU 3P(PEKTUBHOCTH
nHrepHeT-MapkeTnHra OAQO «[ amanTas.

ABTOp pabOTHl MOATBEPNKIAET, YTO MPUBEAEHHBIM B AUIIOMHON padoTe
pacy€THO-aHATUTUYECKUI MaTepual MPaBUIbHO U OOBEKTUBHO OTPAXKAET COCTOSTHUE
HCCIIEYEMOTO TIpolecca, a BCE 3aMMCTBOBAHHBIE U3 JIUTEPATYPHBIX U JPYTHX
HWCTOYHHUKOB CBEICHUS COMPOBOXAAIOTCS CCHIIIKAMH HA UX aBTOPOB.



Thesis: 90 p., 10 fig., 18 tab., 82 sources, 3 app.

INTERNET MARKETING, OJSC «GALANTEYA», INTERNET
MARKETING TOOLS, DIGITAL COMMUNICATION CHANNELS, TARGET
AUDIENCE, EFFECTIVENESS EVALUATION

The purpose of this graduate work: development of proposals for improving the
effectiveness of internet marketing at OJSC «Galanteyay.

The research object: internet marketing of the organization.

The subject: performance of internet marketing tools wused by
OJSC «Galanteya».

Research methods: theoretical analysis, descriptive method, comparative analy-
sis, SWOT analysis.

Field of potential practical application: the proposed solutions can be applied in
practice to improve the effectiveness of internet marketing at OJSC «Galanteyay.

The author of the thesis confirms that the analytical and calculation materials
presented in the thesis accurately and objectively reflect the state of the studied process,
and all data borrowed from literary and other sources are accompanied by references
to their authors.



Jpimmomuas padota: 90 c., 10 peic., 18 Tadi., 82 KpbIHiIEI, 3 1aaaTKi.

IHTOPHOT-MAPKETBIHI', AAT «T'AJIAHTOf», [HCTPYMEHTHI
IHTOPHOT-MAPKETBIHT'Y, JIIUBABBIA  KAHAJIBI KAMVYHIKAIIBII,
MDATABAS AVIBITOPBIS, ALIDHKA D®EKTBIYHACIII

Mbra nmacienaBaHHS: paclipalloyka IpanaHoy Ia MaBbIIIAHHI 3(EKThIYHACI
IHTIpHAT-MapKeThIHTY AAT «Iamantas.

AOQ’eKT maciielaBaHHA: IHTIPHAIT-MapKETHIHT apraHi3allbll.

[IpanMet naciaegaBaHHs: BBIHIKOBACIb BBIKAPHICTAHHS IHCTPYMEHTAY 1IHTIPHAT-
MapkeTbIHTY AAT «["amanTasn.

Metoasl nacnenaBaHHs: TIAPITHIUHBI aHAMI3, amicaibHbI METajl, MapayHaaIbHbI
a"aimi3, SWOT-anaimis.

Cdepa MarubimMara mnpakThlUHAra NPBIMSHEHHS: IMpalaHaBaHblsl PaIlIdHHI
MOTYIIb OBbIllb BEIKAPBICTAHBI HA MPAKTHILBI MIPBI MABBIMIIHHI A(DEKThIYHACII IHTIPHAT-
MapkeTbIHTY AAT «l"amanTasn.

A¥yTtap paboThl manBsgpXKae, IITO MpajCTayJeHbl Y IbIIJIOMHAN pabole
pa3iKOBa-aHANITBIYHBl MaTAPbIAT JakiagHa 1 a0’ eKTblyHa aJIIoCTpOyBae CTaH
JaciefaBaHara mpaipcy, a yce 3BECTKi, 3ama3blyaHblsl 3 JITAPAaTypPHBIX 1 I1HIIBIX
KPBIHIII, CYIIpaBa/I>Karollla CachblikaMi Ha 1X ayTapay.



