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Junomuas pa6ora: 63 c., 14 puc., 12 ta6m., 64 UCTOYHHKA, 5 TPUITOK.

MAPKETUHI, MEXJIYHAPOJHBII MAPKETUHI, CBSI3U C
OBLIECTBEHHOCTEBIO, PR-TEXHOJIOI'MH, B2B-CEKTOP,
SODOEKTUBHOCTD, OHEHKA PE3VJIBTATUBHOCTMU.

Llenp wuccienoBaHus: pa3pabOTKa MPEMIOKEHUH 1O  NOBBILIEHUIO
sappextuBHOCTH PR-TexHomornii B OO0 «bu3Hec MpoeKTUpOBaHUEY.

B pamkax AgocTuXKeHHs MOCTaBJICHHOM L€ aBTOPOM ObUIM TOCTaBICHBI
CJIEIyIOIIUE 3aJaUu:

1. W3YUYUTh CYIMHOCTh PR-TeXHONOrMI, NX BUIBI U HHCTPYMEHTHI;

2. onucath cnennduxky PR-TexHonoruii B MexayHapoJHOM MapKETHUHTE
u B2B cermenre;

3. U3Y4YUTh NoKazarenu 3¢phekTuBHOCTH PR-TexHoMOMIA;

4. O3HAKOMUTHCS c HOPMAaTHBHO-TIPABOBBIMU JOKyMEHTaMH,

perynupytomumu PR-texnonoruu B Peciy0nuke benapychs;

3. m3yunTh cymectBytomme PR-texnomormm B OOO  «busHec
IPOEKTUPOBAHNUE)» U OLICHUTh UX 3P (HEKTUBHOCTH;

6. NOJATOTOBUTH MPEJIOKEHUS MO NOBBILEHUIO 3(dexkTuBHOCTH PR-
texHosnoruii B OO0 «bu3Hec NpoeKTUPOBaAHUEY.

OOBeKT uccnenoBanus: coppeMeHnble PR-texnonorum.

[Ipeamert uccnenoBanus: 3gdpexkruBHocTh PR-TexHomoruii B OO0 «busnec
MPOECKTUPOBAHUE.

Metoapl HCCIeAOBaHUSA: METOJ TEOPETUUYECKOTOo aHaiu3a W 0000IIeHus
HAy4HOH JIUTEPATypbl, CAHTE3, MHAYKIIHS.

O6macTb BO3MOXHOTO MPUMEHEHHUS: NPENJIOKEHHbIE B HCCIEI0BAHUU
PEKOMEHJAMU MOTYT OBITh HCIIOJIB30BaHbl JJIA MOBBILIEHUS A()PPEKTUBHOCTU
ucnoyib3oBanuga PR-texHonmoruit B MexnayHapomHour PR-pearensnoctn OOO
«br3HEC TPOEKTUPOBAHUEY.

ABTOp pabOThl MOITBEPXKAAET, YTO MPUBEACHHBII B HEW pacyeTHo-
aHAIMTHUYECKUI Marepuan NpaBWIbHO M OOBEKTHUBHO OTPAXAET COCTOSIHUE
UCCJIEyEMOr0 Mpoliecca, a BCE 3aMMCTBOBAHHBIE M3 JHUTEPATYPHBIX M JAPYTHX
MCTOYHHUKOB COMPOBOKIAIOTCS CChIJIKAMU Ha UX aBTOPOB.



Heimomnas padota: 63 c., 14 man., 12 Ttabi., 64 KpeIHIIEL, 5 1a1aT.

MAPKETBIHI',  MDKHAPOJHbI ~ MAPKETBIHI, CVYBA3I 3
I'PAMAJICKACIIIO, PR-TOXHAJIOI'T, B2B-CEKTAP, D®EKTHIYHACIIb,
AIIDHKA BBIHIKOBACIII.

MbTa nacnegaBaHHs: pacipalioyKka Mparmanoy ma MaBhIIIHAI0 YQEKThIYHACIII
PR-taxnanoriit y TAA «bi3Hec npaekTaBaHHE».

