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MAPKETHHI, LIM®POBOM MAPKETHHI, MEXJIYHAPOJIHbI
MAPKETHUHI', KOMIIUIEKC MAPKETHUHI' A

[lens wuccinenoBaHusi: pa3paboTaTh NPEMAJIOKEHUS IO MOBBIIMICHUIO
pPEe3yJIbTATUBHOCTH KOMIUIEKCAa MexayHapoaHoro mapketuHra COOQO «MHrman
MOPOKEHOE.

B pamkax AOCTHKEHHS MOCTaBICHHOW 1€ aBTOPOM OBLIM TMOCTaBIICHbI
CJIeIyIOIIUE 3a/1auu:

1. M3YyUUTh TEOPETUYECKUE OCHOBBI HHUGPOBON  TpaHchopmanuu
KOMILIEKCA MEXKIYHApOJHOTO MAapKETHHT A,

2. MPOAHATU3UPOBATh COBPEMEHHBIE TEXHOJOTMU UM HUHCTPYMEHTHI,
UCIOJB3yeMble B Mpoliecce IUdpoBoi TpaHnchopMallud MEXIYHAPOIHOTO
MapKEeTHHTa U OLIEHUTH €€ 3(PPEKTUBHOCTD;

3. OlIeHUTh P(HEKTUBHOCTh KOMIUIEKCA MEXAYHApOJHOTO MapKETHUHTa
COOO «HMHrMan MOpOKEHOER;
4. pa3paboTaTh MPEIIOKEHUS IO TOBBIIICHUIO 3()PEKTUBHOCTH

uudpoBoit TpanchopMmaluu KOMILUIEKCa MexayHapoaHoro Mapketunra COOO
«ITHTMaH MOPOXKEHOE.

OOBEKT UCCIIeIOBAHUS: KOMIUIEKC MEXKIYHApOAHOTO MapKETHHTA.

[Ipenmer  uccienoBanusi:  uudpoBas  TpaHchopMamuss  KOMILIEKCA
MexayHapoaHoro Mapketnara COOQO «HrMan MOpOKEHOEY.

MeTobl HcClieIOBaHUS ¢ AHATUTUYECKUM, METOJT TEOPETUUECKOTO aHAIN3a U
000011IeHNs HAYYHOU JTUTEPATYPBI, ONMUCATEIbHBIA METO/I.

O61acTh BO3MOXHOTO MPUMEHEHHUS: PEKOMEHAAIuu, pa3paboTaHHbIE B
paMKax JaHHOTO HCCIENOBaHMS, MOTYT OBITh HMCHOJIb30BAaHBI JJISI MOBBIIICHUS
3 PEeKTUBHOCTH MEXKTyHAPOAHOU MapKkeTUHTroBou JesarenbHocTH COOO «HrMan
MOPOKEHOE» IMyTEeM BHEAPEHUS COBPEMEHHBIX HU(PPOBBIX KOMMYHUKAITMOHHBIX
MHCTPYMEHTOB, CIOCOOCTBYIOIIMX PACIIUPEHUIO MPUCYTCTBHUS KOMIIAHUU Ha
3apyOexKHBIX pPbIHKaX.

ABTOp pabOThl MOATBEPXKIAET, UYTO TMPUBEACHHBIH B HEW pacdyeTHO-
aHAJUTUYECKUN MaTepuan MpaBWIbHO U OOBEKTUBHO OTPAKae€T COCTOSHUE
UCCIIETyEMOTO Tpollecca, a BCE 3aMMCTBOBAHHBIC M3 JUTEPATYPHBIX U JPYTHUX
HMCTOYHUKOB COMPOBOKIAIOTCS CCHUIKAMH Ha UX aBTOPOB.



JpimmomMuas padota: 49 c., 1 man., 15 tadm., 55 KpeIHILEBL, 5 ga7aT.

MAPKETBIHT, HUDOPABBI  MAPKETHIHT, MWXHAPOIHBI
MAPKETBIHI', KOMIUJIEKC MAPKETBIHT A.

MbpTta  gacnenaBaHHs:  pachmpalnaBallb  [panaHOBbl Ma  NaBBIII3HHI
pA3yJbTAThIYHACII KOMIUIEKCY MibKHapogHara wmapketsiuiry CTAA  «lHrman
MapoKaHaey .

