MHUHUCTEPCTBO OBPA3OBAHUSA PECITYBJIMKU BEJIAPYCb
IN'OCYIJAPCTBEHHOE YYPEKIEHUE ObPA30BAHUA
«MHCTUTYT BUZHECA BEJIOPYCCKOI'O

IOCYIJAPCTBEHHOI'O YHUBEPCUTETA»

KA®E/IPA MAPKETHUHI' A

AHHOTAIMSA K IUIJIOMHOM padoTre

PEKJIAMA B CO®EPE B2B U TIYTU NOBBINIEHUS EE
IPPEKTUBHOCTHU

JIAMEKO IIaBen CepreeBuu

PyxoBoaureins
Yepuenko Haranwsa BnagumupoBHa
KaHIUJAT 3KOHOMUYECKUX HaYK,
JOLEHT

Munck, 2025



Hunnomuas pabota: 50 c., 4 puc., 13 tab1., 66 HICTOYHUKOB.

PEKJIAMA, PEKJIAMA B C®EPE B2B, OHJIAIH PEKJIAMA,
O®JIAWH PEKJIAMA, OFBLEKTHI PEKJIAMBI.

Heab uccaenoBanus: pazpadoTka KOMIUIEKCa MEPOIIPUATHI 1 000CHOBaHUE
MPeJI0KEHH, HAPaBJICHHBIX Ha MOBbINIEHHE 3P (HEKTUBHOCTH PEKIaMbl B cepe
B2B na ocHoBe OAO «MUHCKHI1 TPAKTOPHBIN 3aBOI».

O0bekT nccaeqoBanusi: pexiama B cpepe B2B.

IIpeamer uccaexoBanmsi: pekjiaMHas aesTeIbHOCTh B cpepe B2B Ha ocHoBe
OAO «MHUHCKHI TPaKTOPHBINA 3aBOI».

Metoabsl  uMccaedOBaHUsl: aHANUM3 M CHHTE3, AaOCTparupoBaHHE,
CPaBHUTENIbHBIN aHATN3, CUCTEMATHYECKUE METO/Ibl 00PaOOTKH JIaHHBIX.

HccnenoBanusi n pa3padoTKM: U3yUEHbI TEOPETHUECKHUE ACTIEKThI PEKIaMbl
B chepe B2B Ha ocHOBe opraHuzanuM, — NPOBEJACH aHAIW3 M OIEHKA
PE3yNBTATUBHOCTH, pa3pabOTaHbl MPEAJIOKEHHS O MOBBIIIECHUIO 3P (HEKTUBHOCTH
pekiiambl B chepe B2B OAO «MuHCKHUI TPaKTOPHBIN 3aBOI.

Ob6aacTh BO3MOKHOTO NPUMEHEHMs: pekinaMHas aesTenbHocTh OAO
«MUHCKHUI TPaKTOPHBINA 3aBOI».

ABTOp paboThl TOATBEPXKIAET, YTO NPHUBEACHHBIA B HEW pacyeTHO-
AHAIMUTUYECKUM MaTepualn MpaBWIBHO M OOBEKTUBHO OTPAXKAET COCTOSHUE
UCCJIEAYyEeMOro mpolecca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYPHBIX M JIPYTHUX
UCTOYHUKOB COMPOBOXKAAIOTCS CChUIKAMU HA UX aBTOPOB.

(TToxATICh CTY/IEHTA)



Jpimuiomuas padora: 50 c., 4 man., 13 tabma., 66 KpbIHiL.

POKJIAMA, PAKJIIAMA VYV C®EPHI B2B, OHJIAUH PDAKJIAMA,
A®JIAVH PAOKJIAMA, AB'EKTBI PAKJIAMBL.

MbhTa [aciiefaBaHHMl: pacrpaioyka KOMIUIEKCY MepanpbleMcTBay 1
abrpyHTaBaHHE MpanaHoy, HaKipaBaHbIX Ha MAaBBIIIPHHE F(DEKTHIYHACI{I PIKIAMBI ¥
ctepnl B2B na acnoBe TAA «MiHCKI TpaKTapHbI 3aBO.

A0'ekT nacaenaBaHHs: prkiama ¥ cgepsl B2B.

IIpaameT nacaenaBaHHs: paKiIamMHas a3eiiHacib y chepbl B2B Ha acHoBe
AAT «MiHCKI TpaKTapHbI 3aBOIY.

MeTaasl aacjiefaBaHHA: aHANI3 1 CIHTI3, abcTparaBaHHE, NapayHalbHbBI
aHaJi3, CICTIMATBIYHBISI METAJIbl alIPALIOYKI A 3E€HbIX.

JacinenaBaHHi i pacnpanoyki: BIBy4aHbl TIAPITHIYHBIS ACTIEKTHI PIKIAMBI
¥ cdeprst B2B Ha acHOBe apraHizaiisli, MpaBea3eHbl aHAI3 1 al[PHKAa BBIHIKOBACIII,
pacnpaiiaBaHbl IpanaHoOBhI 1A MABBIIIPHHIO dPEKThIYHACI paKiIamel ¥ chepsl B2B
AAT «MiHCKI TpaKTapHBI 3aBO».

BoOaacup MarusiMara npbIMSHEHHSI: pokKiaMHas n3edHacip AAT
«MIiHCKI TpaKTapHbI 3aBOJI».

A¥Tap mpallpl mauBsip/Kae, IMTo TPbIBEI3EHBI ¥ €1l pa3iiikoBa-aHATIThIUHBI
MAaTAPBISUT PaBUIbHA 1 a0'eKThIYHA aIIIOCTPOYBae CTaH JI0CieIHara mpamacy, a yce
3ama3bldaHbls 3 JIITApATYPHBIX 1 IHIIBIX KPBIHII CyMpaBapKarolia CrachlIkaMi Ha

X ayTapay.

(moaric crymaHTA)



Thesis: 50 p., 4 figures, 13 tables, 66 sources.

ADVERTISING, B2B ADVERTISING, ONLINE ADVERTISING,
OFFLINE ADVERTISING, ADVERTISING OBJECTS.

The purpose of the study: to develop a set of measures and substantiate
proposals aimed at improving the effectiveness of advertising in the field of B2B
based on JSC «Minsk tractor works».

The object of research: advertising in the field of B2B.

Subject of the research: advertising activities in the field of B2B based on
JSC «Minsk tractor works».

Research methods: analysis and synthesis, abstraction, comparative analysis,
systematic methods of data processing.

Research and development: the theoretical aspects of organization-based
B2B advertising have been studied, performance analysis and evaluation have been
carried out, and proposals have been developed to improve the effectiveness of

advertising in the B2B sector of «Minsk tractor works».
Scope of possible application: advertising activities of JSC Minsk tractor

WOrks».

The author of the paper confirms that the computational and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to
their authors.
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