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3APYBEXHbIE TEHAEHIIMN PA3BUTHUA NHTEPHET-
MAPKETHUHI'A n nx NCITIOJIb3OBAHUE CYBBEKTAMU
XO3SMCTBOBAHU S PECITYBJIMKU FEJIAPYChH

Ilens wuccienoBaHusa: pa3paboTKa MPEIJIOKEHUH 1O  BHEAPEHUIO
COBPEMEHHBIX TEHAECHLMN HHTEpHET-MapkeTuHra B neiaTeabHocTh OO0 «3OBo
[TpunTt Tpenay.

B pamkax AOCTH>KEHHS MOCTaBJICHHOW 1€ aBTOPOM OBLIM TMOCTaBIICHbI
CIIEAYIOIINE 3a1a4u:

1. N3yunth  TeopeTHUEeCKHME  OCHOBBI  HWHTEPHET-MApKETWHra U
COBPEMEHHBIE MTOAXO0BbI K €r0 peaTn3alny.

2. OnpenenuTs KIIOYEBbIE TMOKa3zaTtelu 3PHEKTUBHOCTH HUHTEPHET-
MapKETUHTOBOU €SI TEIbHOCTH.

3. UccnenoBath akTyalbHble 3apyOeXHble TEHACHIMU B o0JacTu
U(PpPOBOro MapKEeTHHTA.

4. O3HaKOMHUTBCSL C HOPMATHUBHO-TIPABOBON 0a30H, peryaupyrouien
MHTEepHET-MapKeTUHT B benapycu u 3a pyoexom.

5. IIpoaHanu3upoBaTh TEKYIIYHD MAapKETUHIOBYK)  CTpPaTeruld U
UCIOJab30BaHue U(PoBbIX UHCTPYMEHTOB B komnanuu OO0 «32Bo [Ipunt Tpeiay.

6. [Ipennoxuth  MNpakTUYECKHE  PEKOMEHAAIMM 10  BHEAPECHUIO
COBPEMEHHBIX UHTEPHET-MAPKETUHTOBBIX PEUICHUN HA MPEANPUITHH.

OOBEeKT wucciaeAoBaHUs: 3apyOeXKHbIE TEHJICHIIMU Pa3BUTUS HWHTEPHET-
MapKETHHTa.

[IpenMer uccnenoBaHus: TPUMEHEHHE 3apyOEKHBIX TEHACHIUM UHTEPHET-
MapKeTuHra cyObekTaMu xo3siiicTBoBanus PecryOnuku benapycs.

Metoasl  WCCHEAOBaHUA:  CPABHUTENbHBIA  aHANIM3, TEOPETUUYECKOE
000011IeHHe, KOHTEHT-aHaJM3 HAy4YHOM JMUTepaTtypbl, HHCTpyMeHTHl digital-
aQHAJIUTUKH, pacYeT SKOHOMUYECKOTO 3P deKTa.

O061acTh BO3MOKHOTO NMPUMEHEHUS: PE3YIbTaThl UCCIEAOBAHUS MOTYT OBITh
UCIIOJB30BaHbl  OENOPYCCKUMM  MPOMBIIUIEHHBIMU — TPEANPUSATUAMHU A
NOBbIIIEHUS  3(P(EKTUBHOCTH  UU(PPOBOTO  MPUCYTCTBUS,  IPUBICUYEHUS
MEXKIyHAPOJIHBIX KJIMEHTOB U aJalTallid aKTyaJlbHbIX MHTEPHET-MapKETUHTOBBIX
MHCTPYMEHTOB B CBOEH J€ATEIHLHOCTH.

ABTOp pabOThl MOATBEPXKIAET, UYTO TMPUBEACHHBIH B HEW pacyeTHO-
aHAJUTUYECKUN MaTepuan MpaBWIbHO U OOBEKTUBHO OTPaKaeT COCTOSTHUE
HCCIIEyEMOTO Tpollecca, a BCE 3aMMCTBOBAHHBIE M3 JUTEPATYPHBIX U JPYTHUX
HMCTOYHUKOB COMPOBOXKAIOTCS CCHUIKAMH Ha UX aBTOPOB.



JpimmomMuas padota: 68 c., 10 man., 10 Ta6m., 51 kpeiHina, 1 gagar.

3AMEXHbBIA TOHASHIIBII PA3BILIA IHTOPHOT-MAPKETBIHI'Y 1
IX BBIKAPBICTAHHE CYB’EKTAMI TOCIIAJTAPYAU J3EMHACIII
POCITYBJIIKI BEJTAPYCh

MbTa nacnefaBaHHA: pacHpaloyka IpanaHoy Ia YKapaHEHH! Cy4YacHBIX
TOHJIPHIIBIN IHTIPHAT-MapKETHIHTY ¥ n3eiiHacib TAA «32Bo [IpsiaT Tpaiiay.

