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BHEIIHUIA PBIHOK, PEKITAMHAA JEATEJIBHOCTE,
MEXJTYHAPOJHBIN MAPKETHHT, [MPOABMXXEHUNE YCIIVT,
PEKIIAMHAA CTPATEI'UA, OKCIIOPTHBIE YCIIVIY,

MEXJIYHAPO/JHBIE BBICTABKHU, bPEH/IMHI", KOMMYHUKALIMOHHASA
[MTOJIMTUKA

Ilenp uccnepoBanus: pa3paboTaTh NPEJIOKEHHUS 10 COBEPLICHCTBOBAHUIO
OpraHM3allMi  PEKIaMHOW  JIEATENbHOCTH TOCYJAapCTBEHHOTO  MPEANPHUITHS
“bendKcno” Ha BHEIIHEM PBIHKE.

B pamkax gocTukKeHHs] MOCTABJIEHHOW IEIH aBTOPOM OBLIM MOCTaBJICHBI
CIIeAYIOIINE 3aJauu:

1. U3YyYUTh  TEOPETHYECKHE  OCHOBBI  OpraHM3aldyd  PEKIAMHOU
JeATEIbHOCTH MPEANPHUITHS HA BHEITHEM PBIHKE;

2. U3YYUTh MOKa3aTenu 3p(HEeKTUBHOCTH PEKIAMHON JEATEIbHOCTH;

3. O3HAKOMUTHCS C HOPMAaTHUBHO-TIPABOBBIMU JOKyMEHTaMH,

PEryJIUPYIOLIMMH PEKIaMHYIO JIeITeIbHOCTh B PecniyOnuke benapycs;

4, MPOAHAIM3UPOBATh OPraHU3alMI0 pEeKIaMHON paearenbHocTH [11
“benDkcno” Ha BHEIIHEM PBIHKE;

S. OLICHUTH A(P(PEKTUBHOCTH OPTaHU3ALMHU PEKIAMHOM niearenbHocTr ['T1
“benDkcno” Ha BHEIIHEM PBIHKE;

6. NPEMJIOKUTh  MPAKTHUYECKUE  PEKOMEHJALMH 10  YIYYIICHHUIO
PEKIIAMHOM I€SITEIbHOCTU MPEANPHUATHS Ha BHEIIHEM PBIHKE.

OOBEKT HCClIeOBaHUs: MPOLECC OpPraHu3aluyd M pealu3aluy pPeKIaMHOU
NEeSATEIbHOCTH TOCYJaPCTBEHHOTO NpeanpusiTus «benIKCcno» Ha BHEIITHEM PbIHKE.

[IpeameT wuccienoBaHus: METOAbL, (POPMbI U HHCTPYMEHTBHI PEKIaMHOU
NeATEIbHOCTH, UCIIONIb3YEMBbIE TOCYJAPCTBEHHBIM NpeanpustueM «bendkcno» as
MPOJBUKEHHUS CBOUX YCIYT Ha 3apyOeKHOM PBIHKE.

Meroabl UCClEeNOBaHUS: WHAYKLIHMH, JEAYKIUU, METOJbl CpaBHEHMS,
TaOIMYHBIN U rpadUYECKUl METOBI.

UccnenoBanus u pa3pabOTKU: B paMKaxX IUIUIOMHOM pabOThl MPOBOAMUTCS
aHalIM3 TEKyIle peKIaMHOW TMOJMTHKM TOCYAApCTBEHHOTO MPEAIPHUSITHS
“bendkcno”, W3ydarOTCA Jy4dlIWEe MEXKIYHAPOAHBIE IPAKTUKH MPOJIBHKECHUS
BBICTABOYHBIX YCJIYT, pa3padaThIBalOTCS PEKOMEHJALMHM [0 BBIOOPY KaHAJIOB
peKJiaMbl, aJanTaliid PEKJIAMHOTO KOHTEHTa W HU3MEpEeHHI0 3()PEKTUBHOCTU
PEKJIaMHBIX KaMIIaHUM 3a pyOeKoMm.

