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PE®EPAT

JlunsioMHas padora: c., VMCTOYHUKOB.

KmoueBble caoBa: TPAJIMIIMOHHBIE IIEHHOCTU, KHWTAM,
CPEJCTBA MACCOBOM WH®OPMAIIMM, MEJUATEXHOJIOI'MH,
«KDHBMUHB XXUBAO», «IYHIIUH JENIN»

OO0beKT nccjiel0BaHUA — TPAJAULIMOHHBIE [IEHHOCTH KUTACKOTro 00IECTRA.

IIpeamer wucciaenoBaHMs — CHOCOOBI PENPE3CHTAUUA W MPOIABUKEHUS
TPAAUIMOHHBIX IIeHHOCTed B kurtaiickux CMMU, a Takxke HCIOIb30BaAHUE
HOBEWIIINX MEIUATEXHOJIOTUN B JAHHOM IIPOLIECCE.

Hean padoThI 3aKJIF0YAeTCA B CUCTEMHOM aHanuse
KYJIBTYPHO-HUCTOPUYECKOTO KOHTEKCTa TPAJULMOHHBIX LIEHHOCTeW B Kurae m mx
IPOABMKEHUS Yepe3 Mera, a TAKXKE B BBIIBJIEHUM OCOOCHHOCTEH MCITOJIb30BAHUS
COBPEMEHHBIX MEAUATEXHOJIOTUN JIJISI COXPAHEHUS U YKPEIUJIEHUS dTUX IEHHOCTEM.

Mertoabl ucciaenoBaHusi. B paboTre NpPUMEHSAIOTCS KOHTEHT-aHAIIN3
nyOnukanuid Beayumx kuraiickux CMU, cpaBHUTENbHBIM aHamu3, METOA
UCTOPUYECKOM PETPOCHEKTUBBI, a TAaKXE OJJIEMEHTHl JIUCKypC-aHAIW3a Ul
BBISIBJICHUS CIIEUM(DPHUKU TTPEICTaBIECHUS TPAAUIIMOHHBIX [IEHHOCTEM.

IHonyyeHHble pe3yJbTaThl U MX HOBU3HA: B UCCICIOBAHUM ITPOBOAUTCS
KOMIUIEKCHBIM aHAJIN3 TPAJULIMOHHBIX LIeHHOCTeW B kuTanuckux CMU, ynensercs
BHUMAaHHE HE TOJIKO HX COAEPKATEIBHOM COCTABISIOUIEN, HO U COBPEMEHHBIM
MEJINATEXHOJIOTHUSIM, KOTOPBIE UCTIOIB3YIOTCS ISl UX PACTIPOCTPAHEHHS.

Ob0s1acTh BO3MOKHOI'O0 NPAKTHYECKOI0 MPHUMEHEHUNA: ITOJTYYCHHBIC
pe3yibTaTbl MOTYT OBITh MCHOJB30BaHbl B pa3pabOTKe CTpaTeruid MeauiHON
nosutukn Kwutasg, a Takxke B 00pa3oBaTENbHBIX M HAy4HBIX MPOrpaMMax,
CBA3aHHBIX C M3YYEHHEM KHUTANUCKOW KyJIbTYpbl, >KYPHAJUCTUKA M MaCCOBBIX
KOMMYHHKAITUH.



ABSTRACT

Thesis: pp.,  sources.
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The object of the study is the traditional values of Chinese society.

The subject of the study is the ways of representing and promoting
traditional values in the Chinese media, as well as the use of the latest media
technologies in this process.

The purpose of the work is to systematically analyze the cultural and
historical context of traditional values in China and their promotion through the
media, as well as to identify the features of using modern media technologies to
preserve and strengthen these values.

Research methods. The work uses content analysis of publications by
leading Chinese media, comparative analysis, the method of historical retrospect,
as well as elements of discourse analysis to identify the specifics of the
representation of traditional values.

The results obtained and their novelty: the study provides a
comprehensive analysis of traditional values in Chinese media, paying attention
not only to their content, but also to modern media technologies that are used to
disseminate them.

Area of possible practical application: the results obtained can be used in
the development of strategies for China's media policy, as well as in educational and
scientific programs related to the study of Chinese culture, journalism and mass
communications.



