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MEXJIYHAPOJHBIII ~ MAPKETHMHI, JM3AMH  YIIAKOBKU,
SJIEKTPOHHA I KOMMEPLIU A

Llenr wuccnenoBaHus: pa3paboTKa MPAKTHYECKUX MPEIJIOKEHUN 10
COBEPILIEHCTBOBAHUIO MEXIYHApOAHOr0 MapkeTuHra Ha npuMmepe OO0 “Kommanus
KpoHekc” ¢ yueToM COBPEMEHHBIX TEHICHIIMM.

B pamkax AgocTHXKEHHs MOCTABJIEHHOM LEIH aBTOPOM ObUIM MOCTaBIIEHBI
CJIENYIOIINE 3aa4u:

1.  packpbIThb CYIIHOCTh M TEOPETUYECKHE OCHOBBI MEXKIYHAPOIHOI'O
MapKEeTHHTa, €r0 (PyHKIIMHU, OCOOCHHOCTH U TEJIH;

2. 0XapaKTepU30BaTh NHCTPYMEHTBI MEXAYHAPOJIHOIO MAPKETHUHT A,

3. ONMHCATh KIIIOYEBbIE IMOKa3aTean 3()(PEKTUBHOCTH MEKITyHAPOIHOTO
MapKETHHTa;

4, U3YUYUTh PETYIUpOBaHNE MapKeTuHra B PecriyOnuke benapyce;

S. IIPOAHAIM3UPOBATH OpraHU3alMOHHO-3KOHOMHYECKHE

xapakrepuctukn  OOO  «Kommanuss KpoHeEkc», OCHOBHBIE HANpPaBICHUSA
MEXIYHAPOJIHOTO MAPKETHUHIa KOMITAHUU U UX 3P (PEKTUBHOCTb;

6. BBISIBUTH ~ OCHOBHBIE NPOOJEMBI BHEIPEHUS  MEXIYHApPOIHOIO
mapkeruara B OOO «Kommanust KpoHekc» W Ha OCHOBE 3TOro pa3paboTaTh
pPEKOMEHJalluy, HalpaBJCHHbIE HA MOBbIIIEHUE A()(PEKTUBHOCTU OpPraHU3ALMH B
00J1aCTH MEXIYHAPOJHOTO MapKETUHTA.

OOBEKT UCCIeI0BaHUSA: MEXTYHAPOIHBIN MAPKETUHT OpraHU3aLHH.

[Ipenmer uccnepoBanusa: MexayHapoaHbld mMapkeTHHr OOO “Kommanus
Kponekc™.

Merons! uccnenoBaHus: aHAIUTUYECKUM, METOJ TEOPETUYECKOTO aHAIN3a U
000011IeHNs] HAYYHOU JIUTEPATYPbI, OMUCATEIbHBINA METO/I.

O6mactb BO3MOXHOTO TPUMEHEHUS: PEKOMEHAALMH, NPEIJIOKEHHbIE B
UCCJEIOBAHUM, MOTYT OBIThb HCIOJIb30BAaHbl JJIA YIYUYIICHUS HMCIOJb30BaHUS
MEKTyHAPOIHBIX MAPKETHHIOBBIX HHCTPYMEHTOB opranusanuen OO0 «Komnanuns
Kponekce».

ABTOp pPabOThl TOJITBEPXKAAET, YTO MPUBEACHHBII B HEW pacyeTHO-
aHATMTUYECKUI Marepuan NpaBWIbHO M OOBEKTHUBHO OTPAXAET COCTOSIHHUE
HCCIIEAYEMOTO TPOLECCa, a BCE 3aMMCTBOBAHHBIE W3 JIUTEPATYpHBIX U JIPYTHUX
HMCTOYHUKOB CONPOBOXKIAIOTCS CCHUIKAMH HA UX aBTOPOB.



Heimomuas padora: 77 ¢., 12 man., 9 tabmn., 57 KpbIHiI.

MDKHAPO/IHBI MAPKETDBIHI, JIBIBAVTH VITAKOVKI,
OJIEKTPOHHA A KAMEPLBIA.

Mbsra  pmacnenmaBanHs:  Pacmpamoyka — MpakThIYHBIX — [pamnaHoy — Ia
YynackaHalleHHI MDKHapoJHara MapkeTblHTy Ha mnpbikiamse TAA «Kammanis
Kponake» 3 yiikam CydacHbIX TIHIAIHIIBIN.

