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Jlutimomuas pabota: 66 c., 25 puc., 3 Tabi., 51 UCTOYHUK.

bPEH/I, BPEHJIMHI', PEBPEHJIMHI', JIOI'OTUII, BPEH/BYK,
JIOAJIBHOCTD.

Hear uccaegoBanmsi: pazpadoraTh npoekT pedpenaunra OO0
«JInarepa TexCepBuc».

OO0beKT uccjie0BaHusA: PEOPECH IUHT.

IIpeamer wucciaexroBanmsi: ocobOeHHOcTH pedOpenaunra OO0
«JIuarepa TexCepBucy.

Metoabl  uMcciael0BaHUSI:  CTPYKTYpPHBIM, (YHKIIMOHAIBHBIM,
JOTUYECKU W  CPABHUTENIbHBIA  aHANM3, JCIyKUWsd, WHIYKIUS,
CTAaTHUCTUYECKUE M IKOHOMUKO-MATEMaTHIECKUE METOBI U CyOBEKTUBHO-
OOBEKTUBHBIN MOAXO/I.

HccnenoBanusi u  pa3paloTKM: HAa  OCHOBE  U3YYCHMS
TEOPETUYECKUX aCIIEKTOB peOpeHANHra, ObLIa ONPEIEICHA €r0 CYIIHOCTD,
1enu, KiaccuuKauys, METOIbI OIeHKH (P (HEKTUBHOCTH, a TaKKe OBbLIH
pPacCMOTPEHbl HOPMAaTHUBHO-TIPABOBBIE JTOKYMEHTHL. bbul mpoBeneH
aHalM3 OmbITa pPeOpeHIWHTa KakK 3apyOeXHBIX KOMIAHWHM, TaKk u
oenopycckux. bbul mpoBeneH ananu3 OpenauHra kommnanun OOO
«JIuntepa TexCepBuc». Ha ocHOBEe MOnMydeHHBIX JAaHHBIX pa3pabOTaHO
NpeI0KEHUE, HAIIPABJIIEHHOE Ha IPOBEJCHUE PEOPEHANHIa KOMIIAaHHH.

O06J1acTh BO3MOKHOTO IPUMEHEHMSI: IPAKTHYECKAs I€ATEIbHOCTh
komnanun OO0 «JIuatepa TexCepuc».

ABTOp paOOThl MOATBEPKAAET, YTO MPUBEICHHBIA B HEW pacyeTHO-
aHAJIMTUYECKUIT MaTepuan NpaBWIbHO U OOBEKTHBHO OTpa)aer
COCTOSIHHE HCCJIEAYEeMOro IIpolecca, a BCE 3alMCTBOBaHHBIE U3
JUTEPATYPHBIX U APYTUX HCTOYHUKOB COIIPOBOXKIAIOTCS CCBUIKAMHU HA UX
aBTOPOB.



JpiruiomMuas pabdora: 66 c., 25 main., 3 Tabn., 51 kpeIHina.

BPOH/I, BPOHBIHI, POBPOHBIHI, JIAT ATBIII, BPOH/BVYK,
JIASAJIBHACLD.

Mbra nacjieqaBaHHs: pacnpaiaBailb IpaekT paopsHasiHry TAA
«JIinTapa TaxCapaicy.

AD'eKT aacje1aBaHHs: PIOPIHJIBIHT.

IIpaaMeTt nacjienaBanHsi: acadmiBaciii pa0paHasiHTY TAA
«JIintapa TexCopsicy.

Metaabl qaciaenaBaHHsi: CTPYKTYPHBI, QYHKIBISTHATBHBI, JarigyHbl 1
napayHajabHbI aHaI3, I3YKIbIS, IHIYKIIbISI, CTATBICTBIYHBIS 1 SKAaHOMIKA-
MaTIMATBIYHBIS METAIbI 1 Cy0'eKThIyHA-a0'eKThIYHBI MAIBIXO/I.

JacjenaBaHHi i pacnpanoyki: Ha aCHOBE BBIBYUSHHS
TIAPITHIYHBIX acleKTay pIOPIH/IBIHTY, Oblla BhI3HAYAHA SITO CYTHACIID,
MOTHI, Kaciikalielis, METa bl alPHKI 3PEKTHIVHACII, a TaKcaMa ObLI1
pasrieKaHbl HapMaThlyHA-NPABABbIA JaKyMEHTHI. b1y NpaBea3eHbl
aHai3 JOCBEeAy PIOPIHABIHTY K 3aMEXHBIX KaMIaHiH, Tak 1 OelapycKix.
b1y npaBen3ensl anani3 OpaHAbIHTY KamnaHil TAA «JliHTapa
TexCopsic». Ha acHOBe aTphIMaHBIX JaJ3€HBIX paclpaliaBaHa mparnaHoBa,
HaKipaBaHae Ha MpaBsA3eHHE PIOPIHIBIHTY KaMIaHii.

Bo0aacubs MarybiMara npbIMsiHEHHS: TIPAKThIYHAS JI3€HHACIb
kamnanil TAA «JIintapa TaxCapsicy.

AY¥Tap npaupl nanBsipaxae, ITO NPbIBEA3EHBI ¥ €l pa3niKoBa-
aHAJITBIYHBI MATAPBISIT ITpaBUIbHA 1 a0'€KThIYHA a/JTIOCTPOYBAaE CTaH
JI0CIIeTHAra Mparpcy, a yce 3ana3blyaHbls 3 JTITApATyPHBIX 1 1HIIIBIX
KPBIHII[ CyTpaBaXKarolllla CrachUIKaMi Ha 1X ayTapay.



Thesis: 66 p., 25 fig., 3 tables, 51 sources.

BRAND, BRANDING, REBRANDING, LOGO, BRANDBOOK,
LOYALTY.

Research objective: to develop a rebranding project for Lintera
TechService LLC.

Research object: rebranding.

Research subject: features of rebranding for Lintera TechService
LLC.

Research methods: structural, functional, logical and comparative
analysis, deduction, induction, statistical and economic-mathematical
methods and subjective-objective approach.

Research and development: based on the study of the theoretical
aspects of rebranding, its essence, goals, classification, methods of
efficiency assessment were determined, and regulatory documents were
reviewed. An analysis of the rebranding experience of both foreign and
Belarusian companies was conducted. An analysis of the branding of the
company OOO Lintera TechService was conducted. Based on the data
obtained, a proposal was developed aimed at rebranding the company.

Area of possible application: practical activities of the company
OOO Lintera TechService.

The author of the work confirms that the calculation and analytical
material provided in it correctly and objectively reflects the state of the
process under study, and all borrowed from literary and other sources are
accompanied by references to their authors.





