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Humiomuas padora: 50 ctp., 5 puc., 7 Tabmn., 80 HCTOYHUKOB

VCKYCCTBEHHBII  MHTEJUJIEKT, MAPKETHHI, I[®POBAS
TPAHCOOPMALUA, T[PEAMKTHUBHAA AHAJIMTUKA, B2B-CEKTOP,
IIUDOPOBOI MAPKETUHI

Llenp wuccnenoBaHus: pa3paboTKa NPEUIOKEHHM MO  UCHOJIB30BAHUIO
UCKYCCTBEHHOT0 MHTesieKTa B MmapkeTunre Ha OOO «Anbdacamy.

OOBeKT nccae10BaHus: UCKYCCTBEHHBIN HHTEIUIEKT B MAPKETHHTE.

[Ipenmer wuccnenoBaHusi: OCOOEHHOCTH HCIOJB30BAHUS HCKYCCTBEHHOTO
unTeiekta B OO0 «Anbdacany.

Metonpl WCClIEOBAaHUSA: aHaau3, O0O0OIIeHNWe, CpaBHEHHE, HSKOHOMHUKO-
CTATUCTUYECKUN METOJ, pacu€T nokazareneit apdexrusHoctn, SWOT-ananms.

HccnenoBanus U pa3pabOTKU: HA OCHOBE M3YUEHHUS TEOPETUUYECKUX ACIIEKTOB
npumenenuss UM B mapketunre u ananuza gestensHoctn OOO «Anbdacany
BBISIBJICHBI ~ KJIIOYEBBbIE HANpaBleHUS LUPPOBOM  TpaHChoOpMaluy, BKIHOYAS
UCIIOJIb30BaHUE YaT-00TOB, aHAJIMTUKH MAapKETIUIEHCOB, TE€Hepalu KOHTEHTa H
aHalm3a OT3bIBOB. Pa3palboTaHbl MpeANioKEHUs IO BHEAPEHHUIO MPEAUKTHUBHON
ananutuku U U1 B cucteMy BHYTpeHHETO MapKETUHTA MPEATPHUSITHSL.

O061acTh BO3MOXHOTO TPUMEHEHHUS: TPAKTHUECKHE PEKOMEH AN MOTYT OBITh
MCIIOJIb30BaHbI ISl ONTUMHU3AMU MapKeTUHroBoi AestensHoctd OO0 «Anbhacam.

ABTOp pabOTHI MOATBEPKIAET, UTO MPUBEACHHBIN B HEW aHATIN3 U TIPETIOKCHHS
00J1a/1a10T MPAKTUUYECKONW 3HAYMMOCTBIO M MOTYT OBITh aJalTHPOBAHbI JJISI APYTUX
KOMMEpPUYECKUX CTPYKTyp. PaboTa BbINIONIHEHA C OMOPOM HAa OTEUYECTBEHHBIE H
MEXIyHapOJHbIE UCTOYHHUKH, O(ULIMATbHBIE JOKYMEHTHI, @ TaK)Ke Ha CTaTUCTHKY U
matepuansl komnanuu OO0 «Anbdacany.



Heimmomuas nipara: 50 crap., 5 mai., 7 Tadi., 80 KpbIHiIY

ITYYHBI IHTOJIEKT, MAPKETBIHI', ITYBABAS TPAHCO®APMALBIA,
ITPDJILIKTEIVHA S AHAJIITBIKA, B2B-CEKTAP, JITYBABBI MAPKETBIHT

MbhTa nmacnemaBaHHS: paclpaljoyka MpanaHoy Ia BBIKAPBICTAHHI IMITy4YHara
1HTANEeKTY ¥ MapkeThiHTY Ha TAA «Anbdacany.

AOG'exT gacneaBaHHS: MITYYHBI IHTIIEKT Y MapPKETHIHTY.

[Ipanmer nacnenaBaHHs: acabiiBacill BBHIKAPHICTAHHS IITY4YHAra iHTAJIEKTY ¥
TAA «Anbdacany.

Metanpl nacienaBaHHS: aHami3, adarylbHEHHE, MapayHaHHE, SKaHOMIKa-
CTaTBICTBIYHBI META/I, PA3NIK MaKazyblkay apekTeryHacii, SWOT-ananis.

JlacnegaBaHHI 1 pacHpaloyKi: Ha aCHOBE BBIBYUIHHS TIAPATHIYHBIX ACHEKTaY
npeivsineHHs LI § mapkersiary 1 anamizy azeiiHacui TAA «Anbdacany BbISYIEHBI
KJIIOYaBbIsl Hampamki jiubaBail TpaHcdapmalbli, YKIIOYaro4bl BBIKAPBICTAHHE YaT-
0oTay, aHAMTHIKI MapKETIUIEWCOB, TeHEepalbli KAaHTIHTY 1 aHali3y BOJTYKay.
PacmpamiaBansl mpamaHoBbl Na YKapaHEHHI NMPAABIKTRIYHAN aHamThIKI 1 11 § cictamy
YHyTpaHara MapKeThIHTY MpaJIpbleMCTBa.

Bob6nacip MarysiMara npbIMSTHEHHS: IPAKTHIYHBIS PIKaMEeH1allbll MOTYIIb OBILIb
BBIKapBICTaHbI AJIs1 aNThIMi3allbll MapKeThIHTaBail n3eiiHacii TAA «Anbdacany.

A¥Tap mpaupl mauBsip/pKae, IITO TMphIBEA3CHBl Y €W aHali3 1 MpamaHoOBEI
BaJIOJAIOIb MPAKThIYHAN 3HAYHACLIO 1 MOTYyLb ObIllb aJanTaBaHbIs IJS 1HIIBIX
KaMepIbIHHBIX CTPYKTYp. [Ipaia BeikaHaHa 3 amopail Ha alYbIHHBIS 1 MIKHAPOTHBIS
KPBIHILIBI, aIIBIAHBISA TaKYMEHTHI, a TAKCaMa Ha CTaTBICTBIKY 1 MAaTAPBISIIBI KaMIlaHil
TAA «Anbdacany.



Diploma work: 50 p., 5 pict., 7 tables, 80 sources

ARTIFICIAL INTELLIGENCE, MARKETING, DIGITAL
TRANSFORMATION, PREDICTIVE ANALYTICS, B2B SECTOR, DIGITAL
MARKETING

The purpose of the study: to develop proposals for the use of artificial
intelligence in marketing at Alfasad LLC Research.

Object of research: artificial intelligence in marketing.

The subject of the research: features of the use of artificial intelligence in Alfasad
LLC.

Research methods: analysis, generalization, comparison, economic and
statistical method, calculation of performance indicators, SWOT analysis.

Research and development: based on the study of the theoretical aspects of the
use of Al in marketing and the analysis of the activities of Alfasad LLC, key areas of
digital transformation have been identified, including the use of chatbots, marketplace
analytics, content generation and feedback analysis. Proposals have been developed
for the implementation of predictive analytics and Al in the company's internal
marketing system.

Scope of possible application: practical recommendations can be used to
optimize the marketing activities of Alfasad LLC.

The author of the paper confirms that the analysis and proposals presented in it
have practical significance and can be adapted for other commercial structures. The
work was carried out based on domestic and international sources, official documents,
as well as statistics and materials from Alfasad LLC.



