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Junnomuas pabota: 78 ctp., 53 puc., 15 tabiu., 45 UICTOYHUKOB, 3 MPUIL.

BPEHJIMHI, BPEHJBYK, ®WPMEHHBI CTWUJIb, VIIPABJIEHUE
BPEHJIOM, CTPYKTYPA, DJIEMEHTHI GPEH/IA, TTPOEKT

enp wuccrnenoBanus: pa3paboTKa M IKOHOMUYECKOE OOOCHOBAaHHE MPOCKTHOM
Bepcuu Opennoyka OO0 «I'eocUneanm.

OObeKT uccinenoBanus: OpeHa0yK OpraHu3aIyH.

[Ipeamer uccnenoBanusi: mpoekT 6peradyka OO0 «['eochnean».

Metozsl McclieIoBaHus: CUCTEMHBIN MOJX0/1 U OOIIEHAYYHbIE METO/IbI TO3HAHUS
(cpaBHeHUe, 000011IeHE, D)KOHOMUYECKUM aHATN3).

UccnenoBanus u pa3pabOTKU: paCCMOTPEHO SKOHOMHUUECKOE cojiep kaHue OpeHa,
OTIpeJIeNICHbI CYIITHOCTh, OCHOBHBIC IIEJIM U CTPYKTYpa OpeHa0yKa, Mpolecc pa3paboTKu
OpeH0yKa, U3y4eHbl HOPMATHBHBIC ITPABOBHIC JIOKYMEHTHI, PETYIHPYIONINE OPSHIUHT B
Pecny6nuke bemapych, mpoBeieHBbl aHalW3 U OIICHKA MapKETHHTOBOM JEATETbHOCTH
00O «I'eocUhnean», oxapakrtepu3oBaHbl djeMeHTHl OpeHga OOO «l'eocHpeany,
IIpOBE/ICHA OIICHKA OKYMaeMOCTH pa3pabOTKU MpoekTa OpeHadyka opraHu3aluu u
npejacTaBieHa nmpoekTHas Bepcus opennoyka OO0 «I'eocUmeam».

O6nacTe BO3MOXKHOTO TIPUMCHEHMS: pa3pa0oTaHHAs TMPOCKTHAs BEPCHS
OpeHa0yka MOXKET OBITh HCIOJIb30BaHA B JEATEIBHOCTH OOIECTBA C OTPAaHUYEHHOMU
OTBETCTBEHHOCTHIO «I eocHaean.

ABTOp paboOTHl MOATBEPHKAAET, YTO NPHUBEACHHBIA B IUIUIOMHOM paloTe
pacyeTHO-aHATMTUYECKUI MaTepual MpaBUIbHO U 0OBEKTUBHO OTPAXKAET COCTOSHUE
UCCJIElyeMOro Ipollecca, a BCE 3aMMCTBOBAHHBIE U3 JIMTEPATYpHBIX M APYTHX
HUCTOYHUKOB TEOPETUYECKHE, METOJOJOTUYECKUE W METOJIUYECKUE IOJIOKEHUS U
KOHIIEIUU COMPOBOXKIAIOTCS CChIJIKAMU HA UX aBTOPOB.



JpiruioMuas padora: 78 c., 53 man., 15 Tabn., 45 kpbiHil, 3 gagaTkay.

BPOHIIBIHI, BPOHBYK, ®IPMEHHbBI CThlJIb, KIPABAHHE BPOHJIAM,
CTPYKTVYPA, DJIEMEHTHBI BPOHIIA, TIPAEKT

Mbra nacnenaBaHHsS: pacnpaloyka 1 sKaHaMmiuHae aOrpyHTaBaHHE NpaeKTHaAN
Bepcii Opannoyka TAA «['eaclgpamy.

AOG'exT macienaBaHHs: OpAIHAOYK apraHizallbii.

[Ipanmer nacnenaBanHs: nmpaekT OpaHa0yka TAA «['eaclmrany.

Mertaasl nacieIaBaHHS: CICTAMHBI IAJBIXOJ] 1 aryJdbHaHaBYKOBBIS MeETabl
na3HaHHA (MapayHaHHe, adaryJbHEHHE, IKaHAMIYHBI aHAJ3).

JlacnenaBaHHl 1 pachpaioyki: pasriefkaHbl SKaHaMIUYHBI 3MeCcT OpdHIa,
BbI3HAYaHBI CYTHACIIb, ACHOYHBIS MATBI 1 CTPYKTypa OpIHI0YyKa, Mpaipc pacrparoyki
OpoHI0YKa, BBIBYYaHbl HAPMATBHIYHBIS IPaBaBbll JaKyMEHTBI, SKisS PATYIIOOIb
OpaHnbIHT Yy PacmyOuminel bemapych, mpaBen3eHbl aHali3 1 alPHKAa MapKeThIHTaBan
nzeviHacii TAA «['eaclmpany, axapakrtapeizaBanbl 3yieMeHThl OpaHaa TAA «['eac
OpoHnOyka apraHizalpli 1 TIpajcTayiieHa TIpackTHas Bepcis OpaHaoOyka TAA
«I'eaclmpram.

BooGuraciip Mardeivara npeIMSSHCHHSI: paciipaliaBaHasi mpackTHas Bepcist OpaHa0yka
MOKa OBbIllb BBIKApbICTaHa ¥ J3€WHacIll TaBapbIiCTBA 3 aOMexaBaHAW aJKa3HACIIO
«I'eaclmpram.

A¥Tap mipalisl nauBsip/Kae, MTo MPbIBEI3EHbI ¥ ABITIIIOMHAM Mpallbl pa3iikoBa-
AHAMITBIYHBI MATIPBISUT MpaBUIbHA 1 al'eKThIYHA aJIIOCTpOYBae CTaH JOCieaHara
npampcy, a yce 3ama3blyaHblid 3 JITapaTypHBIX 1 IHIIBIX KPBIHII] TIApITHIUHBIA,
MeTaJajariaiblsd 1 METaIbIYHBIA TaJaXdHHI 1 KaHIPIIBI CyIpaBaKarola
CrlachbUIKaMi Ha iX ayTapay.



Thesis: 78 p., 53 fig., 15 tab., 45 sources, 3 app.
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MANAGEMENT, STRUCTURE, BRAND ELEMENTS, PROJECT

The purpose of the study: development and economic justification of the draft
version of the brand book of Geosldeal LLC.

Objective of the study: brand book of the organization.

Subject of the study: draft brand book of Geosldeal LLC.

Research methods: systems approach and general scientific methods of cognition
(comparison, generalization, economic analysis).

Research and development: the economic content of the brand was considered, the
essence, main goals and structure of the brand book, the process of developing the brand
book were determined, regulatory legal documents governing branding in the Republic
of Belarus were studied, the analysis and evaluation of the marketing activities of
Geosldeal LLC were conducted, the elements of the brand of Geosldeal LLC were
characterized, the payback of the development of the draft brand book of the organization
was assessed and the draft version of the brand book of Geosldeal LLC was presented.

The author of the work confirms that the analytical and computational material
presented in the thesis correctly and objectively reflects the state of the process under
study, and all theoretical, methodological and methodological provisions and concepts
borrowed from literary and other sources are accompanied by references to their
authors.



