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PED®EPAT
JlutinomHuast pabora: 63 c., 6 puc., 8 Tadi., 63 UCTOYHHUKA

KOHTEKCTHAA PEKIIAMA B CETUM WHTEPHET U
®AKTOPEI EE PE3YJILTATUBHOCTU

Hear paboTbl: pa3paboTka MPEIIOKEHUNW IO TOBBIICHUIO
pPEe3yJbTaTUBHOCTH KOHTEKCTHOM peknambl B cetu Hutepner OOO
«AKTUBIIM3UHTY.

O0beKT ucc/IeI0BaHU — NHTEPHET-PEKIIaMA.

IIpeamer wucciaegoBaHus — KOHTEKCTHAsl peKjlaMa Kak
MHCTPYMEHT UHTepHET-pekiamMmbl OO0 « AKTUBIU3UHIY.

Mertoabl mucciaegoBaHusi: 0000LEHUS, aHaIuM3 W CHUHTES,
CpaBHEHUE, UHAYKIIMS, 1€ TyKIUA.

HUccaenoBanusi u  pa3palOTKHM: Ha  OCHOBE  HM3y4YCHHUS
TEOPETUYECKMX OCHOB HWHTEpHET-peKJaMbl Oblla OmpeleieHa ee
CYIIHOCTh,  BHUJBl, = OCHOBHBIE = HMHCTPYMEHTBl M  IOKa3aTeiau
s dexktuBHOCTH. PaccMoTpeHbl HOPMATHBHO-TIPABOBBIE JTOKYMEHTHI,
peryIupyooire HUHTEpHET-pekiaMy B cetd MHtepent B PecmyOmmke
benmapycs. IlpoBeneH anamu3 peknamel B cetd MHTEpHET M aHanu3
KOHTeKCTHOW pexiambl B cetn HMHTepeHT OO0 «AkTHUBIM3MHIY. Ha
OCHOBE TMOJYYEHHBIX JaHHBIX OBUIM pa3paboTaHbl MPEIJIOKEHUS IO
MOBBIIICHUIO PE3YyJIbTaTUBHOCTH KOHTEKCTHON peknambl 11 OO0
«AKTUBIU3UHTY.

Obaactb BO3MOKHOI'0 NPAKTHYECKOr0 NPUMEHEHUA:
MPEJIOKCHHBIE PEHICHUST MOTYT OBITh MCHOJb30BaHBl Ha MPAKTUKE
noBbIIeHUST A(D(PEKTUBHOCTH MKOHTEKCTHOM pekiambl B OO0
«AKTUBIU3UHTY.

ABTOp paboOThl MOATBEPKIAET, YTO MPHUBEAEHHBIN B IUILIOMHOM
paboTe pacu€THO-aHATIMTUYECKUM MaTepual MPaBUIbLHO U OOBEKTUBHO
OTPAKAET COCTOSHUE UCCIEIYEMOTO MPOIECCA, & BCE 3aMMCTBOBAHHBIE U3
JTUTEpaTypPHBIX U JIpYTUX HMCTOYHUKOB TEOPETUYECKHUE,
METOJI0JIOTUYECKUE U METOANYECKHUE MOJIOKEHUE
Y KOHIIETIIIUU COMPOBOXKIAKOTCS CChIJIKAMU HA UX aBTOPOB.



POD®EPAT

Hpimomuast padota: 63 c., 6 pric., 8 Tab., 63 KPBIHILIBI

KAHTAKCTHAS POKJIAMA V CETKI IHTOPHOT I
OAKTAPLHI AE BBIHIKI

MbsTa fpaciaenaBaHHsSI: paclpaiioyka MparaHoy Ta MaBbIIIIHHI
PI3YJIbTATHIYHACIII KaHTIKCHaW pokiaMmbl §  cetibl [HTIpHAT TAA
«AKTBIYTI31HTY.

AO'eKT 1acjielaBaHHsA: IHTIPHAT-PIKIIAMA.

