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HNunomuas pabora: 66 c., 15 puc., 9 Tadn., 54 ncrouyHuka.

MAPKETUHI'OBBIE KOMMYVYHUKAILIMHY, WHTEPHET-MAPKETHUHI,
COLIMAJIBHBIE CETH, BOBJIEUEHHOCTDH, COBBITUMHBINA MAPKETHHI,
BJIATOTBOPUTEJIBHOCTb

Leap uncciaenoBanusi: pa3paboTKa NPEUIOKEHUN IO COBEPIICHCTBOBAHUIO
MapKeTUHTOBBIX KommyHHKaIuid OO0 «Xnebnas manydakrypa» B cetu HTepHET.

OO0beKT nccief0BaHMs: MAPKETUHIOBbIE KOMMYHHUKAlUU B ceTh IHTEepHET.

IIpeamer uccienoBaHuA: MAPKETUHIOBbIE KOMMYHHKAIMHU B ceTH IHTepHET Ha
npumepe OO0 «XneOHast MaHy(haKTypay.

Metoabl ucciieA0BaHMsI: ONHUCaHWE, O00O0OIIEHUE, CPAaBHUTEIHHBIM METO,
MeTOJ| KJIacCU(UKAINK, IPABOBON METO UCCIEAOBAHUS, METO JEAYKIUH.

HccaenoBanus u pa3padoTKu: HA OCHOBE U3yUYEHHUS TEOPETUUECKHUX BOIPOCOB
MapKETUHTOBBIX KOMMYHUKALUK B CETH MHTEPHET OINpPENEIEHbl CYIHOCTh, OCHOBHBIE
WHCTPYMEHTBI, MOKa3zarean 3(P(PEeKTUBHOCTH, HOPMATHUBHBIE MPABOBBIE JTOKYMEHTHI,
IIPOBEJIEH aHAJIN3 MAPKETUHIOBbIX KOMMYHHKaAIM OO0 «XneOHas MaHy]akTypa» B
cetu NHTepHeT, oneHka 3QQPEeKTUBHOCTH NPHUMEHSIEMBbIX MHCTPYMEHTOB HHTEPHET-
KOMMYHUKAIUH.

OobsacTb BO3MOXKHOIO TIPUMEHEHMSI: IPAKTUYECKM B MapKETUHIOBOMN
nestenpHocTH OO0 «XieOHas MaHypakTypay.

ABTOp paboThl MOATBEPKAACT, YTO NPHUBEACHHBIA B HEH pPaCUETHO-
aHAJIUTUYECKUH Marepuan TNpaBWIbHO M OOBEKTUBHO OTPAXKAET COCTOSHUE
UCCJIEIyeEMOro Tpoliecca, a BCE 3aMMCTBOBAHHBIE W3 JIUTEPATYpPHBIX M JPYrUX
MCTOYHUKOB COMPOBOXKIAIOTCSA CChUIKAMU Ha UX aBTOPOB.



Thesis: 66 p., Figuries 15, Table 9, 54 sourses.
MARKETING COMMUNICATIONS, INTERNET MARKETING, SOCIAL
MEDIA, ENGAGEMENT, EVENT MARKETING, CHARITY

Research objective: to develop proposals for improving the marketing
communications of LLC «Khlebnaya Manufaktura» on the Internet.
Object of research: marketing communications on the Internet.
Subject of research: marketing communications on the Internet using LLC

«Khlebnaya Manufakturay» as a case study.
Research methods: description, generalization, comparative method, classification
method, legal research method, deduction method.

Research and development: based on the study of theoretical issues of marketing
communications on the Internet, the essence, key tools, performance indicators, and
regulatory legal documents have been defined; an analysis of marketing
communications of LLC «Khlebnaya Manufaktura» on the Internet has been
conducted, and the effectiveness of the applied internet communication tools has been
evaluated.

Area of potential application: practical use in the marketing activities of LLC
«Khlebnaya Manufakturay.
The author of the thesis confirms that the calculation and analytical materials presented
herein accurately and objectively reflect the state of the studied process, and all
borrowings from literature and other sources are properly referenced.



Jeimmomnas npama: 66 c., 15 man., 9 Tabmn., 54 kpbiH.
MAPKETBIHI'ABBIA KAMVYHIKAIIBII, IHTOPHOT-MAPKETBIHT,
CALBIAJIBHBIA CETKI, V3EJI, IBOHT-MAPKETBIHI, IABPAUBIHHACIIb

Mbsta paciegaBaHHs:  pacmpaloyka —IpamaHoy Ma  YJacKaHaJIeHHI
MapKeThIHTaBbIX KamyHikanbii TAA «XrneOHas maHydakTypa» ¥ CeTIbl [HTIpHAT.
A0’eKT JacjiefaBaHHA: MAapKETHIHTABBIS KaMyHIKalbll ¥ ceTusl [HTIpHOT.
IIpagMer nac/jiefaBaHHSI: MapKETHIHTABBISI KaMyHIKalbll ¥ ceTubl [HTIpHAT Ha
MIPBIKJIA13€ TAA «XnebHas MaHyakTypay.
Mertaabl nacienaBaHHsI: amicaHHe, a0aryJbHEHHE, MapayHaJIbHBl METaa, METaj
KJaciikarsii, IIpaBaBbI MeTaj nacieaaBaHHs, MeTaj JIITYKIIBIL.
JaciienaBaHHi i pacnpanoyki: Ha HajCTaBe BBIBYYDHHS TIAPITHIYHBIX ACIEKTAY
MapKEThIHTABbIX KaMYHIKAIbI y CETUbI IHT3PHAT BbI3HAYaHbl CYyTHACIb, ACHOYHbIS
IHCTPYMEHTBI, MaKa34blKi 3(EKTHIYHACI, HAPMaTBIYHBIS TpPaBaBbll JdaKyMEHTHI;
IIpaBeA3€HbI aHajli3 MapKeThIHTaBbIX KamyHiKalbli TAA «XiebHas manydakTypa» ¥
ceTupl [HTIPHAT 1 anPHKa 3(EKTHIYHACI NPBIMAHIEMBIX 1HCTPYMEHTAy I1HTIPHIT-
KaMyHIKaIlblI.

Cdepa maruybiMora npbIMsiHeHHSI: TIPAKThIYHA ¥ MapKeTbIHraBail a3eriHacul TAA
«XneobHas MaHy(haKTypay.
A¥Tap paboThl MauBsippKae, TO NPBIBEA3EHBI ¥ €11 pa3iiikoBa-aHATITBIYHBI MATAPbISI
npaBuUibHa 1 a0’eKThIYHA aJIIOCTPOYBae CTaH JaclieflaBaHara Ipaipcy, a yce
3aras3blyaHHl 3 JITapaTypHbIX 1 THIIBIX KPBIHIL CyNpaBaKarolllla crachblikaMmi Ha 1X

ayrapay.