Y pamkax JacsSTHEHHS TMacTayieHall MAIThl ayTapaMm ObUTl TacTayJIeHbI
HACTYMHbIA 3a1a4bl:

1.  packpelllb CyTHacllb 1 TIapATHIYHBIS AaCHOBBI MIKHapOJHAra
MapKETBIHTY, SIT0 (PYHKIIBI1, acabIiBacIll 1 MITHI,

2. axapakTapbI3aBallb IHCTPYMEHTBI MIXKHApOAHAra MapKETHIHTY,

3. amicalb  KJIIOYaBbIA IMaKa3yblki A(QEKThIYHACIl MiXHapoJaHara
MapKETHIHTY;

4, BBIBYYBILb PATYJISIBAHHE MAapKEThIHTY ¥ PacnyOminel benapyces;

S. [IpaananizaBaib apraHizanbliiHa-7)KaHAMIYHbISA XapaKTapbICThIKI TAA

«Kamnanis KpoHnekc», acCHOYHbISL HallpaMKi MI>KHApOJAHAra MapKeTbIHTY KaMIaHil 1
1X 3(peKThIYHACIIb;

6. BBISIBILIb ~ ACHOYHBIA  IpabjieMbl  YKapaHEHHs  MDKHapoJHara
mapkeTbiHTy ¥ TAA «Kamnanis KpoHekc» 1 Ha majcrtaBe ratara pacnpalaBallb
pAKaMEeHJIallbll, HaKipaBaHbIs HA MaBbIIIAHHE 3(EKTHIYHACII apraHi3alpll ¥ rajiHe
MI>KHapOIHAara MapKeThIHTY .

AOG'exT nacienaBaHHS: MI)KHAPOJIHBI MAPKETHIHT apraHi3albli.

[Ipagmer nacnepaBaHHs: MDKHapoaHbl MapkeThlHT TAA  «Kammnanis
KpoHdke».

Meranel facienaBaHHsS: aHAJITBIYHBI, METaJ TlIapdThluHAra aHamsy 1
abaryibHEHH1 HaByKOBai JITapaTypbl, anicaibHbl META/I.

BoOnacip marueiMara NOpBIMSHEHHS: pIKaMeHZallbll, IpanaHaBaHbI ¥
JacienaBaHHl, MOTYLb OBbIIb BBIKAPBICTAHBl JJI MAJAINIISHHSA BBIKAPHICTAHHS
MIKHApOJIHBIX MApKETBIHIaBbIX 1HCTpyMeHTay apranizaupisii TAA «Kamnanis
KpoHdke».

A¥Tap mpalbl nanBsip)kae, IMITO NPbIBEA3EHbI ¥ €l pa3iikoBa-aHaTITHIYHbI
MaTaIpBISI MpaBiibHA 1 a0'eKThIYHA aJITIOCTPOYBAE CTaH J0OCeHara nparpcy, a yce
3ama3bplyaHblsl 3 JITapaTypHBIX 1 THIIBIX KPBIHII CYINIpaBa/Karolllla Crachljikami Ha
1X ayTapay.
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INTERNATIONAL MARKETING, DESIGN OF PACKAGING, E-
COMMERCE.

The purpose of the study: development of practical proposals for improving
international marketing using the example of LLC “Kronex Company”, taking into
account current trends.

In order to achieve this purpose, the author set the following tasks:

1. toreveal the nature and theoretical foundations of international marketing,
its functions, characteristics and objectives;

2. to characterize tools of international marketing;

3. to describe key performance indicators of international marketing
efficiency;

4. to study the regulation of marketing in the Republic of Belarus;

5. to analyze organizational and economic characteristics of LLC "Company
Kronex", main directions of company’s international marketing and their
effectiveness;

6. to identify main problems in the implementation of international
marketing in LLC “Kronex Company” and based on this provide recommendations
aimed at enhancing the organization's effectiveness in international marketing.

Object of research: the international marketing of organization.

Subject of research: the international marketing of LLC “Kronex Company”.

Research methods: analytical, method of theoretical analysis and
generalization of scientific literature, descriptive method.

Area of possible application: The recommendations proposed in the study can
be used to improve the use of international marketing tools of the organization LLC
“Kronex Company”.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from the literature and other sources are accompanied by references to
their authors.



