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BBEJEHUE ............ccooiii e, Ommnoka! 3akiaaka He onpejesieHa.

I''TABA 1 TEOPETMYECKUE ACIIEKTBI JIEJIOBOPI KYPHAJIMCTUKUA
......................................................................... Ommoka! 3akaaaka He onpeesieHa.

1.1 KitoueBble XapaKTepUCTUKH U 33/1a4U JEI0BOM )KYPHATUCTUKM ............ Omnodka!
3akiiajgka He ompeaeJieHa.

1.2 I'noGanbHast BOJIIOIMUS IETIOBOM KYPHATTUCTUKH ............. Ommoka! 3akiagka He
omnpe/eJeHa.
1.3 OcHOBHBIE KaHPBI U TEMBI JEIOBOM KYPHAIUCTHKH ........ Ommoka! 3akinaaka He
omnpeeJeHa.

I'NTABA 2 SKOHOMMYECKOE PA3ZBUTHUE COBPEMEHHOI'O KUTAA 1 ET'O
BJIIMAHUE HA MEJJUATIPOCTPAHCTBO..Omnoka! 3akiaaka He onpeaesieHa.

2.1 CranoBnenue Kurast kak MUPOBOM SKOHOMHYECKOM AEPHKABBI ............... Omuodka!
3akyiajgka He onpe/eJieHa.

2.2 Pacrymias 3Ha4UMOCTb KYPHAJIUCTUKH B OTPAKEHUH SKOHOMUYECKHUX U3MEHEHUU
................................................................... Ommnoka! 3akiaaka He onpeesieHa.

2.3 BausiHre rocyJapCTBEHHOM SKOHOMUYECKOW MOIUTUKY Ha JAEIOBYIO
HKYPHATMCTHUKY .ovvvvvvvireriiiiiiiiniiinsnnnsseesesssseseeeeen Ommoka! 3aknaaka He onpeaeJieHa.

['JIABA 3 JKAHPBI U TEMbI B KUTAVCKOM IEJOBOM XXYPHAJIUCTUKE
......................................................................... Ommnobka! 3akaaka He onpeesieHa.

3.1 JKaHpbl KUTAHCKOMN JETOBOM KYPHATUCTUKM .................... Omuoka! 3akinagka He
onpeaeseHa.

3.2 Tematuueckoe pazHooOpasue Je10BOM KYPHATUCTUKY ....Omuodka! 3aknaaka He
onpeaeseHa.

3.3 IlepcieKTUBBI Pa3BUTHUSL KUTAUCKOW I€TOBOM KYPHAUCTHUKM ................ Omnodka!
3akJiiajKa He onpeaeJeHa.

SBAKITFOUEHHUE ... Ommuoka! 3akiagka He onpeesieHa.
CIIMCOK UCIIOJIB30OBAHHbBIX UICTOYHUKOB ............ Omuoka! 3akiaagka He
onpeaeJeHa.

[MPUJIOKEHUE A ... Ommnoka! 3akaaka He onpejesieHa.

[MPUJIOKEHUE B......coovvvvvviiiiiiiiiiiiiiieeieeieee Ommnoka! 3akaaka He onpejesieHa.
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Jurmomuas padora: 81 c., 75 ucTtouHuKoOB, 1 Tabnuna, 2 mpuiIoKeHus

JAEJIOBAA KYPHAJIMCTUKA, MEJIMACUCTEMA KHUTAA,
HAILIMOHAJIBHA A OKOHOMUKA, KAHPBI KYPHAJIMCTUKU,
TEMATHUYECKOE PA3HOOBPA3MHE, SKOHOMUWYECKU OB30P,
®UMHAHCOBBIE PBIHKH, [TU®POBU3 AL, MVHBTPH\dEI[HﬁHOCTb

Obvexm ucciedo8anus — NenoBas >KypHATUCTUKA KaK CTPYKTYPHBIA KOMIIOHEHT
MeJIMa CUCTEMBI.

Ilpeomem uccnedosanus — KaHPOBBIK U TEMATHYECKUN ACTIEKTHI KUTAWCKOU
NEJI0BOU JKYPHAIMCTUKH.

Ilenv pabompvl: HAa OCHOBE aHANIM3a XAHPOBBIX W TEMATHYECKUX ACIIEKTOB
BBISIBUTH OCOOCHHOCTHU U TEHJICHIIUU Pa3BUTHSI KUTAHCKOW JI€TOBOM KYpPHATUCTUKHU.

