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HMunnomuas pabota: 73 c., 16 puc., 9 tadi., 54 ucrounuka
UHTEPHET-MAPKETUHT, TEHJEHLIU, ITOKA3ATEJIN,

[MPEAITPUATHUE, UHTEPHET, COBEPIIEHCTBOBAHUE

Heanb HCCJIeIOBAHUSA: pa3paboTka IIPEIIOKECHU N o
COBEpUIEHCTBOBaHUIO HHTEPHET-MapkeTuHTra OAQO «I'amaHTas.

O0beKT Hccjie0BaHUs: NHTEPHET-MapPKETHHT.

IIpeamer mcciaenoBaHUsi: TEHICHIMHM PAa3BUTHS WHTEPHET-MAPKETHHIA
OAO «l'ananTas».

MeToabl HCCJIEIOBAHMSA: AHATUTUYCCKUM METOJ, ONKUCATECIbHBIA METO/I,
METO/]I TEOPETHUUECKOT0 aHaJIN3a U 0000IECHHSI HAYYHOH JINTEPATYPHI.

HccaenoBanust m pa3spadOTKM: Ha OCHOBE HW3YYEHHUS TEOPETHYECKHX
CTOPOH HHTEpPHET-MapKeTUHra ObUIM PAacCMOTPEHbI CYIIHOCTb, T'€HE3UC,
npeuMyliecTBa W TokazaTenu A(G(GEKTUBHOCTH  HMHTEPHET-MApPKETHUHTA,
XapaKTEPUCTUKA COBPEMEHHBIX TEHACHLIMHA €ro pa3BUTHs, HOPMAaTUBHBIE
OpaBOBbIE  JOKYMEHTBI,  PEryJHUpYyIOUIMe  JEATeNbHOCTh  CYOBEKTOB
xo3siiictBoBaHus PecnyOnuku benmapych B cetu MHTepHeT, pa3paboTaHbl
OPEAJIOKEHHsT 10  COBEPUICHCTBOBAHWIO  MHTepHEeT-MapkeTuHra OAO
«l"ama"TIY.

O0/1acTh BO3MOKHOIO NPUMEHEHHsI: NMPaKTUYeCKui MapkeTuHr OAO
«l"amanTasy.

ABTOp pabOThl MOATBEP)KAAET, UYTO TPUBEACHHBIH B HEW pacyeTHO-
AHAIMUTUYECKUN MaTepuan MNpPaBUIBHO U OOBEKTUBHO OTPAXKAET COCTOSIHHUE
HCCJIEAYEMOI0 MPOLECcca, a BCE 3aMMCTBOBAHHBIE U3 JIUTEPATYPHBIX U JPYTHUX
MUCTOYHHUKOB COITPOBOKJAIOTCS CCHIJIKAMH HA UX aBTOPOB.



Jeimmnomuas padora: 73 c., 16 man., 9 tabi., 54 KpbIHIL,.
[HTOPHOT-MAPKETBIHI', TOHJSHIIbII, ITAKA3YbIKI,
ITPAITPBIEMCTBA, IHTOPHOT, YIACKAHAJIEHHE

Mbdra pacienaBaHHsi: pa3paOOTKa MPEASIOKEHUN IMa yJacKaHAJICHHIO
IHTAPHAT-MapKeThIHT y AAT «I'ananTas».

AO'eKT nacjiefaBaHHA: IHTOPHIT-MAPKETHIHT.

IIpaamer aacjenaBaHHS: TAHIPHIBI Pa3BIIIl 1HTIPHAIT-MAPKETHIHTY
AAT «l"amanTasy.

MeTtaabl nacjieJaBaHHs: aHAJITBIYHBI METAJl, amicalibHbl METaJl, MEeTajl
TIapIThIYHAra aHami3y 1 abaryibHEHHS HaBYKOBail JiTapaTyphl.

JMacaenaBaHHi i pacnpamoyki: Ha acCHOBE BBIBYUIHHSI TIap3ThIUHBIX
0akoy 1HTIPHAT-MAPKETHIHTY ObLII pa3riie/KaHbl CyTHACIb, T€HE3IC, MmepaBari i
MaKa34yblKi 3QEKThIyHACIl IHTIPHAT-MAPKETBIHTY, XapaKTapbICThIKA Cy4YacHBIX
TOHASHUBIN SIT0  pa3Billll, HApMaTBIYHBIA TPaBaBbll JAKYMEHTHI, SKis
poaryiorLb A3eiHacb cy0'ekray racnanapants Paciy0Oumiki benapych y ceTiibl
[HT3pHAT, pacnpanaBaHbl IPANaHOBI Na yAaCKaHAJICHHI IHTAPHAT-MapKEThIHTY
AAT «l"amanTasy.

Bob6snacup mMarybiMara NpbIMSIHEHHSI: IPAaKThIYHBI MapKeThIHT AAT
«l"ama"Tany.

A¥Tap mparipl mauBspakae, To MNPbIBEI3EHbI ¥ €1 pa3iiKoBa-aHATI THIYHbI
MaTAPBISI MpaBiJibHA 1 a0'eKTHIVHA aJTIOCTPOYBae CTaH JOCieaHara mnpamacy, a
yce 3ama3pl4aHbld 3 JITApaTypHBIX 1 I1HIIBIX KPBIHIL CYMHpaBaKaromia
CrachbUIKaMi Ha 1X ayTapay.



Thesis: 73 p., Figures 16, Table 9, 54 sourses.
INTERNET-MARKETING, TRENDS, INDICATORS, ONLINE
RESEARCH, MARKETING RESEARCH

The aim of thesis: development of proposals to improve Internet
marketing of «Galanteya» JSC.
Object of research: Internet marketing.

Subject of research: trends in the development of Internet marketing of
«Galanteya» JSC.

Research methods: analytical method, descriptive method, method of
theoretical analysis and generalization of scientific literature.

Research and development: on the basis of the study of theoretical
aspects of Internet marketing were considered the essence, genesis, advantages
and indicators of effectiveness of Internet marketing, characterization of
modern trends in its development, regulatory legal documents governing the
activities of economic entities of the Republic of Belarus in the Internet,
developed proposals to improve the Internet marketing of «Galanteya» JSC
were developed.

Realm of the possible practical applications: practical marketing of
«Galanteya» JSC.

The author of the work confirms that the calculation and analytical
material presented in it correctly and objectively reflects the state of the process
under study, and all borrowed from literary and other sources are accompanied
by links to their authors.
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