VY paMKax JacsArHEHHs MacTayjieHail MAIThl ayTapaMm ObUIl MacTayJeHBI
HACTYIHbBIA 3a1a4bl:

1. BBIBYUBII[b ~ TIApPATHIYHBISI  aCHOBBI  JiubaBail  TpaHcdapMmalibli
KOMILJIEKCY MIXKHapOHAra MapKeThIHTY;

2. IpaaHali3aBallb Cy4YacHbII TAXHAJOrl 1 1HCTPYMEHTHI, SKis
BBIKapbICTOYBaWIa ¥ mparpace JidubaBail TpaHcdapmailbli  MIXKHApOHAra
MapKEeTBhIHTY 1 allaH1lb 1€ 3()EKThIYHACLb;

3. ana”inb A(EeKThIYHACIh KOMIUIEKCY MDKHApOJHAra MAapKEThIHTY
CTAA «Iarman MapoxxaHaey;
4. pacrpaniaBalp NpanaHOBbI IMa MaBBINIAHHI 3(EKThIYHACIHI JiuOaBaii

TpaHcapmanpli  KOMIUIEKCY MixkHapojgHara MapkeTblHTy CTAA  «IHrman
MapoKaHae».

AO'eKT gacienaBaHHs: KOMIUIEKC MIDXKHApOHATa MAPKETHIHTY.

[Ipanmer  nmacnenaBaHHs: — jiuOaBasi — TpaHcapmanbisi  KOMIUIEKCY
MikHapoaHara MmapkeTsliry CTAA «Marman mapoxkanaey.

Mertanpl naciefaBaHHsS: aHANITBIYHBI, METAJ] THIApAIThIUHAra aHamizy 1
abaryJbHEHH1 HaByKOBail JiTapaTypsl, allicaJbHbl META/I.

BoOnacup MardysiMara TpBIMSHEHHS: pAKaMEHJAllbli, paclpalaBaHbls ¥
paMKax Jaaja3eHara jJacielaBaHHs, MOTYIb ObII[b BBIKAPBICTAHBI JJISl MABBIIISHHS
adekThIyHacl MiKHapoaHail MapkeTbiHraBad m3ediHacii CTAA  "lurman
MapokaHae" [UIsIXaM YKapaHeHHS CyYacHbIX JI40aBbIX KaMyHIKalbIHBIX
IHCTpyMEHTAaY, SIKisl caJ3eHHIYalolb MNallbIPIHHIO MPBICYTHACIHI KamIaHil Ha
3aMEXHBIX PhIHKAX .

A¥Tap mpanbl nanBspjrKae, To MPBIBEA3CHBI ¥ €M pa3niKoBa-aHATITHIYHBI
MaT3phIsI NpaBibHA 1 a0'eKThIYHA aINIFOCTPOYBAE CTaH JOCeHara mpaipcy, a yce
3ama3blyaHblsl 3 JITapaTypHBIX 1 IHIIBIX KPBIHII] CYNpaBaKarollla crachblikaMi Ha
1X ayTapay.
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MARKETING, DIGITAL MARKETING, INTERNATIONAL
MARKETING, MARKETING MIX.

The purpose of the study: development of proposals for improving the digital
transformation of international marketing mix of JLLC «Ingman morozhenoe».

In order to achieve this goal, the author set the following tasks:

1. to explore the theoretical foundations of the digital transformation of the
international marketing-mix;

2. to analyze modern technologies and tools used in the process of digital
transformation of international marketing and evaluate its effectiveness;

3. to evaluate the effectiveness of the «Ingman morozhenoe» international
marketing-mix;

4. to develop proposals to improve the effectiveness of the digital
transformation of the JLLC «Ingman morozhenoe» international marketing-mix.

Object of research: international marketing mix.

Subject of research: digital transformation of the international marketing mix
of the JLLC «Ingman morozhenoey.

Research methods: analytical, method of theoretical analysis and
generalization of scientific literature, descriptive method.

Area of possible application: the recommendations developed in this research
can be used to improve the effectiveness of international marketing activities of
JLLC «Ingman morozhenoe» through the implementation of modern digital
communication tools, contributing to the expansion of its presence on foreign
markets.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from the literature and other sources are accompanied by references to
their authors.



