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Junomuas pabora: 83 c., 42 puc., 4 Tabm., 67 HICTOYHUKOB.

MAPKETHHTI, ®UPMEHHBIN CTWJIb, KOPIIOPATHBHAA
NAEHTUYHOCTDL, OUHEHKA D®PEKTHMBHOCTU.

Lenpto UIUIOMHONM paboThl sABIsETCS pa3paboTKa MPEATIOKEHUN 110
coBepiieHcTBoBaHuio pupmenHoro ctust CII «Ctuamapk».

OObeKT uccaenoBanHusi: GUPMEHHBIN CTUITb.

[Ipenmer uccnenoBanus: oleHKa pe3ynbTaTuBHOCTH pupmenHoro ctuist CIT
«CTunmapk».

Meroabl HCCIENOBaHUS: AaHAIW3 HAYYHOW JIMTEpPaTypbl M JOKYMEHTOB
OpraHM3aliy, UHAYKINS, aHAJIU3 CYIIECTBYIOIINX AJIEMEHTOB (PMPMEHHOTO CTHJIS
CII «Ctunmapk», 00001IeHne U CUCTEMHBIN TOIXOT.

HccnenoBanus u pazpabOTKH: MPOAHAIM3UPOBAHBI TEOPETHUYECKUE OCHOBBI
(UPMEHHOr0 CTWJISI U €ro 3HayeHUWEe B MApKETHHIE, PACCMOTPEHBI IMOKA3aTENH
s dexTrBHOCTH (HUPMEHHOTO CTWIs, MpoBenéH aHanmu3 ¢upmenHoro CII
«Ctunmapk» € Lenpl0  MOBbIIIEHUS A((PEKTUBHOCTH €ro MapKETUHIOBOU
NEeSATEIbHOCTH, CAETaHbl COOTBETCTBYIOIINE MPEIIIOKEHUS.

O6mactb Bo3mMoxkHOro npuMeHenus: CII «Ctuamapky.

ABTOp pPabOThl TOATBEPXKAAET, YTO MPUBEACHHBII B HEW pacyeTHO-
aHAIMTHYECKUI MaTepuan MpaBWIBHO M OOBEKTHUBHO OTPAXAET COCTOSIHHUE
HCCJIETyEMOTO Mpoliecca, a BCE 3aMMCTBOBAHHBIE M3 JUTEPATYPHBIX M APYTHX
MCTOYHHUKOB COMPOBOKIAIOTCS CChIJIKAMU Ha UX aBTOPOB.



Heimomnas padota: 83 c., 42 mait., 4 Tabin., 67 KpeIHIIL.

MAPKETBIHTI, OIPMOBbBI CTblJIb, KAPITAPATBIYHAS
IJIDHTBIYHACIIb, ALIDHKA D®EKTHIYHACII].

Mbrait gacienaBanHs 3'ysieIiia pacipaloyka npamnaHoy na y1ackaHaJIeHH]
dipmosara cteutio CIT «CteuiMapk.

AOG'ext maciemxaBaHHs: HIPMOBBI CTHLIb.

[IpagmeT nmacnemaBaHHS: amPHKa BBIHIKOBACI ¢ipmoBara creutio CII
«CTBUIMapK.

Meranel nacienaBaHHS: aHaN3 HABYKOBal JTapaTtypbl 1 JaKyMEHTay
apra”izaipli, I1HAYKIBIS, aHaji3 ICHYIOUbIX JJieMeHTay (¢ipMoBara CTBUIIO
CII «Ctpimmapk», abaryabHEHHE 1 CICTAIMHBI TAABIXO/.

JlacnenaBaHHi 1 pacmpanoyki: TpaaHalli3aBaHbl TIAPITHIYHBIS ACHOBBI
(dipMoBara CTBUIIO 1 Sro 3HAYPHHE Y MAapKETBIHTY, pa3rJie[KaHbl IaKa34bIKi
adexThIyHacI ¢ipMoBara CTbuTIO, mpaBea3eHbl aHani3 gipmonara CIT «Cteiamapky
3 M3Tail MaBBIIIPHHA 3()EKTHIYHACLI Sr0 MapKeThIHTaBail A3eHHacIl, 3p00JICHbIS
aJnaBeHbIA MPANIAHOBBI.

Bo6nacup marusimara npeiMsiHeHHs: CIT «CTeuiMapk».

A¥Tap pa®oThl MauBspKae, ITO MPBIBEA3EHBI ¥ €l pa3IiKoBa-aHAIITHIYHbI
MaT3phIsiI IpaBUIbHA 1 a0'eKThIYHA a/JTIOCTPOYBAE CTaH JaciieiBaHHara mnparjcy, a
Yce 3ama3bplyBaHHI 3 JIITApATyPHBIX 1 IHIIBIX KPBIHII CYITpaBa>Karollla crachlUikami
Ha IX ayTapay.



Diploma work: 83 p., 42 figures, 4 tables, 67 sources.

MARKETING, CORPORATE STYLE, AND EFFICIENCY
ASSESSMENT.

Aim of the study: development of proposals to improve the corporate identity
of the JV «Stillmarky.

Object of study: corporate style.

Subject of study: evaluation of the effectiveness of the corporate identity of
JV «Stillmark».

Research methods: analysis of scientific literature and documents of the
organization, induction, analysis of existing elements of the corporate identity of
JV «Stillmark», generalization and a systematic approach.

Research and development: the theoretical foundations of corporate identity
and its importance in marketing are analyzed, the indicators of corporate identity
effectiveness are considered, the analysis of the JV «Stillmark» is carried out in order
to increase the effectiveness of its marketing activities, and appropriate proposals
are made.

Possible application area: JV «Stillmark».

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to
their authors.