I[Ipaamer naciaenaBaHHsI: KAaHTIKCTHAsI poKIaMa SIK 1HCTPYMEHT

THTIPHAT-pIKIamMbl TAA "AKTHIBI3IHT".

MeToabl JacjelaBaHHsi: a0aryJbHEHHI, aHam3 1 CIHTI3,
napayHaHHe, IHTYKIIbISA, A TyKIIbI.

JacjenaBanHi 1 pacnpanoyki:Ha — acHOBE  BBIBYYDHHSA
TIAPITHIUYHBIX aCHOY IHTIPHAT-PIKJIAMBI OblJIa BhI3HAYaHA 5i¢ CYTHACIIb,
BiJIbI, aCHOYHBIS TpbUIAAbl 1 Maka3ublki d(eKTeiyHacii. PasriemkaHsl
HapMaTbIyHA-TIPABaBBIA TaKyMEHTBI, SIKisl PATYIIOIOIb 1HTIPHIT-PIKIIAMBI
¥ PacnyOniuel benapyce. IIpaBea3ensl aHami3 pakiamsl § ceTibl [HTIpHAT
1 aHAMI3 KaHTAIKCTHAM pakiiaMbl ¥ ceTibl [HTIpIHT TAA «AKTBHIYIIZIHTY.
Ha acHoBe aTpbIMaHBIX JaHbBIX OBLIl pachnpalaBaHbl IparnaHoBbl Ta
NaBBIIIPHHIO  PA3yJbTaThIYHACIl KaHTAKCHalW pakiaambl it TAA
" AKTBIBI3IHT".

AO0'eKT MarysIMbIX pacnpamnoBaK: IpanaHaBaHbIS palIdHHI
MOTYIlb OBbII[b BBIKAPBICTAHBl HA MPAKTHILBI MaBBILIIHHS 3(EKThIYHACIII
NKaHT3KCHAM paknambl § TAA «AKTBIYAI31HDY.

AyTap mpansl mauBspKae, IITO NPBIBEA3EHBI Y JBIIUIIOMHAN
mpambl  Pa3lliKOBa-aHAMITHIYHBI MaTIPBISUT TpaBUIbHA 1 a0'eKThIVHA
aJUIIOCTPOYBae CTaH JOCJIEeQHara ImpamdCy, a Yyce 3ama3blyaHblsd 3
JTApaTypHbIX 1 1HIIBIX KPBIHIL TIap3THIUHbIA, MeETaAallaridyHblsd 1
METaJIbIYHBISI CTAHOBIIIYA 1 KAHUPIIIBI CYMpaBajHKarollia Crnachblikami Ha
1X ayTapay.



ABSTRACT

Thesis: 63 p., 6 fig., 8 Tab., 63 sources

CONTEXTUAL ADVERTISING ON THE INTERNET
AND FACTORS OF ITS EFFICIENCY

The purpose of this graduate work: development of proposals to
improve the effectiveness of contextual advertising on the Internet by
Aktivlizing LLC.

The research object: Internet advertising.

The subject: contextual advertising as a tool for online
advertising of Aktivlizing LLC.

Research methods: generalizations, analysis and synthesis,
comparison, induction, deduction.

Research and development: based on the study of the theoretical
foundations of on-line advertising, its essence, types, main tools and
performance indicators were determined. The regulatory documents
regulating on-line advertising in the Republic of Belarus are considered.
An analysis of Internet advertising and contextual advertising on the
Internet of Aktivlizing LLC was conducted. Based on the data obtained,
proposals were developed to improve the effectiveness of contextual
advertising for Aktivlizing LLC.

Scope of possible application: the proposed solutions can be used
in practice to increase the effectiveness of contextual advertising in
Aktivlizing LLC.

The author of the work confirms that the calculation and analytical
material provided in the thesis correctly and objectively reflects the state
of the process under study, and all theoretical, methodological and
methodological provisions and concepts borrowed from literary and other
sources are accompanied by references to their authors.



