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Junnomuas pabora: 72 c., 24 puc., 20 tabm1., 50 ICTOYHUKOB, 2 TIPUJL.

MAPKETUHI, [IU®POBOM  MAPKETHHI, BHUPTYAJIbHAS
PEAJIBHOCTb, KOHLEIIIMN MAPKETUHI'A, MAPKETUHI'OBBIE
TEXHOJIOT A

enbp wuccnemoBanus: pa3pabOTKa NPEMIOKEHUM 110 HCIOJIH30BAHUIO
KoHuenuu Mapketura 5.0 Ha YII «benmenrexnukay.

OOBEeKT uccen0BaHus: KOHIENIHU MapKeTHHT 5.0.

[Ipenmer HCCJICIOBAHUS: MapKETUHT OBast JIEATSIILHOCTD VII
«benMenTeXHUKa» M UCIOJb30BaHUE TexHosorukd Mapkerudra 5.0 B VII
«benMenTexHuka.

MeTobl HCClIeIOBaHUs: aHAIKN3, pacueTHO-aHanuTHYeckuii, SWOT-ananus.

O6nacTe BO3MOXKHOT'O TIPUMCHEHHS: TPAKTHUYECKHU B MapKETHUHTOBOU
neareabHocTd YII «benMmenTexHukay.

ABTOp pabOThl TMOATBEPXKIAET, YTO IMPHUBECACHHBI B HEH pacyeTHO-
aHAJTUTUYECKUN MaTepuan IMpPaBWIbHO U OOBEKTUBHO OTpa)kaeT COCTOSHHUE
HCCJIEYEMOTO IIPOLIECCA, a BCE 3aMMCTBOBAHHBIC W3 JIUTEPATYPHBIX M JIPYTUX
MCTOYHUKOB COITPOBOXKIAKOTCS CChUJIKAMHU HA UX aBTOPOB.

(moarmch cTyneHTa)
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MAPKETBIHI', JIIYGABBI MAPKETBIHI', BIPTYAJIbHAA
POAJIBHACIb, KAHISIIOBII MAPKETBIHI'Y, MAPKETBIHI'ABbBIA
TOXHAJIOT'TI

MbTa macnenaBaHHS: pacmparioyka MmpanaHoy Ta BRIKAPHICTaHHI KaHIMIIBI
mapkeTeIHTY 5.0 Ha YII «benmenraxuikay.

AOG'exT maciemaBaHHS: KaHIDIIBIA MapKeTHIHT 5.0.

[IpagmeT macnmenaBaHHs: MapKeThIHTaBas n3eitHacip Y11 «benmenraxaikay i
BbIKapbICTaHHE TAXHaJor1i MapkeThHTY 5.0 Ba YII «benmentaxuikay.

Mertanp! nacienaBaHHs: aHaii3, pasiikoBa-aHamiTeiaabl, SWOT-ananis.

BobOnacip MarysiMara TOpbIMSHEHHS: MPaKTblYHA Y MapKeThIHIraBai
n3eitHactl YII «benMenraxnikay.

A¥Tap mpaibl naussip/pKae, IITO MPBIBEA3EHBI ¥ €l pa3iiKoBa-aHAIIThIYHBI
MaT3phIs MpaBiibHA 1 a0'eKThIYHA aINTIOCTPOYBAE CTaH J0CeHara mparpcy, a yce
3ama3bluyaHblsl 3 JITApPaTyPHBIX 1 IHIIBIX KPBIHIL CYNpPaBaKaIOLIA ClIacbUIKaMl Ha
1X ayTapay.

(moarmic cTymPHTA)
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MARKETING, DIGITAL MARKETING, VIRTUAL REALITY,
MARKETING CONCEPTS, MARKETING TECHNOLOGIES

Purpose of the researh: development of proposals for the use of the 5.0
marketing concept at the UE "Belmedtechnika".

Object of the research: marketing 5.0 concept.

Subject of the research: marketing activities of the UE "Belmedtechnika" and
the use of marketing technologies 5.0 in the UE "Belmedtechnika".

Research methods: analysis, computational and analytical, SWOT analysis.

Scope of possible application: practically in the marketing activities of the UE
"Belmedtechnika".

The author of the paper confirms that the computational and analytical
material presented in it correctly and objectively reflects the state of the process
under study, and all borrowed from literary and other sources are accompanied by
references to their authors.
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