Memoowbl uccneooganusi; CUCTEMHBIM M MEXIUCHUILUIMHAPHBIA TOAXOALl B
Ka4eCTBE OCHOBHBIX MPHUHIIMIIOB HCCIECIOBAHUS, a TAaKKE KOHKPETHBIE METOJbI
HCCIIEOBAHUS: aHATMTUYECKUIM 0030p HAYYHBIX HCTOYHUKOB, KOHTEHT-aHAJIU3 CTaTel
Benymux kutaickux nenoBeix CMU — «Caixin Mediay, «21st Century Business
Herald» m «China Daily», TemaTuyeckuil aHanu3 peNaKIMOHHOM MOJUTUKH MU
00001IeHNEe JaHHBIX ISl BBISIBJICHUS] TEHJEHUMM, MNpoOJieM UM BO3MOXKHOCTEH
KUTANCKON JIEJIOBOM )KYPHATUCTUKH.

Pesynomamvr  uccneoosamusi u  ux  HoOGU3HaA:  TPOAHAIM3UPOBAHBI
TEOPETUUECKHNE OCHOBBI JICJIOBOM JKYPHAIUCTUKHA U OMNMpPEAECIICHA UX 3HAYUMOCThH B
KOHTEKCTE  pa3BUTHUS  KUTACKuX  AeinoBbix CMUM;  BBISBICHO  BIUSHUE
SKOHOMMYECKOTO pa3BuThs KwuTas Ha >KaHpOBbIE U TeMaTHYECKHE OCOOCHHOCTHU
JETIOBOM KYPHAJIUCTUKHU; MPOAHATIM3UPOBAHBI )KaHPBI U TEMATUYECKOE HAITOJIHEHUE
BEIYIIUX JEJIOBBIX W3/IaHUW; OINPENENICHbl TEPCHEKTUBBI PAa3BUTHUS  JEJTOBOM
xKypHanuctuku B Kutae. Hayunas Hoeu3Ha 3aKIOYAETCS B IIEJICHAINPABICHHOM
UCCIICIOBAaHUU JICJIOBOM KYPHAJIMCTUKM B YHMKAJIBHOM KOHTEKCTE MEaua- W
sKOHOMMUecKoro JanamadTa Kuras.

Jlocmoseprnocmv mamepuanos u pe3yibmamos OUNJIOMHOU pabomvl: aBTOP
paboThl TOATBEP)KIAECT JOCTOBEPHOCTh MAaTEPHATIOB M PE3YJIbTATOB JIUIIJIOMHOM
paboThI, a TAK)KE CAMOCTOSITEIIBHOCTh €€ BBITIOJTHCHHUS.

Obnacmeb ~ BO3MOMCHO20 — NPAKMUYECKO20  NPUMEHeHUsl:  PEe3YJIbTaThl
MCCJICIOBAHUS UMEIOT IMpaKTH4YecKoe 3HaueHue 111 paborHukoB CMU, 6u3HecMeHOB
u mnexaroroB. IloHmmaHue mpoOJieM HW BO3MOKHOCTEH KHTAHCKOW JEIOBOM
KYPHAJIMCTUKA MOXET CTaTh OCHOBOW Il pa3paOOTKH CTPATETWil TOBBIIICHHS
KauecTBa KYPHAJIMCTCKOM paOOTHI, IOOMPECHUS WHHOBAIIUH W TIPOIBHIKCHHS
BBICOKHX MTPOQECCHOHATILHBIX CTAHIaPTOB B 3TON 00JIaCTH.



ABSTRACT

Diploma thesis: 81 p., 75 sources, 1 table, 2 annexes

BUSINESS JOURNALISM, CHINA'S MEDIA SYSTEM, NATIONAL
ECONOMY, GENRES OF JOURNALISM, THEMATIC DIVERSITY, ECONOMIC
OVERVIEW, FINANCIAL MARKETS, DIGITALIZATION, MULTIMEDIA

The object of research is business journalism as a structural component of the
media system.

The subject of the research is the genre and thematic aspects of Chinese business
journalism.

The purpose of the thesis: based on the analysis of genre and thematic aspects,
to identify the features and trends in the development of Chinese business journalism.

Research methods: a systematic approach and interdisciplinary analysis as the
main principles of research, as well as specific research methods: an analytical review
of scientific sources, content analysis of articles by leading Chinese business media —
«Caixin Media», «21st Century Business Herald» and «China Daily», thematic
analysis of editorial policy and data synthesis to identify trends, problems and
opportunities of Chinese business journalism.

The results of the work and their novelty: the theoretical foundations of business
journalism are analyzed and their significance in the context of the development of
Chinese business media is determined; the influence of China's economic development
on the genre and thematic features of business journalism is revealed; genres and
thematic content of leading business publications are analyzed; prospects for the
development of business journalism in China are determined. The scientific novelty
lies in the purposeful study of business journalism in the unique context of China's
media and economic landscape.

Authenticity of materials and results of the diploma work: the author of the work
confirms the reliability of the materials and results of the thesis, as well as the
independence of its implementation.

Recommendations on the usage: the results of the study are of practical
importance for media professionals, businessmen and educators. Understanding the
challenges and opportunities of Chinese business journalism can become the basis for
developing strategies to improve the quality of journalistic work, encourage
innovation, and promote high professional standards in this field.



