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JumnomHuas pabora: 57 c., 16 puc., 13 ta6:n., 52 ucrounnka, 1 mpun.

KOMITJIEKC TIPOJABW)XXEHUS, MAPKETHUHI'OBBIMI KOMIIJIEKC,
COBEPHIEHCTBOBAHHME KOMIIJIEKCA TTPOJABMXXEHUA

Heans qumiioMHoi padoThl: pazpaboTka U 0OOCHOBAHWE MEPONPHUITHI IO
COBEPILIECHCTBOBAHUIO MHCTPYMEHTOB MAPKETHMHIOBOI'O KOMIUIEKCA MPOIBUKECHUSA
st npeanpustus Y11 «Ckaitllpodumns.

O0beKkT MHcCCIe0BAHMA. TEOPETHUUECKUE  OCHOBBI  (POPMHPOBAHUS
MapKETUHIOBOI'0 KOMIUIEKCA IPOJBUKEHUS.

IIpeamMer mMccaeAOBAHUSI: MAapKETUHIOBBIA  KOMILUIEKC MPOAMKCHHS
npennpusitus Y11 «Cxaillpoduinsy.

MeToabl McCIeAOBAHUS: CPABHEHHE, aHATIN3, HAOIIOICHHE.

HccaenoBanusi u paspadoTKH. aHAIN3 JEATEIBHOCTH KOMIIAHUM, OLIEHKA
3¢ (EeKTUBHOCTH MPOJBHKEHUS caiiTa, pa3paboTka MEPONPUATUNA MO YBEIUUEHUIO
MOCEIAEMOCTH caiiTa, pacueT ux 3(HEeKTUBHOCTH.

O06s1acTh BO3MOKHOIO0 NMPAKTHYECKOI0 NPUMEHEHMS. MapKETHHIOBBIA
koMmiuieke YII «Ckaitnpoduiiby.

ABTOp pabOThl TOITBEPXKAAET, YTO MPUBEACHHBII B HEW pacyeTHO-
aHAIMTHUYECKUI Marepuan NpaBWIbHO M OOBEKTUBHO OTPAXKAET COCTOSIHUE
HCCJIEYEMOI0 Ipoliecca, a BCE 3aMMCTBOBAHHBIE M3 JIMTEPATypHBIX M JAPYTHX
VCTOYHHUKOB TEOPETUYECKUE, METOOJIOIMYECKUE U METOINYECKHUE ITOJIOKEHUS U
KOHLIEIIIIHA CONPOBOXKAAKOTCS CChUIKAMU HA UX aBTOPOB.



Jpimuiomuas mpana: 57 c., 16 man., 13 tabu., 52 kpsixit, 1 ga.

KOMIUIEKC TIIPABYX5HHS, MAPKETBIHI'ABBI KOMIIJIEKC,
YIACKAHAJIEHHE KOMITJIEKCA PYXY

Mbdra  aplmJioMHall  mpaunbl:  pacmparnoyka 1 aOrpyHTaBaHHE
MepanpbleMCTBay Ma YacKaHaJeHHI 1IHCTPYMEHTay MapKeThIHraBara KOMILIEKCY
npacoyBanHs s npaanpeiemcTBa Y11 «CxaitlIpodiby.

AO'eKT  jaciegaBaHHsSl:  TIAPATHIYHBIL  aCHOBBI  (DapMipaBaHHS
MapKeTbIHT'aBara KOMILIEKCY MPacoyBaHHS.

IIpaamer nacjieaBaHHA: MapPKETHIHTaBbl KOMIUICKC MTpaIlbl MPaIpPhIEMCTBA
VYII «CkaitlIpodinb».

MeTtaabl 1aciieiaBaHHs: TapayHaHHEe, aHATI3, Ha31paHHE.

JacinenaBandi i pacnpamoyki: anami3 a3edHacill KamIadii, alpHKa
adeKThIYHACIII TpAacoyBaHHA caidTa, pacmpanoyka Mep Ia MaBellydHHI
HaBeIBaJIbHACIII caiiTa, pa3iiK iX 3(DEeKThIYHACII].

Bobaacup MarybiMara NpPakTbhIYHAra NPbIMSHEHHS: MAapKETHIHTABbI
komiuieke YII «Cxkatnmpodiiby.

AyTap npaupsl nauBspakae, TO MPLIBEA3EHbI ¥ €l pa3aikoBa-aHATITHIYHbI
MaT3phIsii MpaBlIbHA 1 80'eKThIYHA IFOCTPOYBAE CTAH J0CeIHara mpamacy, a yce
3arma3bpluaHblsl 3 JITAPATYPHBIX 1 1HIIBIX KPBIHIL TIAPITHIYHbISA, METAIATIATTUHbISA 1
METaIBIYHBIS MATQKIHHI 1 KAHIIIIIBI CYTPaBa[HKAIOIIA CIIACKIIKaMI Ha 1X ayTapay.



Thesis: 57 p., 16 fig., 13 tab., 52 sources, 1 appendix.

PROMOTION COMPLEX, MARKETING COMPLEX, IMPROVEMENT
OF THE PROMOTION COMPLEX

Purpose of the thesis: development and justification of measures to improve
the tools of marketing promotion complex for the enterprise UP “SkyProfile”.

Object of research: theoretical foundations of the formation of marketing
complex promotion.

Subject of the study: marketing complex of promotion of the enterprise UE
“SkyProfile”.

Methods of research: comparison, analysis, observation.

Research and development: analysis of the company's activities, evaluation
of the effectiveness of site promotion, development of measures to increase site
traffic, calculation of their effectiveness.

Area of possible practical application: marketing complex of the UE
“SkyProfile”.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all theoretical, methodological and methodological provisions and concepts
borrowed from the literature and other sources are accompanied by references to
their authors.



