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Junnomuas pabota: 64 c., 3 puc., 8 Tabi., 54 ucrounuka, 4 npui.
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[ens uccnenoBanus: pa3paboTaTh HapaBiICHUS Pa3BUTUsL GUPMEHHOTO CTUIIS
000 «JIuA ITax».

OOBeKT uccneaoBaHusl: PUPMEHHBIN CTHIIb B MAPKETHHTE.

[Tpenmet uccnenoBanus: pupmennslii ctuiib OO0 «JIuA Ilaky.

Metonel  uccinenoBaHus:  (OKyC-IpyIllla, ONpPOC, CPaBHEHHUE, LEMHBIX
MOJICTAHOBOK, OaTaHCOBBIA METOI, IpPUeM aOCONIOTHBIX Pa3HHIl, pacueT CPEIHUX U
OTHOCHUTEIIbHBIX BEJIMYUH U JP.

HccnenoBanus u pa3paboTKHu: IPOAHATU3UPOBAHBI TEOPETUKO-
METOJI0JIOTUYECKUX MOJIXO0JIbI MO MpobjeMe pa3BUTUSA U OLUEHKH (PUPMEHHOIO CTHIIS
OpraHu3aluy, JaHa oIleHKa oIeHKy ¢upmeHHomy cTmmo OO0 «JImA Ilaky,
pa3paboTaHbl U OLEHEHBI MEPONPUATUS MO (HOPMUPOBAHUIO (UPMEHHOTO CTHIIS
000 «JIuA ITax».

OOmacTh  BO3MOXXHOTO  MPAKTUYECKOTO  MPUMEHEHHUS:  OpTaHU3aIHH
Pecniy6nuku benapych.

ABTOp paboTHl TOATBEPKAACT, UYTO TMPHUBEICHHBIM B HEH (HaKTUUSCKUIA
Marepuai MpaBUIbHO U OOBEKTUBHO OTPaXKAE€T COCTOSTHUE MCCIEAYEeMOro mpoiiecca,
a BCE 3aMMCTBOBAaHHbIEC U3 JUTEPATYpPHBIX U JPYTUX HUCTOUHHKOB TEOPETUUYECKHUE U
METOJI0JIOTUYECKUE TOJO0KEHUS W KOHIICTIIIMM COTMPOBOXKAAIOTCA CChUIKAMHM Ha HX
aBTOPOB.



Thesis: 64 p., 3 figures, 8 tables, 54 sources, 4 appendices.

CORPORATE IDENTITY, BRAND, MARKETING, DIGITAL
MARKETING, ROI, MEDIA CHANNELS, WEBSITE, SOCIAL NETWORKS,
SMM, PROMOTION

The purpose of the study: to develop the directions of corporate identity devel-
opment of LiA Pak LLC.

The object of research: corporate identity in marketing.

The subject of the research is corporate identity of LiA Pak LLC.

Research methods: focus group, survey, comparison, chain substitutions, bal-
ance method, reception of absolute differences, calculation of average and relative
values, etc.

Research and development: theoretical and methodological approaches to the
problem of developing and evaluating the corporate identity of an organization are
analyzed, the assessment of the corporate identity of LiA Pak LLC is given, measures
for the formation of the corporate identity of LiA Pak LLC are developed and evalu-
ated.

Field of possible practical application: organizations of the Republic of Bela-
rus.

The author of the work confirms that the factual material presented in it cor-
rectly and objectively reflects the state of the process under study, and all theoretical
and methodological provisions and concepts borrowed from literary and other
sources are accompanied by references to their authors.



Jeimuiomuas npara: 64 c., 3 main., 8 tabmn., 54 KpbiHilbl, 4 TPHIM.

®IPMOBHI CThUIb, BPOH/, MAPKETHIHT', JITMBABbI MAPKETBIHI,
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[IPACOVBAHHE

Mbra nacnenaBaHHs: pachpaiiaBallb HampaMki passilis (ipmoBara CTBUIIO
TAA «JIuA ITax».

AOG'exT nacnenaBaHHs: (pipMOBBI CTBUTb Y MAPKETHIHTY.

[Tpanmer nacnenaBanHs: GipmoBbl cThUTL TAA «JInA ITaxy.

Meransl nacnenaBaHHs: (OKycC-TpyIa, anblTaHHE, MapayHaHHE, JIAHITY>KHBIX
MajiICTaHOBAK, OajaHcaBas MeTajl, MPBIEM aOCAFOTHBIX PO3HII, Pa3liK CAPIAHIX 1
aJITHOCHBIX BEIIYbBIHD 1 1HIII.

JlacnenaBaHHi 1 pacmparloyki: IMpaaHai3aBaHbl TIAPIThIKA-MeTaanariaHbix
MaJbIX0/IbI T1a MpabiieMe pa3BilI 1 alPHKI GipMoBara CThUIIO apraHizallbli, Jaj3cHa
alpPHKa aimHKy ¢ipmoBamy crbutio TAA «JImA Ilak», pacmpariaBadbl 1 aldHEHBI
MepanpbsieMCcTBbI Tla (papmipaBanHi GipmoBara cTeuito TAA «JIuA I[Taxy.

BoGnacup marubiMara mpakThluHara MpbIMSHEHHS: aprasizaubli PacmyOumiki
benapycs.

A¥Tap mpanpl marBspjKae, IITO MNPbIBEA3EHbI ¥ € (DaKTHIYHBI MaTIPBISI
mpaBiibHa 1 a0'eKThIyHA auIIOCTpOYyBae CTaH JocleaHara mpamdcy, a yce
3ama3bl4aHblsl 3 JITAPATYPHBIX 1 1HIIBIX KPBIHIL TIAP3THIYHBISA 1 METaJalariyHbls
MajaXKdHHI 1 KaHIPIIIBI CynpaBapKarollila crachbuikaMmi Ha 1X ayTapay.



