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Junnomuas pabota: 61 c., 16 puc., 7 Tabi., 59 UCTOYHUKOB, 2 MIPUITOK.

MAPKETHWHI', BPEH/I, BPEHAVHI", PEKIIAMA

Lens uccnenoBaHus: pa3paboTKa MPEASIOKEHUN MO COBEPIICHCTBOBAHUIO
openaunra I'YO «MHcTUTyT OuM3Heca benopycckoro rocyaapCcTBEHHOIO
YHUBEPCUTETAY.

OOBeKT uccienoBanus: OpeHAHT.

[Ipenmer uccnenoanusi: Openauur B Uuctutyre 6uzneca bI'Y.

Mertonpl UCCIENOBAaHUS: AaHAIW3 HAYYHOW JINTEPATyphl M JTOKYMEHTOB
OpraHu3alvy, UHIYKLKS, aHaJIM3 CYIIECTBYIOIIUX 3JIeMeHTOB Openna MHctutyTta
ousHeca BI'Y, 000011eHe U CUCTEMHBIN HOIXO.

HccnenoBanust v pa3pabOTKHU: MpOaHAIU3UPOBAHBl TEOPETUYECKUE OCHOBBI
OpeHIuHTa U €ro poJid B pEKjamMe, pacCMOTPEHbl MokazaTtenu 3(h(HEKTUBHOCTH
Openaunra, mpoeAéH aHanu3 Openna ['YO «Muctutytr 6usneca benopycckoro
rOCYy/IapCTBEHHOTO YHUBEPCUTETa» C IEJIbI0 MOBBIIEHUS 3(P(HEKTUBHOCTH €ro
MapKETHHTOBOU JIEATEIIbHOCTH, ClI€JIaHbl COOTBETCTBYIOIIMNE MPEIIOKEHNUS.

O6nactb Bo3moxxkHoro npuMenenus: ['YO «uctutyt 6uszneca benopycckoro
rOCYJapCTBEHHOIO YHHUBEPCUTETA.

ABTOp pabOTBl MOATBEPXKIAET, 4YTO NPHUBEICHHBIH B HEHl pacyeTHO-
aHAJIMTUYECKUM MaTepuai MNpPaBUIBHO M OOBEKTHUBHO OTPAaXKaeT COCTOSTHUE
UCCIIElyeEMOr0 IIpoLecca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYypHBIX M JPYTUX
HCTOYHUKOB COITPOBOKIAIOTCS CCBUIKAMU Ha UX aBTOPOB.



Jpimiomuas pabora: 61 c., 16 man., 7 tab:ma., 59 kpsiHil, 2 qanar.

MAPKETBIHI", bPOH]I, BPOHJIBIHI", POKIIAMA

Mbra nacienaBaHHs: pacrpalioyka mpanaHoy na yaackaHajieHH1 OpIHABIHTY
AV A «lucTeiTyT 613HECY benapyckara a3spxayHara YHIBEpPCITITay.

Ab'exT nacnenaBaHHs: OpIHIBIHT.

[Ipagmer nacnenaBanus: Op3HABIHT y [HCTHITYIIE O13HECY BIIY.

Mertanpl fgacienaBaHHs: aHalli3 HaBYKOBaW JTapaTypbl 1 JaKyMmMeHTay
aprasizanibli, IHAYKIbIS, aHAI3 ICHYIOUBIX 3JIeMeHTay OpaHaa [HcTeiTyTa Oi3HECY
BJ1Y, abarynbpHeHHE 1 CICTIMHBI MaIBIXO/I.

JlacnenaBaHHl 1 pacrmpaloyki: IpaaHali3aBaHbl TIAPAITHIUYHBIS aCHOBBI
OpoHIBIHTY 1 STO poyii ¥ poKIaMme, pas3rieKaHbl IMaKa3ublki 3(EKThIYHACI]
OpaHIBIHTY, TIpaBeA3eHbl aHani3 Opanga JAYA «lHcteiTyT 6i13Hecy benapyckara
I3sip)kayHara — YHIBEpCITATa» 3  MAITall  MaBBIIDHHS — A(EKThIYHACII  ST0
MapKeThIHTaBai J3elHacIll, 3po0JIeHbI aIIaBEeIHbIS PAITaHOBHI.

Bo6nacip marusimara npeiMsaeHHs: [IY A «IHCcTRITYT 613Hecy benapyckara
I3gpxKayHara YHIBEpCITITay.

A¥Tap paOoThl ManBsipkae, MITO MPBIBEA3EHBI ¥ i pa3iiKoBa-aHATITHIYHBI
MaTAPBIST TPaBUIbHA 1 a0'eKThIYHA aUTIOCTPOYBae CTaH Jaciie/[BaHHara mnpampcy, a
yce 3ama3plYBaHHI 3 JIITApaTyPHBIX 1 IHIIBIX KPBIHII CYIIpaBaKaoIIa Criachlikami
Ha 1X ayTapay.



Diploma work: 61 p., 16 figures, 7 tables, 59 sources, 2 appendices

MARKETING, BRAND, BRANDING, ADVERTISING

Aim of the study: development of proposals for improving the branding of
School of Business of BSU.

Object of study: branding.

Subject of study: branding at School of Business of BSU.

Research methods: analysis of scientific literature and organization
documents, induction, analysis of existing elements of the brand of School of
Business of BSU, generalization and system approach.

Research and development: the theoretical foundations of branding and its
role in advertising were analyzed, branding efficiency indicators were considered,
the brand analysis of School of Business of BSU was conducted in order to improve
the efficiency of its marketing activities, and relevant proposals were made.

Possible application area: School of Business of BSU.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under
study, and all borrowed from literary and other sources are accompanied by
references to their authors.



