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Jlunnomuast padora: 95 c., 28 puc., 27 tadn., 90 HCTOYHUKOB, 8 TIPUII.

MAPKETUHI, ITU®POBOM  MAPKETHUHI, [M®POBU3AILNS,
PEKJIAMHBLIE  TEXHOJIOTUHX, O®DEKTHMBHOCTH  MAPKETHHI'A,
[TIOYTOBAA CBA3b

Llenr wuccnemoBaHus:  pa3paboTaTh  MPEANIOKEHUS TO  TOBBIIICHUIO
pE3yNbTATUBHOCTH  MCMOJB30BAHMS  PEKIAMHBIX TEXHOJOTMH B  LU(POBOM
mapketunre PYII «benmouray.

OOBbeKT ncciaenoBaHus: UPPOBOI MAPKETUHT MPEATPHUSATHUSL.

[Ipenmer  ucciegoBaHMA:  OCOOEHHOCTH  HUCHOJB30BAHUS  PEKIAMHBIX
TexHonoruit B uudposom mapketrunre PYII «benmouray.

Meroabl HCCIENOBaHUS: AHAIUTHYECKUM METOJA, WHAYKIUS, JeAYKIUS,
0000111eH1Ee, CPaBHEHHUE.

O06macTb BO3MOYKHOTO NPUMEHEHHS: MPAKTUYECKH B MAPKETHHTOBOM
nesareapHoctu PYII «bemmodaray.

ABTOp pabOTBl TOATBEPKIAET, YTO MPUBEACHHBIH B HEH pPacyeTHO-
aHAIMTHYECKUI MaTepuan MpaBWIbHO M OOBEKTHUBHO OTPAXaeT COCTOSHUE
HCCIIEAyEMOTO TIPOLIECCa, a BCE 3aUMCTBOBAHHBIE M3 JIMTEPATYPHBIX WU APYTUX
VMCTOYHUKOB CONPOBOXKIAIOTCS CCBUIKAMH Ha UX aBTOPOB.

(moanuck cTyneHTa)



Thesis papper: 95 p., 28 figures, 27 tables, 90 sources, 8 appendices

MARKETING, DIGITAL MARKETING, DIGITALIZATION,
ADVERTISING TECHNOLOGIES, MARKETING EFFECTIVENESS, POSTAL
COMMUNICATION

Purpose of the researh: to develop proposals to improve the effectiveness of the
use of advertising technologies in the digital marketing of RUE «Belpochtay.

Object of the research: digital marketing of the enterprise.

Subject of the research: peculiarities of the use of advertising technologies in
the digital marketing of the RUE «Belpochtay.

Research methods: analytical method, induction, deduction, generalization,
comparison.

Scope of possible application: practically in the marketing activities of RUE
«Belpochtay.

The author of the paper confirms that the computational and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to
their authors.

(student's signature)



Jeimmomuas nipama: 95 c., 28 mai., 27 tabmn., 90 KpbIHill, 8 MPBIM.

MAPKETBIHI', JIIYBABBI MAPKETBIHI, JITYBABI3AILIBIA,
POKJIAMHbBIA TOXHAJIOI'I, DOEKTBIYHACIIH MAPKETBIHI'Y,
[TAIITOBAA CYBA3b

Mbra nacnenaBaHHA: pacmpaliaBallb MparnaHoBbl Ma MaBBIIIPHHI BBIHIKOBACII
BBIKAPBICTAHHS PIKJIAMHBIX TAXHAIOTH y n1u6aBeiM MapkeThiHTy PYII «benmornrray.

AG'exT nacienaBaHHs: J140aBbl MAPKETHIHT MPAAIPHIEMCTBA.

[IpaameT nacnenaBanHs: acaOiBaciil BHIKAPbICTAHHS PAKIAMHBIX TOXHAJIOTIHN Yy
niy6aBeiM MapkeThiHTY PYII «benmomiray.

Meranel  fgacienaBaHHS:  QHANITBIYHBI  METaja, IHIYKUBISA, JI3IYKUBIS,
abaryinbHEHHE, MapayHaHHE.

BoGnacip marusimara npeIMSHEHHS: TTPaKThIYHA ¥ MapKeThIHTaBail a3eifHacIl
PVII «benmnomiray.

A¥Tap mpanpl nmauBsipjiKae, IITO MPBIBEI3CHBI ¥ €l pa3liKoBa-aHATITHIYHBI
MaTAIPbISI MpaBiibHA 1 a0'eKThIyHA aJIIOCTPOYBae CTaH JocieaHara mpamjcy, a yce
3amna3bIluaHbls 3 JITApaTyPHBIX 1 IHIIBIX KPBIHII CYIpaBaKaroIa crachbliikaMi Ha 1X

ayrapay.

(mommic cTympHTA)



