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Junnomuas pabota: 76 c., 6 puc., 15 tabmn., 51 ucrounuk, 3 npui.

MAPKETHHT, [I®POBOI MAPKETUHI, NHCTPYMEHTDI
OUOPOBOI'O MAPKETHUHI'A, KAHAJIBI HU®POBOI'O MAPKETHUHTI'A,
OITUMUBALIUS CAUTA

Lens uccnemoBanus: pa3pabOoTKa MNPEUIONKEHUH MO Pa3BUTHIO LU(GPOBOroO
MapkeTuHra OAQO «MHHCKHN TPAaKTOPHBIN 3aBOIY.

OOBeKT uccienoBaHus: HUPPOBONH MAPKETHHT.

[Ipenmer wuccnenoBanusi: uuPpoBod MapketuHr B jgesarenabHoctH OAO
«MUHCKUI TPAaKTOPHBINA 3aBO».

Meronbl uccneqoBaHUs: pacyeTHBIA METOJ, METOJbl aHAJIOTUU, 00O0OIIEHHs,
sKcnepTHhIX orleHoK, SWOT-ananus.

UccnenoBanus u pa3pabOTKU: JaHa TEOpETHUECKas XapaKTePUCTUKA CYIIIHOCTH,
GyHKUUMH, neneil udpoBOro MapKkeTUHra; JaHa OLEHKA pe3yIbTaTUBHOCTH IU(POBOTO
mapkeTnHra B OAO «MUHCKHAN TpPakTOPHBIM 3aBOM»; MPEAJIOKEHBI HAIPaBICHUS
coBepieHcTBOBaHUs 1M(ppoBoro MapkeTHra B OAO « MUHCKUH TPAaKTOPHBINA 3aBOJI».

O6acTh BO3MOXKHOTO MPAKTUUYECKOT0 MPUMEHEHHs: opranu3anuu PecryOnuku
benapycs.

ABTOp pabOThI NOATBEPKAAET, YTO MPUBEICHHBIN B HEM (hakTHUECKUI MaTepua
IPaBUIBHO U OOBEKTHBHO OTPa)kae€T COCTOSIHME HCCIIEyeMOro Ipolecca, a BCe
3aMMCTBOBaHHBIE W3 JIMTEPATypPHBIX M JAPYTHX HCTOYHHUKOB TEOPETUYECKUE U
METOJIOJIOTMYECKUE TIOJOKEHHUSI M KOHLETIUU CONPOBOXKIAIOTCS CCBUIKAMU Ha HX
aBTOPOB.



Thesis: 76 p., 6 figures, 15 tables, 51 sources, 3 appendices.

MARKETING, DIGITAL MARKETING, DIGITAL MARKETING TOOLS,
DIGITAL MARKETING CHANNELS, WEBSITE OPTIMIZATION

The purpose of the study: to develop proposals for the development of digital
marketing of JSC Minsk Tractor Works.

The object of research: digital marketing.

Subject of the research: digital marketing in the activities of JSC Minsk Tractor
Works.

Research methods: computational method, methods of analogy, generalization,
expert assessments, SWOT analysis.

Research and development: a theoretical description of the essence, functions,
and goals of digital marketing is given; an assessment of the effectiveness of digital
marketing in JSC Minsk Tractor Works is given; directions for improving digital
marketing in JSC Minsk Tractor Works are proposed.

Field of possible practical application: organizations of the Republic of Belarus.

The author of the work confirms that the factual material presented in it correctly
and objectively reflects the state of the process under study, and all theoretical and
methodological provisions and concepts borrowed from literary and other sources are
accompanied by references to their authors.
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MAPKETBIHI, JIINBABbI MAPKETBIHI', IHCTPYMEHTHI JITYUBABOT'O
MAPKETBIHI'Y, KAHAJIbI JIIMBABOI'O MAPKETBIHI'Y, AIITBIMI3ALIbIA
CAUTA

Mbsra  jaciefgaBaHHsS:  pachlpalioyka MpamaHoy Tma pasBilil JiubaBara
MapkeTbHIy AAT»MIiHCKI TpakTapHbI 3aBOA".

AbG'exT nacnenaBaHHs: J11Y0aBbl MAPKETHIHT.

[Ipanmer nacnenaBaHHs: Ni4OaBbl MapkeThlHT y na3edHacui AAT «MiHcki
TPaKTapHbI 3aBOJIY.

Mertanpl nacnenaBaHHs: Pa3iikoBbl MeTaj, METaJAbl aHaOril, abaryibHEHHS,
sKcrepTHHIX aipHak, SWOT-ananis.

JlacnenaBanHi 1 pacrpaioyki: JaJ3eHa T2apIThIUuHas XapaKTapbICThIKa CyTHACII],
GyHKUBIN, MITAy JiubaBara MapKeTHIHTY; Jaf3€Ha alPHKa BBIHIKOBACI(l JiiybaBara
mapkeTbiHTy ¥ AAT «MiHCKI TpakTapHbl 3aBOJ»; TMpalaHaBaHbl HaIMPaMKi
YynackananeHHs JiubaBara MapkeThlHTY ¥ AAT «MiHCKI TpaKTapHBI 3aBOI.

Bo6Gnacup MardysiMara mpakThlUHara NpPBIMSHEHHS: aprasizainbli PacmyOmiki
benapycs.

AyTtap mpaupl mauBsip/pKae, INTO HPBIBEA3EHbI y €M (QakThIYHBI MaTIPbISI
IpaBiIbHA 1 a0'eKThIYHA aJIFOCTPOYBAE CTaH JI0CIIE€HATa IpaLdCy, a yce 3ana3bluaHbls
3 JITapaTypHBIX 1 I1HIIBIX KPBIHIIL TIAPAITBIYHBIA 1 MeTajajariyHblsl HadaXdHHI 1
KaHIPMIBI CYNpaBaKarolilla CackliIkaMi Ha 1X ayrapay.



