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Junnomuas pabota: 54 c., 14 puc., 3 T1abi., 58 UCTOUHUKOB, 4 TIPUII.
JIOSJIBHOCTD KJIMEHTOB, MAPKETHUHT, OLIEHKA
JIOSAJIBHOCTHU, BOHYCHAS ITPOI'PAMMA.

Lenp uccrnenoBanusi: pa3paboTKa KOHLEMNIMH MPOTPaMMBbl JIOSIBHOCTH
kiueHToB OO0 «Knyo AUCO».

OOBEKT UCCIeI0OBaHUS: JIOSIbHOCTh KIIMEHTOB.

[Ipenmer wuccnegoBaHWsA:  KOHLEMLMS  JIOSJIBHOCTH  KIMEHTOB B
000 «Knyo IUCO».

MeTtonbl Hccne0BaHus: TEOPETUUECKOT0 aHallu3a U CUHTE3a, MHIYKIUH,
JNeAYKIMH, METOAbl SKOHOMUYECKOTO aHAIN3a, CPABHEHUS U OMKCAHHE.

UccnenoBanust u pa3pabOTKU: HA OCHOBE H3YYEHHUS TEOPETUYECKUX
BOMPOCOB CYIIHOCTH KOHIIEIIMHU JIOSUIBHOCTA KIMEHTOB ObLI OCYILECTBIICH
aHanu3 ypoBHs J0sbHOCTH KiueHToB OO0 «Kiny6o AMCO», KoTopsIii BKITIOYAI
B ceOs, B TOM 4YMHCIE, M3yYEHHUE TMPAKTUKU HCIOIb30BAHUS MPOrPAMMBI
nosusibHoctTt B OO0 «Kny6 JNCO». Ha ocHOBaHMM TpPOU3BEIEHHOTO
UCClIeIOBaHWE ObUIM BHECEHBl MPEJIOKEHUS M0 CO3JaHUI0 MPOrpPaMMbl
JIOSUTBHOCTH KJIMEHTOB B OpraHU3allid M MPOU3BEACH pacueT SKOHOMUYECKOTO
s dekTa OT ee BHEAPCHHUS.

OOnacTh BO3MOXXHOTO IPUMEHEHHS: MApKETHHroBas JesTeIbHOCTD

000 «Kny6 IUCO».
ABTOp pabOTHI MOATBEPXKAACT, YTO TNPUBEIACHHBIH B HEW pacyeTHO-

AHAIMTUYECKUI MaTepual MPaBUILHO U OOBEKTHUBHO OTPA)KaeT COCTOSHUE
UCCIIEIyEMOr0 MPOLIECCa, a BCE 3aMMCTBOBAHHBIE U3 JIMTEPATYPHBIX U APYTUX
UCTOYHUKOB TEOPETUYECKHUE, METOJOJIOTUUECKUE U METOANYECKUE TTOJI0KEHUS U
KOHIICIIIUY CONTPOBOXKIAAIOTCS CChUIKAMH HA UX aBTOPOB.



JpimioMuas padora: 54 c., 14 mamonkay, 3 tabmiubl, 58 kpblHilL, 4
IaaaTKl.

JIASIJIBHACIIb KJIMEHTAY, MAPKETBIHT, AIIDHKA
JIASJIBHACIII, BOHYCHAA ITPAT'PAMA.

Mbsra nacnegaBaHHS: paclparioyka KaHIDMIBI MparpamMbl JiasuibHACI
kiientay TAA «Knyo JUCO».

AOG'eKT macienaBaHHA: JasJIbHACIH KIIICHTAY.

[Ipagmer nacnenaBaHHs: KaHIPIIIBIA JasuibHACHI KialeHTay y TAA «Kiny6
JACO».

Mertanpl nacienaBaHHS: TIApbIThIYHATA aHali3y | CIHTI3y, IHAYKIIl,
JRIYKIBI, METaIbl 9KaHaMIYHara aHajisy, mapayHaHHE U aricaHHe.

JlacnenaBaHHi 1 pacmpalloyki: Ha acHOBE BBIBYUDHHS TIAPAITHIYHBIX
IBITAHHSY CYTHACI[ KAHIRMIIBI1 JIAsJIbHACI KJTieHTay OBIY aXbIIIEYICHBI aHaATI3
y3poyHio nasmpHactl kiaieHTay TAA «Knyo IMCOy», sxi yxiatoyay y csi6e, y ThiM
JIKY, BBIBYY2HHE MPAKTHIKI BBIKAPBICTAHHS Mparpamsbl JastibHacIli ¥ TAA «Kiryo
JINCO». Ha maacraBe mpaBen3eHara jacjieaaBaHHs ObUIl YHECEHBI MPAIaHOBBI
1a CTBApIHHIO MIparpamsl JasuIbHACIl KITIEHTAY y apraHi3albli 1 3p00JIeHbI pasiiik
sKaHaMiuHara 3QeKTy aj se YKapaHeHHS.

BoGmacup marusiMara TpbIMSHEHHS: MapKeTbIHraBas a3eiiHacub TAA
«Kny6 JUCO».

A¥Tap nparibl nauBsipKae, ITo MPbIBE3EHbI ¥ €1 pa3ilikoBa-aHAIITHIYHBI
MaTIPBISUT TIpaBUIbHA 1 a0'€KTHIYHA aUIFOCTPOYBae CTaH JOCJIeIHara mparpcy, a
yce 3amasplyaHbld 3 JITapaTypHBIX 1 IHIIBIX KPBIHII — TIapITHIYHBI,
MeTaJajJariaHbls 1 METQJABIYHBIA TajJa)XdHH1 1 KaHIPIIIBI CyIpaBaJKaroIa
crlachbUTKaMi Ha iX ayTapay.



Thesis: 54 pages, 14 figures, 3 tables, 58 sources, 4 appendices.

CUSTOMER LOYALTY, MARKETING, LOYALTY ASSESSMENT,
BONUS PROGRAM.

Purpose of the study: development of the customer loyalty program
concept for LLC «Club DISO».

Object of study: customer loyalty.

Subject of the study: the concept of customer loyalty in LLC «Club DISO».

Research methods: theoretical analysis and synthesis, induction, deduction,
methods of economic analysis, comparison and description.

Research and development: Research and development: based on the study
of theoretical issues of the essence of the concept of customer loyalty, an analysis
of the level of customer loyalty of LLC «Club DISO» was carried out, which
included, among other things, a study of the practice of using the loyalty program
at LLC «Club DISO». Based on the research, proposals were made to create a
customer loyalty program in the organization and the economic effect of its
implementation was calculated.

Area of possible application: marketing activities of LLC «Club DISOx».

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under
study, and all theoretical, methodological and methodological provisions and
concepts borrowed from literary and other sources are accompanied by references
to their authors.
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