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Humnomuas pa6ora: 71 c., 23 puc., 11 tabin., 62 uctounuka.

[MU®POBOM MAPKETHHI', MAPKETUHI' OBBIE KOMMYHKHUAIIWH,
MU®POBBIE MAPKETHMHI'OBBIE KOMMVYHUKALIUM, WHTEPHET-
MAPKETHUHI', KOHTEHT-MAPKETHHI .

Llenpro mccnenoBaHus SIBIASETCS pa3pabOTKa MPEMIOKEHUH MO PA3BUTHIO
G pOBBIX MApKETUHTOBBIX KomMmMyHuKaui Y11 «Munckoe otaenenue benTIIIT».

OOBeKT ncciaenoBaHus: UPPOBbIE MAPKETUHTOBbIE KOMMYHHUKAIUU.

[Ipenmer uccnenoBaHus: MUPPOBbIE MApPKETUHTOBbIE KOMMYyHUKammu YII
«Munckoe otnenenue benTIIID.

MeTob1 nccae1oBaHuUS: OOIICHAYYHBIE.

HccnenoBanus v pa3pabOTKH: HA OCHOBE M3YUYEHUS TEOPETUUECKUX ACIIEKTOB
IU(POBBIX MAPKETUHTOBBIX KOMMYHHUKAIMI ObLIa ONpeeieHa UX CYIIHOCTb, eI,
KJaccu(ukanus, MEeTOJbl OUEHKH UX 3(PPEKTHUBHOCTH, a TaKXKE PacCMOTPEHBI
pEryJIUpyIOlIe HOPMAaTUBHO-TIPABOBBIE JTOKYMEHTHI. bBbIT paccMOTpeH OmNBIT
UCIIOJIb30BAaHUSI LU(PPOBBIX MAPKETUHIOBBIX KOMMYHHKAUUWA OETOpYCCKHUMH U
3apyOeXHBIMU KOMNAHUSIMU. bblT ocymiecTBn€éH aHanu3 nestenbHocTH YII
«Munckoe otnenenue benTIIIl» B ob6mactu 1UGPOBBIX MapPKETUHIOBBIX
KOMMyHUKalii. Ha oCHOBE MOJy4YEHHBIX JAaHHBIX pa3paboTaHbl MPEIIOKEHUS,
HaIlpaBJICHHbIE HA COBEPIICHCTBOBAHME KOMIUIEKCAa HU(POBBIX MapPKETUHIOBBIX
KOMMYHUKALIMI OTJEJICHHUS.

O6macTb BO3MOMKHOTO  IPAKTUYECKOTO NPHUMEHEHHS: IpaKTUYeCcKas
nearenbHocTh Y11 «Munckoe otnenenue benTTII»

ABTOp pPabOThl TOITBEPXKAAET, YTO MPUBEACHHBII B HEW pacyeTHO-
aHAIMTUYECKUI Marepuan NpaBWIbHO M OOBEKTHUBHO OTPAXAET COCTOSIHUE
UCCJIEyEMOr0 Mpoliecca, a BCE 3aMMCTBOBAHHBIE M3 JHUTEPATYPHBIX M JAPYTHX
MCTOYHHUKOB COMPOBOK/IAIOTCS CChIJIKAMH HA UX aBTOPOB.



Heimmomnas pana: 71 c., 22 man., 11 Tabm., 62 xpeiHi.

JOIYBABBI MAPKETBIHI, MAPKETBIHI'ABBISA KAMYHKIALBII,
JIIUBABBIA MAPKETBIHI"ABBIA KAMVYHIKALBII, [HTOPHOT-
MAPKETBIHI', KAHTOHT-MAPKETBIHT .

Mbrai nmacnmemaBaHHSA 3'SyJISe€lllla  paclpanoyka TMpamaHoy Mma  pasBiIll
JT140aBbIX MapKeTHIHTaBbIX KamyHikalpid YII»Minckae agnzsnenne benl TITT".

AOG'exT nacnenaBaHHA: T140aBbIs MAPKETHIHTaBbIsl KaMyHIKaIlbIi.

[Ipanmer  nmacnemaBaHHsA: — Ji40aBbIi ~ MAapKETHIHTABBII  KaMyHIKallbll
YII»Minckae agnzsnenne benl TITT".

Mertanp! facinenaBaHHs: AryJIbHAHABYKOBBISL.

JlacnegaBaHH1 1 pacnpaloyki: Ha aCHOBE BBIBYUYIHHSI TIAPATHIYHBIX aCIEKTay
J140aBbIX MapKETHIHTAaBBIX KaMyHIKalbli Oblla BbI3HAYaHA 1X CYTHACLb, MATHI,
Kjacipikanpls, MeTaabl alPHKI 1X H3(EKThIYHACI, a TakKcaMma pasrieaKaHbl
pOryNIOIOIF HapMaThIYHA-TIPaBaBbisl JaKyMEHTH. bBBIY pasriie/pkaHbl  BOIIBIT
BBIKAPBICTaHHS J140aBbIX MAPKETHIHIABbIX KAMYHIKALIbIK OeapyCcKiMi 1 3aMEKHbBIMI
KamnaHisMl. bery axpinuéynensl anami3 azedHacul YID» MiHckae aanssiieHHeE
benl TIIT " y ramiHe muy0aBbIX MapKETHIHTABBIX KaMyHikaubli. Ha acHoBe
aTpbIMAHbIX I3JI3€HBIX pacnpalaBaHbl IPAaHOBbl, HAKIPABaHBIS HA YAaCKaHAJIECHHE
KOMIUTEKCY JT190aBbIX MapKETHIHTABBIX KaMYHIKAIIbIN a/I135ICHHS.

Bo0nacis MarusiMara npakThluHara NpbIMSIHEHHS: PAaKThIYHAas a3eidHacup Y11
" Miuckae agng3suiende beal TIIT»

A¥Tap mpainpl nmauBsip/kae, IITO MPBIBEA3EHBI V € pa3iiKoBa-aHATITHIYHbBI
MaT3phIsI MpaBiibHA 1 a0'eKThIYHA aJINTIOCTPOYBAE CTaH JA0CeHara mpaipcy, a yce
3ama3bluaHblsl 3 JITApPaTypHBIX 1 IHIIBIX KPBIHIL CYNPaBaKaIoIIA ClacbUIKaMl Ha
1X ayTapay.



Thesis: 71 p., 22 pict., 11 tables, 62 sources.

DIGITAL MARKETING, MARKETING COMMUNICATIONS, DIGITAL
MARKETING COMMUNICATIONS, INTERNET MARKETING, CONTENT
MARKETING.

The aim of the study is to develop proposals for the development of digital
marketing communications of the UE "Minsk Branch of the BelCCI".

Object of the study: digital marketing communications.

Subject of the study: digital marketing communications of the UE "Minsk
Branch of the BelCCI",

Research methods: general scientific.

Research and development: based on the study of the theoretical aspects of
digital marketing communications, their essence, goals, classification, methods for
assessing their effectiveness were determined, and regulatory legal documents were
considered. The experience of using digital marketing communications by
Belarusian and foreign companies was considered. An analysis of the activities of
the UE "Minsk Branch of the BelCCI" in the field of digital marketing
communications was carried out. Based on the data obtained, proposals were
developed aimed at improving the complex of digital marketing communications of
the branch. Area of possible practical application: practical activities of the UP
"Minsk branch of the Belarusian Chamber of Commerce and Industry"

The author of the work confirms that the calculation and analytical material
provided in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to
their authors.



