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Jumiomnas padota: 63 c., 9 puc., 14 tadin., 50 HCTOYHUKOB.

NMHTEPHET-MAPKETHHT, NHCTPYMEHTDI NHTEPHET-
MAPKETHUHI'A, TIOKA3ATEJIM OSOOPOPEKTUBHOCTN HWHCTPYMEHTOB
NHTEPHET-MAPKETHUHI'A, BUJIEOMAPKETHUHI, BEB-CAMT,

COLIMAJIBHBIE CETHU, KOHTEHT-MAPKETHUHI'

Hear wuccienoBanusi — pa3paboTKa MOPEJIOKEHUNW MO  TMOBBIIIECHUIO
apdextuBHOCTH MHTEpHET-MapKeTHHTa OO «ANCKHUHTY.

O0BbeKT ucc/IeI0BAHMS: UTHTEPHET-MAPKETUHT .

IIpeamer uccaenoBanus: narepaeT-mapkeTuHr OJ1O «AUCKHUHDY.

MeToabl uccaeq0BaHMS: MApKETHHTOBBIM aHalu3, rpaduyeckuil aHaius,
CpPaBHUTEIIbHBIM aHaIN3, 0000IIEHN TEOPETUUYECKOr0 M MPAKTUYECKOTO MaTepuala,
KpaTKUI aHAJIN3 JTUTEPATYPHBIX HCTOYHUKOB.

HccnenoBanuss u  pa3padOTKM:  BBISBICHBI HOBBIE  NPUOPUTETHBIE
HalpaBJICHUs] MO TOBBbIIIEHUIO d(dekTuBHOCTU uUHTEepHEeT-MapkeTunra OJ[O
«AVCKUHIY.

ObsacTh BO3MOXKHOIO NMPUMEHEHHUSI: COBEPIICHCTBOBAHWE MApKETHWHIA Ha
MPEINPUSITUH.

ABTOp pabOThl MOATBEPKIAET, UYTO TMPUBEACHHBIM B HEW pacueTHO-
aQHAJUTUYECKUN MaTepuanl TMpaBWIbHO U OOBEKTHUBHO OTPAXaeT COCTOSHUE
HCCIIEYEMOTO TIpolecca, a BCE 3aMMCTBOBAHHBIE U3 JIUTEPATYPHBIX U APYTHX
HMCTOYHHUKOB COMIPOBOKIAIOTCS CChUIKAMH HA UX aBTOPOB.

(moAnMCh CTyACHTA)



Graduate work: 63 p., 9 figures, 14 tables, 50 sources.

INTERNET MARKETING, INTERNET MARKETING TOOLS,
PERFORMANCE INDICATORS OF INTERNET MARKETING TOOLS, VIDEO
MARKETING, WEBSITE, SOCIAL MEDIA, CONTENT MARKETING

The purpose of the study is to develop proposals aimed at improving the
effectiveness of internet marketing at PUE «Ayskingy.

The object of the study: internet marketing.

The subject of the study: internet marketing at PUE «Ayskingy.

Research methods: marketing analysis, graphic analysis, comparative analysis,
theoretical and practical material generalization, brief analysis of literary sources.

Research and development: new priority areas for improving the effectiveness
of internet marketing at PUE "Aysking" have been identified.

Area of possible application: improvement of marketing at the enterprise.

The author of the work confirms that the calculation and analytical material
given 1n it correctly and objectively reflects the state of the process under study, and
all borrowed from literature and other sources are accompanied by references to their
authors.

(student's signature)



JpimmomMHuas mpama: 63 c., 9 mai., 14 ta6:a., 50 kpbIH.

IHTOPHOT-MAPKETBIHI', IHCTPYMEHTHBI IHTOPHOT-MAPKETBIHI'Y,
ITAKA3YBIKI DOEKTBIYHACLII IHCTPYMEHTAY IHTOPHOT-
MAPKETBIHI'Y, BUIDAMAPKETBIHT, BO5-CAUT, CALIBISIBHBIS CETKI,
KAHTOHT-MAPKETBIHI'

Mbra nacjienaBaHHs — pacnpanoyka npanaHoy rna NaBbIII3HHI 3(EKThIYHACII
IHTIPHAT-MapKETHIHTY AJIA «ANUCKIHTY.

AO'eKT naciielaBaHHA: IHTOPHAIT-MAPKETHIHT.

Ipaamer gacjenaBaHHsi: IHTOPHIT-MapKETHIHT AJIA «ANCKIHDY.

MeTtaabl JgacjelaBaHHsI: MapKETBIHTaBbI  aHaji3, rpadiuyHbl  aHai3,
napayHajdbHbl aHadi3, abaryJbHEHHE TlIap3ThlyHara 1 MpaKTblYHAra MaTdipbIsly,
KapOTKi aHaJi3 JIITApaTypPHBIX KPBIHIII.

JacjenaBaHHi i pacnpanoyki: BoIsiyI€HBI HOBbBIS MIPBISIPHITITHBISA HAITPAMKI T1a
MaBBIIIPHHI 3QEKThIYHACI IHTIPHAT-MapKeThIHTY AJ[A «AWCKIHIY.

BoOsacup marubiMara mnpbIMSHEHHSI: YJacKaHaJICHHE MAapKETHIHTY Ha
MpaIpbIeMCTBE.

A¥Tap mpailbl mauBsipAkae, WITO MPBIBEI3EHBI ¥ €l pa3iikoBa - aHATITBIYHbI
MaT3phIsil MpaBUlbHA 1 a0'eKThIYHA aIFOCTPOYBae CTaH JIOCieAHara mpaipcy, a yce
3ama3blyaHblsl 3 JITapaTypHBIX 1 IHIIBIX KPBIHII CyIpaBajXKaroIla CIachulkaMi Ha 1X

ayTapay.

(mopic cTyIPHTA)



