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Llens wuccienoBaHus: pa3pabOTKa MNPEAIOKEHUHA 1O  NOBBILICHUIO
s PextrBHOCTH NHTEepHET-peknambl B OO0 «lIpoasukenne OuzHecay.

OOBbeKT HccaeoBaHus: UHTEPHET-peKiaMa.

[Ipenmer  uccnemoBaHusi:  MHTEpHET-pexsiama  npexnpusatus OO0
«[IponBukenmne OuzHeca.

Meronbl UCCIENOBaHUS: WHAYKLHMH, JEAYKLIUU, METOJbl CpaBHEHMS,
TaOJIMYHBINA U TpapUUIeCcKHil METO/IBI.

O06acTh BO3BMOXHOTO MPAKTHYECKOTO TPUMEHEHUS: PE3YIbTaThl AUILIOMHOM
paboThl MOTYT ObITH TpUMEHEHBI B AesiTeabHOCcTH OO0 «lIponBuxenre ouzHeca»
JUISL ONTUMU3AIMU PEKJIAMHBIX 3aTpat, MOBBILIEHUS KOHBEPCUU U 3(DPEKTUBHOCTU
WHTEPHET-NPOABMKEHUS. Kpome Toro, mnpemyio)KeHHble PEKOMEHIAUU MOTYT
WCIIOJIB30BaThCA IPYTUMHU KOMITAHUSIMU B chepe Majioro U cpeHero OusHeca.

ABTOp paboOTHl MOATBEPKAAET, UTO padOTa BHIMOJIHEHA CAMOCTOSITENIBHO U
IIPUBEICHHBIM B HEW PACYETHO-AaHAJIUTUYECKUM Marepuajg NPaBWIBHO U
OOBEKTHBHO OTPAXKAET COCTOSTHUE UCCIELYEMOr0 MPOLIECcca, a BCE 3aMMCTBOBAaHHBIE
U3 JINTEPATYypHbIX M JAPYTUX HCTOYHHKOB TEOPETHYECKHE, METOJI0JIOTUYECKUE
MOJIOKEHUSI U KOHUENIUU COMPOBOXKIAOTCS CChUIKAMH HA UX aBTOPOB.
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ONLINE ADVERTISING, DIGITAL MARKETING, TARGETING,
CONTEXTUAL ADVERTISING, EFFECTIVENESS, ADVERTISING
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The goal is to develop proposals to improve the effectiveness of Intranet
advertising in Business Promotion LLC.

The object of research is online advertising.

The subject of research is Business Promotion LLC.

Research methods: induction, deduction, comparison methods, tabular and
graphical methods.

Scope of possible practical application: the results of the thesis can be applied
in the activities of Business Promotion LLC to optimize advertising costs, increase
conversion and effectiveness of online promotion. In addition, the suggested
recommendations can be used by other companies in the field of small and medium-
sized businesses.

The author of the work confirms that the work was carried out independently
and the computational and analytical material provided in it correctly and objectively
reflects the state of the process under study, and all theoretical, methodological
provisions and concepts borrowed from literary and other sources are accompanied
by references to their authors.
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MbTa nacnenaBaHHs: pacipalaBallb panaHOBBI 1A MaBBIIIIHHI A3(EKTHIYHACI
[aTapHAIT-paknamer ¥ TAA "IIpacoyBanne 6i3Hecy".

AG'ekTam nmacnegaBaHHS: IHTIPHAT-PIKIIAMA.

[IpaameT nacnegaBaHHs: IHTIPHAT-pIKIamMa npaanpeiemcTBa TAA «IIpacoyBanne
013HACY».

MeTtazap! nacnenaBaHHs: 1HAYKITI, IOAYKIIBI, METAIbI TapayHaHHs, TAOIIIHBI 1
rpadiuyHbl METAIbI.

Bo6nacp Maruysimara nmpakThI9Hara MpeIMSHEHHS: BBIHIKI IBITUIOMHAN PabOTHI
MOTYIIb ObIlIb pbIMeHeHBI ¥ a3eiiHaciil TAA "llpacoyBanne 6i3Hecy" st
anThIMi3allbll PIKJIAMHBIX 3aTPAT, MaBBIIIIHHS KaHBEPCIl 1 3(PEKThIYHACIII
THTAPHAT-TIPACOYBaHHS. AKpaMs Taro, MparaHaBaHbIsI PIKaMEH IAIlbIi MOTYITh
BBIKAPBICTOYBAIIIIA 1HIIBIMI KaMIlaHisiMi ¥ cepbl Masora i cspagasira 6i3H3ca.
A¥Tap npaupl nanssipaxae, ITo Mpala BbIKaHaHa caMacTOMHAa 1 IPbIBEI3EHbI Y €if
pa3iliKoBa-aHAITBIYHBI MATAPBISI MpaBUIbHA 1 a0'eKThIVHA a/JIFOCTPOYBAE CTaH
J0CIieTHara Mparpcy, a yce 3ana3blyaHbls 3 JTITAPATYPHBIX 1 IHIIBIX KPBIHII
TIaPATHIUHBIS, METAJAJIATIYHbIS CTAHOBIIIYBI 1 KAaHIPIIIBI CyTIpaBaKaoIa
crachUIKami Ha 1X ayTapay.



