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JumomHuas pabora: 68 C., 13 puc., 7 1ab., 57 uctounuxos, 0 mpwIL.

MAPKETHHT, NHTEPHET-MAPKETHUHT, NHCTPYMEHTBI
NMHTEPHET-MAPKETUHI'A, MAPKETHUHI'OBBIE KOMMYVYHUKAILINU,
CAUT, OVHKLMUU CAUTA, DODPEKTUBHOCTL CAUTA, SMM,
UPPOBBIE KAHAJIBI ITPOABMXXEHUA

Llenp wucciaenoBaHus: pa3paboTaTh TMPEUIOKEHHUS IO  TOBBIIICHUIO
pE3yNbTATUBHOCTH HHTEpHET-caiiTa B MapkeTunre O1O «OxomaitHl pymim.

OOBeKT Hccae1oBaHus: MApPKETHHTOBbIE (DYHKIIUU HHTEPHET-CalTa.

[Ipeamer wuccnenoBaHusA. OCOOEHHOCTH peaju3allid MapKETHHI OBBIX
(GyHKUMA  HMHTEpHET-caliTa B MapkeTuHroBo  nearenpHoctd OO
«OkonaitHl pynm».

MeTo/b1 HcCIeIOBaHMS: METOJ] CHCTEMAaTH3allMU U JIOTHYECKOTO 0000IIeH s
uH(pOpMaMU, METOJl CPaBHUTEIBHOIO aHaM3a, METOJ TPYHIUPOBOK, METO]
K03((PHUIIMEHTOB, METOBI HATJISIAHOTO OTOOpaKeHUsI NH(OPMALIIH.

O06mactTh BO3MOXKHOIO NpuMeHeHus: eareabHocTh OO «OxomatHl pymmy.

ABTOp pabOThl TOITBEPKAAET, YTO MPUBEAEHHBII B HEHl pacyeTHO-
aHAIMTHYECKUI Marepuan NpaBWIbHO M OOBEKTUBHO OTPAXKAET COCTOSHUE
HCCJIEIyEMOT0 Mpoliecca, a BCE 3aMMCTBOBAHHBIE M3 JHUTEPATYPHBIX M JAPYTHUX
MCTOYHHUKOB COMPOBOKIAIOTCS CChIJIKAMU Ha UX aBTOPOB.



Thesis papper: 68 p., 13 fig., 7 tab., 57 sources, 0 app.

MARKETING, INTERNET MARKETING, INTERNET MARKETING
TOOLS, MARKETING COMMUNICATIONS, WEBSITE, WEBSITE
FUNCTIONS, WEBSITE EFFECTIVENESS, SMM, DIGITAL PROMOTION
CHANNELS

The purpose of the research: to develop proposals to improve the effectiveness
of the website in the marketing activities of EcolineGroup ALC.

The research object: marketing functions of the website.

The subject: specific features of the implementation of website marketing
functions in the marketing activities of EcolineGroup ALC.

Research methods: method of systematization and logical generalization of
information, method of comparative analysis, method of groupings, method of
coefficients, methods of visual display of information.

Scope of possible applications: activities of EcolineGroup ALC.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from literary and other sources are accompanied by references to their
authors.



Heimmomuas padota: 68 c., 13 main., 7 ta6., 57 xpseiHinsl, 0 qa.

MAPKETBIHT, [HTOPHOT-MAPKETBIHT, [HCTPYMEHTAI
IHTOPHAT-MAPKETBIHI'Y, MAPKETBIHTABASI KAMYHIKAIIBII, CAUT,
®VYHKIIBII CAWNTA, DO®EKTBIYHACIL CAWNTA, SMM, KAHAJIbI
JIIYBABAT A TIPACOYBAHHS

MbpTta nmaciemaBaHHS:  pacmpanoyka pAKaMEeHIAlbld IMa  TaBBIINIHHI
BBIHIKOBACII1 IHTIPHAT-caiiTa ¥ MmapkeTbIHTraBaii a3eitHacui AIA «Oxomaitnl pymm».

AG’eKT macienaBaHHs: MapKETHIHTaBbIsA (PYHKIIBI IHTIPHAT-CalTa.

[Ipanmer gacnegaBaHHs: acabiBacili paaizalbli MApKETHIHTaBbIX (PYHKIIBIN
IHTIpHAT-caiiTa ¥ MapkeThiHraBail n3einacui AJ1O «OxonaitH] pymm».

Metanpl nacienaBaHHS: METaJl CICTAMAThI3allbli 1 JlariyHara abaryibHEHHS
iH(dapManpl, MeTaJ NapayHajdbHara aHaiizy, MeTaJl TIpylipoBaK, MeETaj
Ka3(inpleHTay, METaIbl HATJIAHAN Bi3yasi3albll 1HPapMallbli.

Bo6nacips marusimara npeiMsiHeHHs: 13eiHacb AJIA «OxomaitHl pymm.

A¥Tap mpaibl nauBsip/Kae, MITO NPhIBEA3EHbI ¥ €l pa3iiKoBa-aHaIIThIYHBI
MaT3phbIsi MpaBiibHA 1 a0’ eKThIYHA aJIIOCTPOYBae CTaH JaciieayeMara mnpamjcy, a
Yce 3ama3bluaHbls 3 JITapaTypHBIX 1 THIIBIX KPBIHII CyIIpaBaKarollia crachbuikaMi
Ha IX ayTapay.