VY Mexax JacArHeHHs MacTayleHail M3Tbl ayTapaM ObUIl c(hapMyJsIBaHbI
HACTYIHbBIA 3a1a4bl:

1. JacienaBanpb T3ap3THIYHBISA ACHOBBI IHTAPHAT-MAPKETBIHTY 1 Cy4aCHBIS
NaJbIXO/bI Ja SIr0 pIaji3albll.

2. Bbi3Haublllh  KIIOYABBIS  MaKa3ublki  3(PEKTHIVHACII  1HTIPHIT-
MapKeThIHTaBai J3eiHacIl.

3. [IpaananizaBanb akTyaldbHbIS 3aMEXKHBII TOHIRHIBI Y  cdepbl
niybaBara MapKeThIHTY.

4. A3Haéminua 3 HapMaTblyHa-IIpaBaBoi 0asail, ITO PAryyroe THTIPHAT-
MapKeThIHT y benapyci 1 3a MsDKOU.

5. AnaHilp OSTy4yyl0 MapKETBHIHTaBYIO CTPaTATil0 1 BBIKAPHICTAHHE
niy6aBbIx 1HCTpyMeHTay y TAA «9Bo [IpeiHT Tpaiiay.

6. [IpananoyBanb MOPAKTHIYHBIS PAIdHHI MMa YKapaHEHHI Cy4YacHBIX
IHCTpYMEHTAY 1IHTIPHAT-MAPKETHIHTY Ha MPaAIPhIEMCTBE.

AO’eKT jJaciefaBaHHs: 3aMEXHbIS TAHJDHIIBIL  Pa3Bills  1HTIPHIT-
MapKETBIHTY.

[Ipagmer nacnepaBaHHs: NPBIMSHEHHE 3aMEKHBIX TAHIPHUBIM 1HTIPHAT-
MapKeTBhIHT'Y Cy0’eKTaMi racrnaaapuai n3eitnacui PacnyOniki benapyces.

MeTtonp!l nacienaBaHHs: NapayHalbHbI aHall3, T3APIThIYHAE abaryibHEHHE,
KAHT3HT-aHaJ13 HaByKOBai JIiTapaTyphl, 1HCTpyMeHTHl digital-aHamiThIKi, aldHKa
AKaHaMI4yHara 3(eKTy.

Cdepa marubiMacili NPBIMSHEHHS: BBIHIKI JaclielaBaHHsS MOTYIb OBIIlb
BBIKapBICTaHbl OeIapycKiMi MPaMbICIOBBIMI MPANPbIEMCTBaM1 ISl HaBBIIIIHHS
adexThIyHacIl JiuOaBall MPBICYTHACI, MPBIISTHEHHS 3aMEXHbIX KiIieHTay i
aZlanTallbll Cy4acHBIX IHTIPHAT-MAPKETHIHTABBIX IHCTPYMEHTAY y cBa€il A3eMHacCIIl.

A¥Tap paOoThl ManBsAp/Kae, MITO IPHIBEA3CHBI ¥ €1 pa3niKoBa-aHATITHIYHBI
MaT3phIsI JakiIaaHa 1 a0’ eKThIYHA aJIFOCTPOYBae CTaH JacieaBaHara mpamjcy, a
Yce 3ama3bl4aHH1 3 JITapaTypHBIX 1 IHIIBIX KPBIHIIl CyIpaBaKaroliia clachbuIKaMi
Ha iX ayTapay.



Diploma work: 68 p., 10 figures, 10 tables, 51 sources, 1 appendix.

FOREIGN TRENDS IN THE DEVELOPMENT OF INTERNET
MARKETING AND THEIR USE BY BUSINESS ENTITIES IN THE REPUBLIC
OF BELARUS

The purpose of the study: development of practical recommendations for the
implementation of foreign Internet marketing trends in the activities of the
Belarusian enterprise Evo Print Trade LLC.

To achieve this goal, the author set the following tasks:

1. To study the theoretical foundations of internet marketing and modern
approaches to its implementation.

2. To determine key performance indicators of internet marketing
activities.

3. To examine current global trends in the field of digital marketing.

4. To analyze regulatory legal frameworks governing internet marketing
in Belarus and abroad.

5. To assess the current marketing strategy and the use of digital tools in
LLC "Evo Print Trade".

6. To propose practical recommendations for implementing modern

internet marketing solutions within the enterprise.

Object of the study: foreign trends in the development of internet marketing.
Subject of the study: application of foreign internet marketing trends by business
entities in the Republic of Belarus.

Research methods: comparative analysis, theoretical generalization, content
analysis of scientific literature, digital analytics tools, and economic effect
evaluation.

Area of practical application: the results of the study can be used by Belarusian
industrial enterprises to improve digital presence, attract international clients, and
adopt up-to-date internet marketing tools in their business operations.

The author confirms that the analytical and statistical data presented in the
paper accurately and objectively reflect the state of the studied process, and all
borrowed content from literature and other sources is properly cited.



