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Jluruiomuas pabota: 94 c., 13 puc., 24 tabn., 63 ucTouHuka, 2 Tpu.

MAPKETHUHI', MAPKETUHI'OBAA HAEATEJIBHOCTDH, OPTAHU3AILIA
MAPKETUHI'OBO! JEATEJIBHOCTH, KOMMYHUKAIIMOHHA S TTOJIMTUKA,
IDTAHMPOBAHUE MAPKETHUHI'OBOM JESITEJIBHOCTH, SWOT-AHAJIN3,
PEST-AHAJINS.

Lenp wuccnenoBaHus: aHadM3 YOPABICHHS MAapKETUHTOBOW JIESTELHOCTH
npeanpusituss OO0 «ACHUCT-JIAB» u o0ocHOBaHME IIyTeld TIOBBIIICHUS €€
PE3YyIbTATUBHOCTH.

OO0bekT uccnenoBanus: MmapkeTHronas aesarenbHocTb OO0 «ACUCT-JIAB.

[Ipenmer  uccriegoBaHUs:  yOpaBlI€HHUE  MApKETUHIOBOM  JESTEIbHOCTHIO
opranm3atmi = OO0 «ACHUCT-JIAb», oLeHKa COCTOSHHSA, IIyTH TOBBIIICHUS
3¢ (HEKTUBHOCTH.

MeTtoabl uccaeI0BaHus: CPAaBHUTENbHBIA aHAIN3, aHAIUTUYECKHUE TPYIIITUPOBKHY,
k03 purmentHoIt Mmeton, SWOT-ananu3, PEST-anamu3, SNW-ananus.

OObnacTb BO3MOYKHOT'O TPUMEHEHHS: TMPEIJIOKEHHbIE PEIICHUS] MOTYT OBITh
UCTOJIB30BaHbl HA IPAaKTHKE B MapkeTUHroBou AestensHocTn OO0 «ACUCT-JIABY.

ABTOp paboOThl TMOATBEPXKIACT, 4YTO TPUBEACHHBIM B HEW pacyeTHO-
AHAJTUTUYECKUI ~ MaTepuan TMpaBWJIBHO U OOBEKTHMBHO OTPaXKaeT COCTOSIHHUE
UCCIIElyeMOro TMpoliecca, a BCE 3aWMCTBOBAHHBIE W3 JIMTEPATYpHBIX U JAPYTUX
MCTOYHHUKOB COIPOBOXKIAIOTCS CChUIKAMU Ha UX aBTOPOB.



Thesis: 94 p., 13 figures, 24 tables, 63 sources, 2 appendices.

MARKETING, MARKETING ACTIVITIES, ORGANIZATION OF
MARKETING ACTIVITIES, COMMUNICATION POLICY, PLANNING OF
MARKETING ACTIVITIES, SWOT ANALYSIS, PEST ANALYSIS.

The purpose of the study: the analysis of the management of marketing activities
of LLC «ASIST-LAB» and the justification of ways to improve its effectiveness.

The object of research: marketing activities LLC «ASIST-LAB».

Research subject: management of marketing activities of the organization
LLC «ASIST-LAB», assessment of the condition, ways to improve efficiency.

Research methods: comparative analysis, analytical groupings, coefficient
method, SWOT-analysis, PEST-analysis, SNW-analysis.

Scope of possible application: the proposed solutions can be used in practice in
the marketing activities of LLC «ASIST-LAB».

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to their
authors.



Jpimiomuas npana: 94 c., 13 man., 24 tabi., 63 KpbIHILbL, 2 TPBIM.

MAPKETBIHI, MAPKETBIHTABAS JI3EMHACIIb, APIAHIBAIIBLI
MAPKETBIHTABOM  JI3EMHACLI, KAMVYHIKALIBIMHAS  ITAJIITBIKA,
[JTAHABAHHE MAPKETBIHI ABOU I3EMHACLI, SWOT-AHAJII3.

Mbsra  pacienaBaHHsS: — aHali3  KipaBaHHS  MapKeTbIHraBal  J3eiHacii
npaanpeiemctBa TAA «ACHUCT-JIAB» 1 aOrpyHTaBaHHE HUISIXOY NaBBIMIPHHA s€
BBIHIKOBACIII.

AbG'ext nacnenaBanHs: MapkeTbiHraBas a3eiHacup TAA «ACUCT-JIAB».

[Ipagmer naciegaBaHHs: KipaBaHHE MapKEThIHTaBail A3€MHACIIO apraHizallbli
TAA» ACUCT-JIAB", atpHka crany, HUIsX1 HaBbIIPHHSA 3()EKTHIYHACII.

Meraapsl fgaciieaBaHHs. TapayHAJIbHbI aHal3, aAHAJITBIYHBIS TPYIHOYKI,
koddpunmentusiii metaa, SWOT-anani3, PEST-ananiz, SNW-ananis.

lamina MarypiMara OPBIMSAHEHHS: MparnaHaBaHbIs PpAIIdHHI MOTYLb OBIlb
BBIKAPBICTAHbI HAa MPAaKTHILbI ¥ MapkeTbiHraBai A3eriHacui TAA «ACUCT-JIABy.

A¥Tap mpailpl mauBsipjKae, IITO MPBIBEA3EHBI ¥ €1 pa3iikoBa-aHaiThIYHbI
MaTIPBISUT MpaBijbHA 1 a0'€KThIYHA aJTIOCTPOYBae CTaH JOCIeIHara mnpamjcy, a yce
3ama3bl4aHbls 3 JITAPATYPHBIX 1 IHIIBIX KPBIHII CYMpaBa/Karolla Cracklikami Ha 1X

ayrapay.






