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MAPKETHUHI'OBAS JEATEJBHOCTH, BUPYCHBII MAPKETHUHT,
NMHCTPYMEHTHI MAPKEHT'A

eny wuccnenoBanus: pa3zpaboTaTh W OOOCHOBATH TMPEIOKEHHUS IO
COBEpUIEHCTBOBaHUIO BUpYycHOro Mapketunra OO0 «Puocrenry.

OOBeKT uccie0BaHus: BUPYCHBI MApKETHHT.

[IpenMer wuccnenoBaHus: TEXHOJOTHS BHpycHoro wmapkeruara OOO
«PuocrenTy.

Meroabl HCCleOBaHUSA: OINHMCAHMS, CHUCTEMATU3allMH, CPaBHUTEIHHOTO
aHayM3a, aHaJlu3a JIMTepaTypPHbIX HCTOYHUKOB, CTATUCTUYECKUH, rpaduUeCKUu.

UccnenoBanus u pa3pabOTKU: HA OCHOBE U3YUYEHHS TEOPETUUECKHUX BOIIPOCOB
UCCJIEIOBAHMUSI BHUPYCHOTO MAapKETHUHIa, OMNpEAENIEHbl €ro OCOOEHHOCTH U
3G (HEKTUBHOCTh OT HCIOJIB30BaHUS BUPYCHOTO MAapKETHHra Ha MPEINPUSTHH,
MPEAJIOKEHBl MEPOIPHUSITUIO HAIPaBJICHHbIE Ha COBEPIICHCTBOBAHUE BUPYCHOTO
MapkeTuHra B OOO «PuocTteiT».

O06yacTb BO3MOXHOTO MPAKTHUUYECKOTO MPUMEHEHUS: BUPYCHBIA MapKETHUHT
OO0O «PuocteiT.

ABTOp paboOThl TOATBEP)KIAET, YTO TMPHUBEICHHBIH B HEHl pacyeTHO-
AHAIUTUYECKUN MaTepuall OOBEKTUBHO OTPAXaeT COCTOSHUE WCCIIETyeMOTO
MpoIecca, a BCE 3aUMCTBOBAHHBIE W3 JIMTEPATYPHBIX U JIPYTHMX HCTOYHUKOB
TEOPETUYECKHE, METOJOJIOTUYECKUE U METOJUYECKHE IOJOKEHUS M KOHUEMIUU
COMPOBOKJIAIOTCS CChUIKAMH Ha UX aBTOPOB.



Thesis: 61 p., 14 fig., 24 tables, 52 sources.

MARKETING ACTIVITIES, VIRAL MARKETING, MARKETING
TOOLS

The purpose of the study: to develop and substantiate proposals for improving
viral marketing of Riostate LLC.

Objective of the study: viral marketing.

Subject of the study: viral marketing technology of Riostate LLC.

Research methods: descriptions, systematization, comparative analysis,
analysis of literary sources, statistical, graphical.

Research and development: based on the study of theoretical issues of viral
marketing research, its features and the effectiveness of using viral marketing at the
enterprise are determined, measures are proposed to improve viral marketing at
Riostate LLC.

Area of possible practical application: viral marketing of Riostate LLC.

The author of the work confirms that the calculation and analytical material
presented in it objectively reflects the state of the process under study, and all
theoretical, methodological and methodological provisions and concepts borrowed
from literary and other sources are accompanied by references to their authors.
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MAPKETBIHTABASI  JI3EMHACIIb, BIPYCHbI MAPKETHIHT,
[HCTPYMEHTbBI MAPKEHT' A

Mbra pacnenaBaHHs: pachpainaBallb 1 aOrpyHTaBallb IpanaHOBBI Ma
VaackaHaieHH1 BipycHara MapkeThIHTY TAA «Poisacieiit.

AG'exT nacienaBaHHs: BIpYCHbI MAPKETHIHT.

[Ipagmer nacnenaBaHHS: TAXHaAJoOrig BipycHara MapkerolHTy TAA
«Pprgacoeny.

Mertanpl nacieaBaHHs: ammicaHHl, CiCTAMATHI3AIlbIl, TapayHaIbHAra aHajizy,
aHaI3y JiTapaTypHBIX KPBIHIII, CTaTHICTHIYHBI, Ipad)iuHBbI.

JlacnenaBanHi i pacpaloyki: Ha aCHOBE BHIBYUIHHS TIAPITHIYHBIX MTBITAHHSY
Jacje/aBaHHs  BipycHara MapKeTBhIHTY, BbI3HauaHbl sAro acaoOmiBacii 1
aeKThIYHACIh aJl BBIKAPBICTAHHS BIpyCcHara MapKEThIHTY Ha MpaanpbIEeMCTBE,
mparnaHaBaHbl MeEpanpbleMCTBY HakKipaBaHbld Ha VJacKaHalleHHE BipycHara
MapkeTbiHTy ¥ TAA «PoIsicieiiT.

Bo6nacis MarysiMara rnpakThI4Hara mpbIMsSIHEHHS : BIpyCHBI MapKeThIHT TAA
«PrIsicieiTy.

A¥Tap mpanbl manuBsip/Kae, IMTO MPBIBEA3EHBI ¥ €l pa3iikoBa-aHATITHIYHBI
MaTIPBIST  a0'eKThIYHA aUIIOCTpOYBae CTaH JOCJIeJHara Tmpampcy, a yce
3ama3bluaHblsl 3 JITApPATyPHBIX 1 1HIIBIX KPBIHII TIAPITHIYHbISA, METaalariyHbls 1
METaJIBIYHBIS MaJIaXK HHI 1 KaHIPIIIBI CYIpaBaKarolla CriachklIkaMi Ha iX ayTapay.
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