O06sacTb BO3MOXKHOTO MPUMEHEHHMS: NMPEUIOKEHHBIE PEKOMEHIAIMU MOTYT
ObITh HKCIIOJNB30BAaHbl TOCYNAPCTBEHHbIM MpeanpuatueM “bendxcno”  ans
MPaKTUYECKON peanu3alii PeKJIaMHBIX KaMIIaHW Ha BHEIIHEM PBIHKE, a TaKkKe
JPYTUMHU BBICTABOYHBIMU U MApPKETUHTOBBIMHU CTPYKTYpaMH, 3aMHTEPECOBAHHBIMU



B PAClIMPEHUH MEKIyHAapOJHOTO IPUCYTCTBUSA M IPUBJICYEHUM HHOCTPAHHBIX
YYaCTHUKOB K JI€JIOBBIM MeporpusaTusiM B Pecybnnke benapycs.

ABTOp palOThl MOATBEPKAAET, YTO PACUETHO-AHATUTUYECKUNA MaTepua
IPaBUIbHO U OOBEKTUBHO OTPa)KaeT COCTOSHHUE HCCIEAYeMOro Ipolecca, a Bce
3aMMCTBOBAHUSl W3 JIMTEPATYPHBIX M JAPYIMX HCTOYHHUKOB CONPOBOXKIAKOTCA
CCBUIKAMM HA aBTOPOB.



Jeimmomuas padora: 77 c., 11 man., 16 Tabm., 55 xpeiHin, 2 qagart.

3HEIIHI PBIHAK, PAKJIAMHAS J3EMHACIIb, MDKXHAPOJ/HEI
MAPKETBIHI, TIPAABDKOHHE ITACIIYI, POKIIAMHAA CTPATOI'TA,
DKCIIAPTHBISI TIACJIVII, MDKHAPOJIHBISI BBICTAVKI, BPOHJBIHT,
KAMYHIKAIBIMHA S TIAJIITBIKA

MbhTa gacnenaBaHHsS: pacmpaliaBallb IMpalaHoOBbl Ta  yAacKaHaJTEHHI
apraHizarpli paKJIaMHal A3eHHacIll A3aprKayHara npaanpeiemMcTBa “bendxcna” Ha
3HEUIHIM PBIHKY.

Y pamkax JacsSTHEHHS TMacTayieHall MAIThl ayTapaMm ObUTl TacTayJIeHbI
HACTYIHbIA 3a1a4bl:

1. BBIByYBIIb TIap3THIUHBIS ACHOBBI aprafi3aipll pIKIaMHal J3eHHacI
MpaaNpbIEMCTBA HA 3HEIIHIM PBIHKY;

2. BBIBYYBIIIb MAKA34bIKI 3(DEKThIYHACL PIKIaMHAN A3E€HHACL;

3. az”aéminua 3 HapMmaTblyHa-IpaBaBbIMI JaKyMEHTaMmi, SKid PIryJIOKOLb
paKIamMHyto a3eiHacup y PacnyOminel benapycs;

4. npaananizaBalp apradizaipiro pakiaamHail n3eitnacui I1 “bendxkcena” Ha
3HEIIHIM PBIHKY;

5. amaHiub A(QEKThIYHACIH, apraHizaibll pakiamHail  n3eitnacui  JII1
“benskcra” Ha 3HEIIHIM PBIHKY;

6. mpamaHaBallb MPAKTBIYHBIA PAIKAMEHJAlbIl Ma HAJIAMNIISHHI pIKIaMHal
J3eMHACII MPaJIpbIEMCTBA HA 3HEIIHIM PBIHKY.

AOQ’eKT pJaciefaBaHHsS: TMpaldC apraHizanblli 1 piami3aibll  pIKIaMHaN
J3eMHac 3spKayHara npaanpbleMcTBa «bendkcna» Ha 3HEIIHIM PBIHKY.

[IpagmeTr nacnepgaBaHHs: MeTaibl, (OPMBI 1 I1HCTPYMEHTHI pPAIKIAMHAM
J3eMHACI, KISl BBIKAPBICTOYBAIOLIIA A3SpKAYHBIM MpaanpblieMcTBaM «berdkcnay
JUTSl IPAcoOyBaHHS CBAIX MACIYT Ha 3aMEKHBIM PBIHKY.

Meranel nacnefaBaHHS: IHAYKLbI, JOAYKIBI, METaabl NapayHaHHS,
TaOJII4HbI 1 TpadiuHbl META/IBI.