Y pamkax JacsSTHEHHS TMacTayieHall MAIThl ayTapaMm ObUTl TacTayJIeHbI
HACTYMHbIA 3a1a4bl:

1. BBIBYUBILIb CyTHaclb PR-TaxHanorii, ix BiJibl 1 IHCTPYMEHTHI;

2. amicanp crneupipiky PR-TaxHamoriii y MiKHapOAHBIM MapKETBIHTY 1
B2B cermeniie;

3. BBIBYYBILb [TaKa34ybIKi 3eKkThIyHaci PR-TaxHanorii;

4. azHaéMilllla 3 HapMaTblyHa-IpaBaBbIMi TaKyMEHTaMI, sIKisl pATYJIIOIOLb

PR-t3xnanorii ¥ PacnyOminsl benapycs;

5. BBIBYYbILb 1CHYIOUbIsl PR-TaxHanori1 ¥ TAA «bi3Hec npaekTaBaHHE» 1
alaHilp 1X 3PEKThIYHACIIb;

6. najpbIXTaBallb MPAMAHOBBl Ma MaBBIUPHHIO 3(ekTbiyHaci PR-
TaxHaoril y TAA «bi3Hec npaeKkTaBaHHE».

AG'ext nacnenaBaHHs: cydacHblsl PR-TaxHanortil.

[Ipagmer pacnenaBanHs: 3¢gekThiyHacub PR-Taxnamorii y TAA «bi3Hec
[IpacKTaBaHHE.

Meranpel facienaBaHHS: MeTaJ TlapdThluHara aHamizy 1 alaryJibHEHHs
HABYKOBail JIITapaTyphl, CIHTA3, 1HTyKLIbIS.

BobOnacip MarysiMara MpbBIMSHEHHS: IIpalaHaBaHblsl Y JaciielaBaHHI
pAKaMeHJalbll MOTYLb OBIb BBIKAPBICTAHBl MJIs1 MaBBIIAHHSA 3()EKThIYHACII
BbIKapbicTaHHs PR-TaxHanorii y mixknHapoanaii PR-n3eiinacui TAA «bisnec
MIPAcKTABAHHE.

A¥Tap mpalbl nanBsip)kae, ITO NPbIBEA3EHBI ¥ €l pa3iikoBa-aHaTITHIYHbI
MaT3phIsi MpaBiibHA 1 a0'eKThIYHA aJINTIOCTPOYBAE CTaH JA0CeHara mpaipcy, a yce
3ama3bluaHblsl 3 JITAPATyPHBIX 1 IHIIBIX KPBIHII CYNpPaBaKaroIlla ClacbuIKaMi Ha
1X ayTapay.



Diploma work: 63 p., 14 figures, 12 tables, 64 sources, 5 appendices

MARKETING, INTERNATIONAL MARKETING, PUBLIC RELATIONS,
PR-TECHNOLOGIES, B2B SECTOR, EFFICIENCY, PERFORMANCE
EVALUATION.

The purpose of the study: development of proposals for improving the
effectiveness of PR-technologies at «Biznes proektirovanie» LLC.

In order to achieve this goal, the author set the following tasks:

1. to study the essence of PR-technologies, their types and tools;

2. to describe specifics of PR-technologies in international marketing and
B2B segment;

3. to study performance indicators of PR-technologies;

4. to get acquainted with the regulatory legal documents governing PR-
technologies in the Republic of Belarus;

5. to explore the existing PR-technologies in «Biznes proektirovanie» LLC
and evaluate their effectiveness;

6. to come up with suggestions for improving the effectiveness of PR-
technologies at «Biznes proektirovanie» LLC.

Object of research: modern PR-technologies.

Subject of research: the effectiveness of PR-technologies in «Biznes
proektirovanie» LLC.

Research methods: method of theoretical analysis and generalization of
scientific literature, synthesis, induction.

Area of possible application: the recommendations proposed in the study can
be used to improve the use of PR-technologies and their effectiveness in the
international PR-activities of «Biznes proektirovanie» LLC.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from the literature and other sources are accompanied by references to
their authors.



