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DIGITAL-MAPKETUHI', OBPA3OBATEJIbBHBIE VYCIIYI'HU, YAT-BOT,
JIMJTEPBI MHEHUIA

Lenp uccnenoBanus: pazpaboTaTh NPEUIOKEHHUS IO Pa3BUTHIO KOMILJIEKCA
npoaswxkennsa MHcturyTa ousneca bI'Y.

OOBbeKT ncciae1oBaHus: KOMIUIEKC MPOJIBUKEHHUS B MAPKETHUHTE.

[Ipenmer nccienoBanus: KOMIUIEKC POJABUKEHNS B MapKeTuHre MHcTuTyTa
ouzHeca bemopycckoro rocyjapcTBEHHOIO YHUBEPCUTETA.

Mertoapl  UCCHENOBaHWs: KOHTEHT-AHAJIW3, CPABHUTEIBHBIM  aHAJU3,
CTaTUCTUYECKHUE U rpapuueckre METO/Ibl, aHKETUPOBAHUE.

UccnepoBanust u  pa3pabOTKUA: B XOAE HCCIEAOBAHHUS PACCMOTPEHBI
TEOPETHUYECKHE OCHOBBI KOMIUIEKCA IMPOJBMXKEHHS, €r0 3JIEMEHTHl U (YHKILIHH,
IIPOAHATIM3UPOBAHBI COBPEMEHHBIE HHCTPYMEHTHI MAPKETUHTOBBIX KOMMYHHKAIUH,
BKJIIOYAsl COL[MAIbHBIE CETH, MECCEHIPKEpbl, MH(IIOCHC-MAPKETHHT U 4aT-OOTHI.
[IpoBenéH aHanu3 TEKylled MapKETUHIOBOW AesTenbHOCTH MHCTUTyTa OHM3HEeca
BI'Y, BbIABICHBI HEAOCTAaTKM B KOMIUIEKCE mpojaBuwxeHus. Ha ocHoBe
AHKETUPOBAHUS LEJIEBOW AyJUTOPUHM TNPEIIOKEHB HANPABICHUS YIy4YIICHHUS:
uHTerpauus Telegram-uaT-60Ta U BHEAPEHUE JIMEPOB MHEHH.

O06mactb  BO3MOXXHOIO  MPAKTHYECKOTO  NPUMEHEHHs:  IpaKTUKa
MapKETUHIOBBIX KOMMYHHUKALIM W TPOJABUKEHHS OOpa30BATENbHBIX YCIYyI B
Huctutyte OusHeca BI'Y.

ABTOp pabOThl MOITBEPXKAAET, YTO MPUBEACHHBII B HEW pacyeTHO-
aHAIMTUYECKUI Marepuan NpaBWIbHO M OOBEKTUBHO OTPAXKAET COCTOSIHUE
HCCIIEAYEMOTO TPOLECCa, a BCE 3aMMCTBOBAHHBIE W3 JIUTEPATYpHBIX U JIPYTHX
MCTOYHUKOB CONPOBOXKIAIOTCS CCBUIKAMH HA UX aBTOPOB.
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MbTa ngacnemaBaHHS: pacmpariaBallb MPANaHOBbI TMa PasBiIllli KOMIUICKCY
npacoyBaHHs 1HCThITYyTa O13Hecy B/IY.

AOG'exT macnenaBaHHs: KOMILIEKC IPACOYBAHHS ¥ MapKETHIHTY.

[IpanMer nacnenaBaHHS: KOMILIEKC MPACOYBaHHS ¥ MapKETHIHTY 1HCTHITYTa
6i3Hecy benapyckara a3spxayHara yHIBepCITITA.

Meranel  gacienaBaHHS: — KaHTIHT-aHATI3,  IapayHAJIbHBl  aHAI3,
CTATBICTBIYHBISA 1 TpadiYHbIA META/Ibl, aHKETABAHHE.

JlacnenaBanHi 1 pacnpanoyki: Y Xoa3e JaciefaBaHHs pas3riieIKaHbl
TIAPITHIYHBIL ACHOBBI KOMIUIEKCY IpPAaCOyBaHHS, SAr0 3JEMEHThl 1 (YHKIIbIL,
IpaaHali3aBaHbl CYYacCHbIS 1HCTPYMEHTBl MAapKETBIHTaBbIX  KaMyHIKAlbIH,
YKJIIOYAIOUbl CallbISIIbHBIS CETK1, MECCEHIKEPHI, 1H(DIIOEHC-MAPKETHIHT 1 4aT-O0THI.
[IpaBen3ensl aHami3 OArydail MapKkeTbIHTaBail 3eitHacIl 1HCThITyTa O13Hecy B/Y,
BBIIYJIEHBI HEIAXOIIbI ¥ KOMILUIEKCE MpacoyBaHHsA. Ha acHOBe aHkeTaBaHHS MATaBau
ayIbITOPBII MpanaHaBaHbl HAMPaMKI MaJSMIIPHHSA: 1HTArpanbia Telegram-yaT-060oTa
1 YKapaHeHHe JIi13pay MEpKaBaHHAY.

Bob6nacup MardpiMara  IpakTblYHAra  MpPbIMSHEHHS: MpaKThIKa
MapKEThIHT'ABBIX KaMYHIKAlbIi 1 MPacoyBaHHs alyKalbIMHBIX MACIyT Y [HCTBITYIIE
oi3necy BJIVY.

A¥Tap mpaibl nauBsip/pKae, MITO MPBIBEA3EHBI ¥ €1 pa3iiKkoBa-aHATIThIYHBI
MaT3phIs MpaBiibHA 1 a0'eKThIYHA aJINTIOCTPOYBAE CTaH JA0CeHara mpaipcy, a yce
3ama3bluaHblsl 3 JITAPAaTyPHBIX 1 IHIIBIX KPBIHII CYNpPaBaJKarolllla ClacbulKaMi Ha
1X ayTapay.
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The purpose of the study: to develop proposals for the development of the
BSU Business Institute promotion complex.

The object of research: the complex of promotion in marketing.

Subject of the research: the marketing promotion complex of the Business
Institute of the Belarusian State University.

Research methods: content analysis, comparative analysis, statistical and
graphical methods, questionnaires.

Research and development: the research examines the theoretical foundations
of the promotion complex, its elements and functions, and analyzes modern
marketing communication tools, including social networks, messengers, influencer
marketing, and chatbots. An analysis of the current marketing activities of the BSU
Institute of Business has been carried out, and shortcomings in the promotion
package have been identified. Based on a survey of the target audience, areas of
improvement are proposed: the integration of a Telegram chatbot and the
introduction of opinion leaders.

Field of possible practical application: the practice of marketing
communications and promotion of educational services at the BSU Institute of
Business.

The author of the paper confirms that the computational and analytical
material presented in it correctly and objectively reflects the state of the process
under study, and all borrowed from literary and other sources are accompanied by
references to their authors.