JlacnenaBaHHi 1 pacnparnoyki: y paMKax AbIIUIOMHAM paboThl MpaBO3iIIa
aHami3 OsAryvyail pakjaMHai MaiThIKI JI3sp)kayHara npaianpeieMcTa “‘bendkcna”,
BBIBYYAIOL[a JICMIIIbISI MIKHAPOJHBIS MPAKTHIKI NPACOYBAaHHSA BBICTABAYHBIX
naciayr, pachpanoyBarollla piKaMeHJalbll Ta BbIOApbl KaHalay pAKJIambl,
ajanTainpbll pIKIaMHara KaHTIHTY 1 BBIMSPIHHI 3(QEKTHIVHACII PIKIAMHbBIX
KaMIMaHii 3a MSKOM.

laymina MarysiMara NpPBIMSHEHHS: MpanaHaBaHbld pPIKaMEHIAIbll MOTYLb
OBbILb BBIKAPBICTAHbI A3ApKayHbIM MpaanpeieMcTBaM “‘benldkcna” ass npakThluHan
pramizalbli pIKJIAMHBIX KaMIIaHii Ha 3HEMIHIM PbIHKY, a TaKcaMa IHIIbIMI
BBICTABAYHBIMI 1 MAapKETBIHTaBbIMI CTPYKTypaMi, 3alliKayJeHbIMI ¥ MallbIpIHHI
MDKHApOJHAW MPBICYTHACI 1 MPBILSATHEHHI 3aMEXKHBIX yA3€bHIKAY Ja J3€JIaBbhIX
MepanpbsieMcTBay y PacmyOminst benapych.



Aytap paboThl mauBsSpKae, IITO pPa3liKOBa-aHATITBIYHBI MaT3PBII
mpaBiTbHA 1 a0'eKThIYHA aIIOCTPOYBae CTaH JocCieaHara mparpcy, a yce
3ara3blyaHHl 3 JITapaTypHBIX 1 IHIIBIX KPBIHIL CyMpaBaKaroliia cracbuikamMi Ha

ayrtapay.
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FOREIGN MARKET, ADVERTISING, INTERNATIONAL
MARKETING, SERVICE PROMOTION, ADVERTISING STRATEGY,
EXPORT SERVICES, INTERNATIONAL EXHIBITIONS, BRANDING,
COMMUNICATION POLICY

The purpose of the study: to develop proposals for improving the organization
of advertising activities of the state enterprise “BelExpo” in the foreign market.

In order to achieve the set goal, the author set the following tasks:

1. to study the theoretical foundations of the organization of advertising
activities of the enterprise in the foreign market;

2. to study the indicators of the effectiveness of advertising activities;

3. to get acquainted with the regulatory and legal documents governing
advertising activities in the Republic of Belarus;

4. to analyze the organization of advertising activities of the state enterprise
“BelExpo” in the foreign market;

5. to evaluate the effectiveness of the organization of advertising activities of
the state enterprise “BelExpo” in the foreign market;

6. to offer practical recommendations for improving the advertising activities
of the enterprise in the foreign market.

Object of the study: advertising activities of the enterprise in the foreign
market.

The object of the study: the process of organizing and implementing
advertising activities of the state enterprise “BelExpo” in the foreign market.

The subject of the study: methods, forms and tools of advertising activities
used by the state enterprise “BelExpo” to promote its services in the foreign market.

Study methods: induction, deduction, comparison methods, tabular and
graphical methods.

Research and development: the thesis analyzes the current advertising policy
of the state enterprise “BelExpo”, studies the best international practices of
promoting exhibition services, develops recommendations for choosing advertising
channels, adapting advertising content and measuring the effectiveness of
advertising campaigns abroad.

Scope of possible application: the proposed recommendations can be used by
the state enterprise “BelExpo” for the practical implementation of advertising
campaigns in the foreign market, as well as other exhibition and marketing structures
interested in expanding their international presence and attracting foreign
participants to business events in the Republic of Belarus.

The author of the work confirms that the calculation and analytical material
correctly and objectively reflects the state of the process under study, and all



borrowings from literary and other sources are accompanied by references to the
authors.



